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Nepal Mountain Academy, Govt. of 
Nepal, Ministry of Culture, Tourism & Civil 
Aviation, is all set to run a special academic 
program of international standard 
mountaineering management education at 
Bachelor's levels from this academic session 
in affiliation with Tribhuvan University. To 
materialize Bachelor Program in 
Mountaineering Studies (BMS), NMA has 
carried out an extensive survey that validates 
the assumption of course suitability and 
scope in Nepal which is strongly backed up 
by the academy's past experiences in running 
short term mountaineering related practical 
training programs. The programs have been 
quite fruitful and popular among the 
beneficiaries and the tourism enterprise of 
Nepal.

The academy also plans to launch 
Master's program in Adventure Tourism 
Studies (MATS) in the near future. The 
academy has a very suitable building and 
premises at its rented place at Lalitpur -14, 
Satdobao and it meets the entire requirement 
as per the University standard. The academy 
location has been developing as a hub for 
higher education, which is an accessible 
vantage point in bringing bonafide students. 

The vision and mission of the organization 
is very lofty yet practically achievable in lieu 
with national and international perspectives. 
As it deems to be a centre of learning in 
modern mountaineering management 
education, it has a very competitive and 
practical future mission and planning that 
will work as a principal guideline in 
obtaining its target. The core group of 
management committee is all set to establish 
a practicably feasible centre of such 
professional education at a moderate fee 
structure which will attract many genuine 

national and international youths to join this 
academy.

The academy firmly believes that it can 
produce competitive mountain studies 
graduates who can practically handle any 
mountaineering and tourism business 
organizations or can stand as an entrepreneur 
as well as professional trainers cum faculties. 
To create a challenging yet conducive 
learning environment, the academy has 
prepared a very comprehensive educational 
setting supported by all the necessary 
modern educational gadgets like sufficient 
text materials and computer aided matters. 
To this effect, the academy has a very 
impressive roster of technical experts, 
mountaineering professionals and professors 
as faculties and competent staffers for its 
smooth official operation.  

The academy owns 140 hectares 
(approximately 2800 Ropani) of land in 
Garma VDC (2200 M. altitude) of 
Solukhumbu District with construction of 
buildings covering about 4200 sqm. area in 
35 buildings to be built in 3 different stages. 
The first phase of five years plans to complete 
14 academic and training buildings and 
premises which are under construction in full 
swing at present. The total estimated cost 
covers some 5.30 Million US Dollars. 

The academy would like to invite all the 
concerned ones to take part in this worthy 
endeavor that has every possibility to bring 
out visible changes for good in the near 
future.

Krishna Kumar Niraula
(Editor)  

Executive Director and Under Secretary

Message From Editor
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General Background
Human relation with mountains is as old as 

the history of mankind itself. Low and mid-
hills and high mountains have been the sources 
of livelihood and safe haven for the human 
beings since time immemorial. In this long 
course of time man has shown never ending 
fascination towards mountains. The awe-
inspiring great and majestic snow-capped 
Himalayan peaks and the lovely yet challenging 
big mountains have always allured human 
minds to be a part of nature's own integral 
system. Human beings have accepted all these 
situations and have lived in harmony as well 
but the modern mankind have moved quite 
ahead and have been trying to not only explore 
further but also to study in depth the 
interdependence of both parties for their roles. 
The roles and fascination now have turned in to 
the form of adventure loving nature which has 
transformed the human attitude towards the 
high mountains and their special form of life. 
They care, respect, use, and entertain 
themselves in various ways. In this perspective 
high mountains in Nepal also receive human 
steps for several purposes. Cultural and 
adventure tourism are some of them.

Nepal's high mountains and especially the 
Himalayan ranges have become of great 
importance of mountaineering expeditions for 
all those who are concerned in this sector. Ever 
since Mt. Everest has been scaled by Edmund 
Hillary and Tenzing Norgey in 1953 the 
mountaineering sectors from all over the world 
have come to the Nepalese mountains. This 
phenomenon has carved a very special niche in 
the field of adventure tourism. Now this field 
has come to realize that there is a need of 
scientific understanding and approach to study 
this sector so that both the mountains and 
people may get maximum benefits. In this 
connection the need is felt to establish an 
academic institution that can serve all the 

Introduction of Academy

required services.
Importance of Mountain & 
Mountaineering Studies

Thinking mountains is a unique 
interdisciplinary field of studies that aims to 
promote dialogue about how mountains are 
understood physically, as ecosystems, in 
human history, and as part of world cultures. 
Mountain and mountaineering studies is the 
modern field of advanced studies that responds 
to the need and arena of interdependence 
between man and the mountains. Mountain 
study is integral to the technical aspects of 
mountain climbing and policy decisions about 
the local inhabitants and natural resource 
management. The studies caters the following 
aspects. 
• Our knowledge of high mountain and 

Himalayan life forms depends in large part 
on what we have learned from mountain 
environments, as does scientific advance in 
the area of global warming  

• Especially in high mountains and 
Himalayan life, mountain study is 
foundational to our understanding of how 
leisure and recreational activities, like 
alpine skiing, paragliding, sky diving, 
bungee jumping, canoeing, white water 
rafting, trekking, rock climbing, hiking, 
and mountaineering, intersect with park 
management principles, and with the rights 
and prerogatives of indigenous 
communities. 

• World religions revere mountain regions 
for their proximity to the sacred entities.
Mountain and Mountaineering Studies 

proposes to a systematic and scientific study of 
these concerns which need an academic 
discipline that leads to higher studies of 
university level education. Nepal is thus the 
most appropriate place for such kind of higher 
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educational programs since the necessary steps 
to run such programs are just ripened enough. 
The needed physical environment and technical 
expertise are both abundantly available backed 
by local and international supports.  

Mountain and Mountaineering Studies 
education has a broader scope. It is a composite 
education of interi-disciplinary academic 
subjects ranging from Mountain and 
Mountaineering studies, Sociology, Cultural 
Anthropology, heritage, Environment, Ecology, 
Geography, Tourism, Hospitality, Economics, 
Finance, Accounting, Marketing, Mathematics, 
Statistics, Computer Sciences, Research 
Methodology, Intercultural Communications, 
Safety and Security and many more practical 
aspects of this subject. Because of its immense 
scope, this education will become very popular 
in Nepal and abroad too. The popularity is 
mainly due to both theoretical and the pragmatic 
nature of the courses. 

Being a mountainous and developing 
country, yet to be industrialized, there is greater 
need of competent mountain studies graduates. 
But, as experienced, many organizations that 
announce the vacancies for such requirements 
receive less number of academically and 
practically proven competent human capital in 
almost all the departments of this area. There is 
a considerably wide gap in the supply and 
demand of such proficient human capital in the 
fields of mountain studies related organizations. 
This fact clearly depicts the scope and need of 
quality Mountain and Mountaineering Studies 
education in Nepal
Rationale of Mountain Studies: Global 
and National Perspectives

Mountains are important assets for the 
tourism industry. With their clean air and cool 
climates, awe-inspiring landscapes and peaks, 
and rich natural and cultural heritage, 
mountains are attractive as places of escape 
from our stressful, urban world. After coastal 
region, mountains are second most popular as 
tourist destinations. It is estimated that 
mountains account for roughly 15-20 percent 
of the global tourism market, generating 

between 70 and 90 billion US dollar per year. 
The cover all value of international tourism 
market is between USD 140 and 188 billion in 
per year and employees between 25-47 million 
people.

The demand for trekking, hiking, camping, 
mountaineering, rock climbing, mountain 
biking, wildlife viewing, triathlon, skiing, 
mountain flight, paragliding, canyoning, 
skydiving, whitewater river rafting, Jeep Flier, 
kayaking, canoeing and other forms of non-
consumptive adventure tourism and mountain 
based tourism activities is ever increasing 
leading to the rapid expansion of the mountain 
adventure tourism and recreation market. 

It is believed that adventure activities are 
both enjoyable and beneficial. Therefore, it is 
recognized as 'Golden Age of Adventure'; the 
human race finally overcame many of the 
natural challenges that it had faced, such as 
summiting of Mt. Everest (8848m) and the first 
non-stop circumnavigation of the world. 

It has also been recognized adventure 
which is currently used to attain a diversity of 
learning outcomes. Experiential learning is like 
a black box, where people are displayed in one 
end and they come out better at the other end. 
Though it is not really known what happens 
inside the box but it works. The idea that an 
adventure experience is like a journey through 
a mystical box is a useful starting point for 
describing many of the ways in which adventure 
facilitation have changed over the past few 
decades. In this postmodern world the 'Golden 
Age' of travel has been shifted to current 
consumer - driven market place, where 
adventure opportunities are abundant. Modern 
people live in exciting times.       

As tourism industry is expanding 
tremendously in the world, mountain based 
adventure tourism has become one of the most 
important subfields of tourism.

The Himalaya contains the largest 
mountains in the world; these attract climbers 
from all over the world. The main climbing 
countries with Himalaya are Nepal, India, 
Pakistan and Tibet. It is estimated that more 
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than fifteen million people visit mountain each 
year. 

Tourism in Nepal has already passed 
through three important historical phases 
known as advocacy platform (tourism 
development and promotion led 1960s), 
cautionary platform (warned against the 
consequences of tourism led 1970s), adaptancy 
platform (alternative form of tourism led 
1980s) and has entered into knowledge based 
platform (deeper understanding of tourism led 
1990s onward). This platform mainly focuses 
on tourism education, research, seminar, 
conference, research paper writing, publishing, 
discussion on tourism.
Introduction of the Proposed Nepal 
Mountain Academy (NMA)

Nepal Parbatiya Praschichen Pratisthan 
(Nepal Mountain Academy (NMA), which was 
established on 16 Jestha, 2059 (May 30, 2002), 
has been renamed as Nepal Mountain Academy.  
The academy (NMA) is an independent, not-
for-profit mountain research and educational 
institution. It is an English medium co-
educational institution. The promoting team of 
the academy consists of academicians, 
researchers, and professionals considerably 
renowned both at home and outside in the 
mountain and mountaineering field. The 
academy location and premises will be at 
Tutepani (Near Satdobato), Chapagaon Road, 
Lalitpur  Ring Road.  

The Govt. of Nepal, Ministry of Culture, 
Tourism and Civil Aviation has formed a 
governing body to carry out the programs of 
the academy. The governing body structure is 
formed with the following 13 member-
dignitaries.

Chair person a renowned person having 
experience in mountain tourism nominated by 
the Government.
Representatives
Ministry of Culture, Tourism & Civil Aviation, 
Ministry of Finance, 
Ministry of Education, 
Ministry of Environment, 

Secretariat of National Planning Commission, 
Chairman of Nepal Mountaineering 
association,
Chairman of Trekking Agents Association 
Nepal- Members,
Chairman of Nepal National Mountain Guide 
Association,
Three renowned persons having experience in 
mountain tourism to be nominated by Govt. as 
Members,
Executive director of academy appointed by 
Govt. - Member secretary.
Nepal Mountain Academy was 
established with the following aims:
a. To conduct training education and 

programmers related to mountain tourism.
b.  To study and to research in order to produce 

necessary manpower for development, 
expansion and promotion of mountain 
tourism.

c. To provide consultancy and technical 
services in the field of mountain tourism.

d. To formulate and implement short term 
and long term plans related to mountain 
tourism.

e. To prepare curriculums for training, 
education and programmers in the field of 
mountain tourism and ascertain the 
qualification of the persons taking part in 
such training, education and programmers.

f.  To give necessary advice to Govt. of Nepal 
in the field of mountain tourism.

g. To develop necessary infrastructure for 
mountain tourism.

h. To establish educational or training 
institutions for mountain tourism.
To translate one of the goals to establish an 

academic institution, the present Nepal 
Mountain Academy is thus being proposed to 
carry out all those lofty aims mentioned above. 
As stated in the official web site www.man.gov.
np the establishment of a university in this field 
of mountaineering education is the ultimate 
goal and before it is materialized the academy 
is planning to run an undergraduate Bachelor 
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of Mountaineering Studies (BMS) and Masters 
of Adventures Tourism (MATS) programming 
affiliation with Tribhuvan University, Nepal.
Philosophy

NMA develops science that people can use 
to address the mountain related educational 
perspectives such as adventure and 
environmental issues. It conducts and facilitates 
research, provides educational opportunities 
and internships, and conducts environmental 
monitoring. This will connect scientists and 
stakeholders across the world mountain regions 
to go beyond scientific inquiry to the meaningful 
application of knowledge that makes a 
difference for the quality of the environment 
and the global and local communities.
Vision

NMA eventually envisions to be a 
University for mountain and mountaineering 
studies that promotes, coordinates, and 
conducts academic activities and carries out 
research from across the disciplines on 
mountain places, peoples and practices, and 
advances both theoretical and experiential 
learning on campus and in mountain 
environments in future. Presently, the main 
vision of this academy is to be a nationally and 
internationally reputed learning center, 
recognized for academic and practical 
excellence in teaching and research in Mountain 
and Mountaineering Studies education in 
Nepal.  
Mission

The academy seeks to make mountain 
studies part of the core identity of the University 
by building on the academy's  existing world-
class strength in research and teaching on the 
mountains and the mountaineering studies.
Goals

The academy is dedicated specifically to
1. understanding mountains and 

environments, mountain cultures, and 
mountain activities in relation to one 
another, and

2. to bringing students, faculty members, and 
community together through the study of 

mountains and its allied services.  
In pursuit to achieve these lofty yet 

practical goals the academy aims:
• to develop mountaineers, mountaineering 

managers, tourism entrepreneurs and 
market leaders through market-friendly, 
accessible, flexible and innovative 
academic programs;

• to develop graduates of mountains and the 
mountaineering studies who would be able 
to grasp local, national and international 
needs and serve accordingly; and 

• to develop graduates who would be 
excellent researchers, managers and 
entrepreneurs and also be socially very 
responsible mountain friendly citizens.

Objectives
In accordance to cater the purposes 

envisioned in the mission and goals, the 
academy has set the following objectives to 
achieve.
• To develop graduates of mountain and 

mountaineering studies education at 
various levels with sound management 
knowledge in the proposed sectors, skills 
and values along with positive leadership 
qualities;

• To motivate students in a caring and 
conducive learning environment to bring 
out the best in them;

• To instill creativity and innovativeness in 
the students through motivational 
approaches of personalized nurturing 
guidance;

• To motivate  to involve students in research 
oriented  learning activities; 

• To make learning and living at the 
academy/college a wonderfully 
practicable, pleasant experience for all, 
and develop a strong yet tender bond of 
friendship and fraternity; and 

• To establish relations with universities and 
similar institutes of Nepal and abroad for 
program enhancement.
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Bachelor Program in 
Mountaineering Studies

About us
Nestled in the heart of Kathmandu Valley, 

Nepal’s central stunning natural landscape, 
Nepal Mountain Academy (estd. 2002) is a 
place where top-tier students, educators and 
researchers from across the country and around 
the globe come and thrive.

The academy’s academic programs are 
divided into two phases: first the beginners’ 
theoretical courses will be conducted in 
Kathmandu and the second phase will take the 
students to the Solukhumbu campus located in 
Garma, an hour walk from Sallery, in its own 
spacious premises specially built for technical 
and practical mountain studies program.

More than 200 students will be attending 
the academy for their undergraduate program 
where they receive a world-class education in a 
broad range of subjects that include the most 
awaited mountain studies in truly desired 
locations of Nepal and along with mountain 
trades and allied courses of mountain and 
tourism studies.
Vision

NMA eventually envisions to be a 
University for mountain and mountaineering 

studies that promotes, coordinates, and 
conducts academic activities and carries out 
research from across the disciplines on 
mountain places, peoples and practices, and 
advances both theoretical and experiential 
learning on campus and in mountain 
environments in future. Presently, the main 
vision of this academy is to be a nationally and 
internationally reputed learning center, 
recognized for academic and practical 
excellence in teaching and research in 
mountaineering studies education in Nepal.
Mission

The academy seeks to make mountaineering 
studies part of the core identity of the University 
by building on the academy’s existing world-
class strength in research and teaching on the 
mountains and the mountaineering studies.
Goals

Understanding mountains & environments, 
mountain cultures, and mountain activities in 
relation to one another to bringing students, 
faculty members, and community together 
through the study of mountains and its allied 
services.
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About the Program
In Nepal, a substantive number of students 

are going abroad for higher education seeking 
better quality and relevance. This new program 
has been designed to minimize the trend of 
migration of youths and develop professional 
and technical expertise within the country 
itself.

The curricula of the Bachelor in 
Mountaineering Studies (BMS) program have 
been academically designed by leading 
professors of different disciplines and faculties 
based on the wisdom of the past (history of 
mountain tourism and mountaineering) with an 
eye for the future. The academy envisions to 
run Master Program in Adventure Tourism 
Studies. The required curricula designing and 
approach to the concerned universities have 
been in the pipeline. The bachelor program 
aims to prepare graduates who will possess a 
set of skills, attributes, and values that will 
equip them to become constructive and 
contributing leaders in an increasingly 
globalized field of mountain and mountaineering 
tourism.

The syllabi for BMS and MATS have been 
developed by following international standards 
in a way to cater the needs of rapidly developing 
tourism and hospitality industry in the globe 
and in Nepal as well. It comprises of foundation 
courses of management studies, mountaineering 
and tourism core courses, elective and project 
works culminating in thesis writing representing 
both sectors of management, mountain tourism 
and mountaineering.

This academic program primarily follows 
the three pronged approaches: professional, 
vocational, and entrepreneurial with an aptitude 
for life long learning mountain education. The 
program tries to develop core competencies, 
subject specific, interdisciplinary, and 
methodological competencies that comprise 
with practical and applied competencies 
(phronesis and praxis). The entire studies 
focuses on inculcating Ethics, Stewardship, 
Knowledge, Professionalism and Mutuality 
between the Stakeholders (TEFI).

Teaching Methods
• Lecture and interactions
•  Individual and group presentation
•  Case studies, text, audio and visual
•  Project works and field trips
•  Review work, Books/Journals
•  Guest lectures
•  Practical demonstrations of village 

studies, rock climbing, trekkings, peak 
climbing and mountaineering
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ADMISSION REQUIREMENTS
Candidates seeking admission to the BMS 

course should apply in the prescribed form for 
entrance test within the stipulated time. The 
applicants should enclose with the application 
form, attested copies of:
• Certificates and testimonials of all 

examinations passed
• Equivalency, Transfer and Character 

Certificates
•  Two recent passport size photographs
•  Must have secured 40% marks in CMAT 

conducted by T.U.

ADMISSION TEST
The applicants will be required to sit for an 

admission test designed to judge their ability 
and aptitude for the program in the following 
areas:
•  I.Q. Test
•  Aptitude Test
•  General Knowledge
•  English Language
•  Group Discussion
•  Personal Interview

SUBJECTS CREDIT

FIRST SEMESTER
Principles of Management  3
E-Tourism  3
Business Statistics and Mathematics  3
English  3
Himalayan Heritage  3
Practical Training Trip - 1 (PTT-1)
Rock Climbing for a week days with report 1

SECOND SEMESTER
Fundamentals of Financial Management  3
Anthropology and Sociology of Mountaineering  3
Business Communication  3
Geography of Nepal Himalaya  3
Tourism in Nepal  3
Practical Training Trip - 2 (PTT-2)
Cultural Tour for a week with report  1

THIRD SEMESTER
Management Accounting  3
Cross Cultural Behavior in Tourism  3
Himalayan Climate and Climate Change  3
Research Methodology  3
Trekking and Peak Climbing Operation  3
Practical Training Trip - 3 (PTT-3)
Trekking Trip up to Base Camp (up to 10 days)  1

FOURTH SEMESTER
Tourism and Hospitality Marketing  3
Biodiversity, Conservation and Mountain Tourism  3
Nepalese Society and Culture  3
Economics of Tourism  3
Himalayan Geology  3
Practical Training Trip - 4 (PTT-4)
Trekking Peak Climbing for 2 weeks with reporting
successful climbing weight age 50%, 
trip reflection report 50%  3

SUBJECTS CREDIT

FIFTH SEMESTER
French Language-I  3
Mountain Environment and Tourism  3
Safety and Security Operation  3
Entrepreneurship  3
Mountaineering: Fundamentals of Climbing  3

SIXTH SEMESTER
Tourism Policy and Planning  3
French Language-II  3
Tourism Law  3
Conflict Management  3
Mountaineering Planning  3
Human Resource Management  3

SEVENTH SEMESTER
Practical Training Trip - 5 (PTT-5)
Mountain Climbing 6000m (45 days) with reporting  6
Mountaineering : International Mountains  3
Mountain Resource Management  3
High Altitude Hospitality (Elective-I)  3

EIGHTH SEMESTER
Practical Training Trip - 6 (PTT-6)
Mountain Climbing (7000m, 45 days) with reporting  6
Service Quality Management (Elective-II)  3
Thesis  6

Course Structure

Admission Procedures
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ELIGIBILITY FOR ADMISSION
The candidates applying for admission to 

the BMS program must have:
Successfully completed 10+2 or equivalent 

examination in any academic stream with a 
minimum of 45% aggregate marks from a 
Secondary Education Board or any other board 
recognized by Tribhuvan University with 
English as a compulsory subject.
Reasons to Join NMA
Your gateway to international recognition!

Our dedication to students’ success and a 
dynamic learning environment prepare you to 
be a positive force in a changing world. The 
academic experience at NMA will challenge 
your mind and bring your dreams to life. Our 
diverse array of educational and academic 
programs allow you the flexibility to explore 
your interests and find a course of study that 
suits your unique strengths.
Services and Facilities
COMPUTER LABORATORY

There will be a well equipped computer 
lab with 65 latest branded computers with LCD 
monitors. Each computer will be accessed by 
networks and unlimited internet facility will be 
available on all weekdays.
SPORTS

Indoor and outdoor sports activities will be 
arranged as required.

SEMINAR/ MEETING HALL
The academy will furnish a seminar hall of 

the capacity of 150 persons fully equipped with 
audio and visual equipments. The hall will be 
well-carpeted, well-decorated with comfortable 
and luxurious furniture. The hall will be 
equipped by stereo sound system, computer 
and multimedia facilities.
LIBRARY

Library facility at the academy will be 
highly valuable asset for higher studies. The 
academy will have a well-resourced library 
section with peaceful study environment. The 
library will comprise of Reading Section, Text 
Book Section, Issuing Counter, Journal, 
Newspaper Section and Property Counter. 
Currently, there are about 1,500 hard physical 
books related to mountains, mountaineering, 
social sciences, management and other 
disciplines supported by 500 books and other 
materials. In addition, there are e-books and in 
the process of initiating e-library by which 
students have an access to the library 24/7 from 
their convenience. Number of journals and 
magazines are about adventure tourism and 
mountaineering studies and, accordingly, more 
books and resources in proportion to programs 
and number of users will be added in the 
library.
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The Approaches of Tourism and Hospitality 
Knowledge Production, Curriculum Spaces 

and Disciplinary Pluralism.

Ramesh Raj Kunwar*

*  Prof. Dr. Ramesh Raj Kunwar is the author of eight books on tourism and anthropology. He teaches tourism and 
hospitality at various universities and colleges as visiting professor. He is the former Dean of Faculty of Humanities 
and Social Sciences, Tribhuvan University. Previously he was also the Dean of  Nepalese Military Academy, Kharipati, 
Bhaktapur. He is also the chief editor of  The Gaze Journal of Tourism and Hospitality and Journal of  Tourism and 
Hospitality Education  Email: kunwardr@gmail.com

Knowledge is only of the roads, only one 
side that coin. The other road, the other side of 
the coin is that of understanding.

(Max-Neef, 2005, 15, emphasis added; in 
Hollinshead & Ivanova, 2013, p. 54)

Background
2017: The Year of Adventure Tourism 

Education in Nepal
From this year, MoCTCA, Nepal Mountain 

Academy (NMA) is going to launch a very new 
academic program i.e. Bachelor of 
Mountaineering Studies (four years and eight 
semesters) affiliated with the Faculty of 
Management, Tribhuvan University, Nepal.
Therefore, credit goes to T.U. This is one of the 
biggest achievements of Govt. of Nepal 
,Ministry of Tourism and NMA. Obviously this 
is new academic innovation of T.U.. Education 
is for all (including foreign students). For the 
first time in the history of tourism education in 
Nepal I designed the course of tourism and 

taught at the Central Department of Culture, 
T.U in 1993 and this was the landmark in the 
history of tourism education in Nepal. Recently 
Nepal Mountain Academy also designed the 
courses of Master in Adventure Tourism 
Studies (two years and four semesters) under 
my leadership with the help of eminent 
professors of management, social sciences, 
pure sciences, medicine and the eminent 
international mountain guides of Nepal. 
Making such type of syllabus was a kind of 
hard adventurous task. Finally I did it with the 
help of many different technical experts, 
researchers and professors of different 
disciplines. I was always inspired and 
encouraged by the authorities and personnel of 
NMA. The syllabus was prepared on the basis 
of praxis and phronesis (Aristotalian thought 
based on application and theory) including 
Tourism Education Future Initiative ( TEFI ) 
and John Tribe's model (e.g. TF1 and TF2).
This reveals that this study is based on 
multidisciplinary, interdisciplinary, transdisciplinary, 
extradisciplinary and postdisciplinary 
approaches. This is academic dissemination in 
the arena of academia. 

When I wrote the aforementioned 
statement as my facebook status, many 
Nepalese students, researchers and tourism 
educators approached me to write, elaborate 
and publish all above mentioned theoretical 
models and approaches which might help them   
thinking of and thinking for tourism and 
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hospitality. Simultaneously, it will also help for 
knowing, doing and being in the field of 
tourism. Realizing this fact, whatever I had 
studied regarding all those theoretical models 
and approaches while I was making syllabus on 
Master in Adventure Tourism Studies for Nepal 
Mountain Academy and Master in Hospitality 
and Tourism Management for Global College, 
I had made some notes on all above mentioned 
areas from internationally recognized advanced 
theoretical works done by eminent scholars 
and professors of tourism and hospitality. I 
decided to publish this notes in the Voice of 
Himalaya published from NMA. I strongly 
believe that these notes will help the tourism 
readers, students and future curriculum 
designers to consult as secondary sources. 
INTRODUCTION

Today human beings live in a complex 
world and they assume that this complexity is a 
result of modern technology .It is also not true 
that the world is socially complex. Social 
complexity has been the case from the time the 
first human community was established on the 
face of this earth. It is the social complexity 
compounded by the technology complexity 
that makes the job of the manager of today 
truly challenging (Kane, 1986, p.149).

The linguist Wick Miller once observed 
that no one has ever written ethnography of 
academia – their goals, their methods and their 
behaviors. The global importance of tourism 
has generated the need for answers to problems 
such as economic development, social impact, 
stakeholder conflicts, environmental degradation 
and politics control. These questions all seek 
‘the truth’ but the orientation is different. The 
business world wants to know ‘who, what, 
when, and where’ for that is their ‘bottom line’. 
Their approach is essentially quantitative, and 
statistically oriented for forecasting. By 
contrast, researchers involved in heritage, 
habitat and history quest for ‘why’: what roles 
did or do these elements play in human society 
and its survival? To what degree have they 
changed, and how should they be interpreted 
now? What is appropriate authenticity? 

(Phillimore & Goodson, 2004, foreword by 
Valene L. Smith).

While economic drivers feature prominently 
in discussions about the future of T & H 
education, T& H have also been identified as 
potential tools to address the United Nations 
millennium development goals (United Nations 
World Tourism Organization, 2010; in Dredge 
et al., 2011, p. 2164), which include poverty 
alleviation, tolerance, social responsibility, 
employment and environmental conservation 
(Higgins-Desbiolles, 2006, 2011; in Dredge et 
al., 2011, pp. 2164-2165). Tourism changes 
landscapes, patterns of social and economic 
development, and its impacts are uneven and 
cumulative. This peculiarity places ‘a special 
burden…. On education because as economic 
prosperity and consumer satisfaction are 
generated from the development of tourism, 
changes to people and place also occur’ 
(TRIBE, 2002a 2002b, p.339). Externalities 
produced by an industry   that is principally 
profit-driven need to be managed. The 
challenge for T&H education is to produce 
graduates who can rise to the challenge of 
providing leadership for and stewardship over 
tourism (Sheldon et al., 2008; Tribe, 2002a). 
Herein lies the challenge of conceptualizing a 
T&H management curriculum space that is 
focused enough to support a variety of 
pathways through the space to produce 
adaptable human capital for industry and 
society more generally (Dredge et al., 2011, pp. 
2164-2165).

Among the many intellectual treasures left 
to the modern world by the ancient Greeks is 
the notion of paideia. In contrast to the term 
banausos, which means technical, skill 
building education paideia refers to the 
education of whole persons toward the pursuit 
of achieving the full development of what it 
means to be human (Fotopoulos, 2005; in 
Caton, 2015: 43). Today, as Cornel West (2009: 
22; in Caton, 2015: 43) conveys, it means 
something more like a ‘deep education’ that 
connects us ‘to profound issues in serious 
ways’. As he goes on to explain, ‘paideia’ 
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instructs us to turn our attention from the 
superficial to the substantial, from the frivolous 
to the serious.

The phenomenal growth of tourism in the 
past five decades has dramatically changed 
global lifestyle to include tourism, and the 
impetus for still greater growth is rooted in 
globalization and the expanding economies of 
Asia. We in the West have much to learn about 
these future ‘new’ tourists who will have 
discretionary income, leisure time, and even 
government sanctions (as a balance of trade 
factor) to visit Europe and the Americas in the 
next decade (Phillimore & Goodson, 2004, 
foreword by Valene L. Smith).
Tourism and Research Methodology

A paradigm is a particular view of the way 
the world operates (Kuhn, 1962; in Jennings, 
2009, p.672) or “guides action” (Guba,1990:17) 
and is associated with four frames: ontology, 
epistemology, methodology, and axiology 
(Guba, 1990; Guba and Lincoln, 2005; in 
Jennings, 2009,p. 673). 

Alternatively, Guba and Lincoln (2005) 
outline five: positivism, postpositivism, critical 
theory, construtivism, and participatory views. 
Variously in their discourse, Guba and Lincoln 
refer to postmodern paradigms (constructivism 
and postmodernist critical theory).

Another paradigmatic framing drawn from 
tourism studies identifies three paradigms: 
scientific positivism, interpretive method, 
critical theory (Tribe, 2001,in 
Jennings,2009,p.673).

Social and environmental science framings 
emphasized tourism phenomena as complex, 
multimodel, multisector, multiparticipant 
phenomena with multiple stakeholder (human 
and non-human) interactions, interrelationships, 
and interconnetivitises. Bussiness framings in 
the 2000s are starting to embrace similar 
holistic framings (Jennings, 2009, p.676).

Towards the end of the twentieth and into 
the twenty-first centuries, aided by greater 
inclusion of social and environmental sciences 
into tourism research and studies, other 

paradigms commenced broadening and 
informing researching tourism studies, this 
paradigms include interpretive social sciences, 
critical theory orientation, and participatory 
action research (Jennings, 2009, p.676).

To reiterate, the history of tourism research 
and disciplinary-related inquires of tourism 
phenomena, described here as “tourism 
studies”, is one that has been grounded in the 
hard sciences, in scientific inquiry informed by 
positivism and postpositivism (including that 
branch of postpostivism described as cultural 
realism). Alternative approaches, such as those 
informed by interpretive social sciences, 
critical theory orientation, and participatory 
action research tended to be marginalized or 
pushed into other disciplinary areas, where 
such paradigmatic approaches were accepted 
in order to gain voice, representation, and 
publication(Jennings, 2009, p.676).

An effort has been made to prepare tourism 
curriculum as a field that integrates theory with 
practice and bridge divide the between business 
research methods and growing social science 
perspective. Here it is highly focused on 
tourism as a business (human resource, 
marketing, finance and entrepreneurship)/ or as 
a social phenomenon from a multitude of 
perspectives (geography, economics, psychology, 
anthropology, law, safety and security). 
Although many institutions elect to consider, 
indeed place, tourism in business faculties or 
schools, some are located in social science 
division or schools and there in growing 
interest in teaching and research tourism from a 
social science perspective. The two sides of 
tourism have increasingly become polarized 
within the nomenclature of Tourism 
Management or Tourism Studies.  Such aspects 
of tourism have often followed the predictable 
route whereby tourism management research is 
seen to be dominated by positivism and the 
laws of natural science, whilst tourism studies 
research tries to counter what it sees as a 
somewhat mechanistic approach, by 
highlighting the advantages of phenomenological 
methodologies (Franklin & Crang, 20011; in 
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Ritchie, Burns & Palmer, 2005, P.3).
Academically tourism business studies is being 
supported by the international refereed  journal 
i.e. Tourism Management based on quantitative 
research whereas tourism social science 
research is supported by refereed  journals 
named Annals of Tourism Research  and Tourist 
Studies.

There are four main Journals on hospitality 
named Hospitality Research Journals (now 
called Hospitality and Tourism Research 
Journals), International Journal  of Contemporary 
Hospitality Management, International  Journal 
of Hospitality Management, and Cornell Hotel 
Restaurant Administration Quarterly. Among 
these journals, international Journal of 
Hospitality Management is very strong in 
Human resources whereas Cornell Hotel 
Restaurant Administration Quarterly tends to 
balance three disciplines of marketing human 
resources and accounting research (Jones,1998 
p.108).

A methodology refers to a broad approach 
that derives   from the research’s view of the 
world and/or the disciplines relevant paradigms. 
Empiricists generally adopt a quantitative 
methodology, non-empiricists a qualitative 
one. Again, most discussion in the hospitality 
literature is about methods, not methodology,    
although sometimes used as a synonym for 
quantitative research, empiricism implies for 
more than a methodology. Within the social 
sciences there are a number of alternative 
paradigms including one which holds that 
reality is entirely subjective and relativistic 
(Jones, 1998, p.109)
Knowledge Management

Tourism and hospitality programs across 
the globe have followed different developmental 
paths and have engaged in the development of 
student understanding, criticality and reflexivity 
associated with the PPE in diverse ways 
(Lashley, 1999; Morrison & O’Mahony, 2003; 
in Dredge et al., 2012, p. 2157). However, for 
educators in both tourism and hospitality fields, 
how to foster practical wisdom or prudence is a 
significant common challenge. Students require 

learning opportunities that facilitate the 
development of higher order knowledge, 
opportunities to learn and practice skills, and 
opportunities to apply and reflect on practical 
judgment.

The question of knowing about what one 
knows about tourism is an epistemological 
question, epistemology being that branch of 
philosophy which studies knowledge. Its 
essential concern is the analysis of the validity 
of a claim to know something. The epistemology 
of tourism thus inquiries into the character of 
tourism knowledge, the sources of tourism 
knowledge, the validity and reliability of 
claims of knowledge of the external world of 
tourism, the use of concepts, the boundaries of 
tourism studies, and the categorization of 
tourism studies as a discipline or a field 
(Tribe,1997, p.639).

Knowledge can be described as: (1) 
experience and skill acquired by a person 
through experience or education; (2) the 
theoretical or practical understanding of a 
subject; (3) facts and information about a field; 
or (4) awareness or familiarity gained by 
experience of a fact or situation. Knowledge 
comes in both explicit and tacit formats 
(Sheldon & Fesenmaier, 2015, p. 158). Explicit 
knowledge is collected, stored, distributed and 
shared primarily as electronic or paper 
documents. It is simply the knowledge acquired 
through training and education. Tacit 
knowledge involves special productive 
knowledge and skill possessed by individual. It 
also includes cognitive skills such as belief, 
images, institution and mental models as well 
as technical skills, processes and some of 
consider to the aim (Zaei & Zaei, 2014, p. 116).

In his book Post-Capitalist Society (1993), 
Drucker (1993; in Zaei & Zaei, 2014, p. 116) 
claimed that the Western World was entering 
into what he denoted as the knowledge society 
in which the basic economic resource would be 
knowledge and no longer capital, natural 
resources or labor. Drucker emphasized that 
organizations have to be prepared to abandon 
knowledge that has become outdated and learn 



17VOICE OF HIMALAYA

to create new knowledge through: (1) 
continuing improvement of every activity; (2) 
development of new applications from its own 
successes; and (3) continuous innovation as an 
organized process. This period has the most to 
offer the tourism (Cooper, 2006) and hospitality 
industry. As the Information Age moves into 
the knowledge economy, knowledge has 
become an essential resource for developing 
competitive advantage based on the production, 
distribution and use of information.

The first is empirical research then collect 
data and ask basic questions such as: what do 
students want? What do employers want? What 
do academics want? What are job related 
needs? This seems easy enough and many 
studies have pushed this path. But this approach 
only begs a further question. The question is: 
what is the curriculum for? These questions 
enhance to understand the meaning of 
curriculum in better way.
Curriculum

When the context of curriculum comes, it 
needs to consider about its philosophical and 
sociological inquires. Philosophically it 
considers methods, key concepts, aims and 
ideologies. Sociologically it includes the 

impact of academic culture and networks on 
curriculum. While designing the curriculum, 
Tribe (2015, P: 20) has proposed two 
possibilities of approaches.

The term curriculum has taken on a variety 
of meanings and attention will initially be 
focused on clarifying its various meanings and 
its boundaries. A simple definition of the 
curriculum can be found in Tylor and Richards 
(1979; in Tribe, 2015, p.20), who define the 
curriculum as that which is taught. More 

complex definitions include that used by Kerr 
(1968; in Tribe, 2015, p.20), which embraces a 
much wider experience capturing all the 
learning which is guided by an institution. 
Tribe (2015: 20) defines the curriculum as a 
whole program of educational experiences that 
is packaged as a degree program. Its constituent 
parts are a number of modules or courses, 
which in turn may be specified as a series of 
syllabi or course contains. A care curriculum 
represents a compulsory element (Tribe, 2015: 
20).

Curriculum space is filled with knowledge, 
skills and attitudes. Students take educational 
journeys through different parts of curriculum 
space and according to the routing of their 

Figure: Clarifying data, information, knowledge, and wisdom (Zaei, & Zaei, 2014, p. 116)
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journey (i.e. the curriculum they follow) they 
will be exposed to different packages of 
knowledge and end up in different places with 
different perspectives, attitudes and 
competences. (Tribe,  2015, p.21). Here it is 
noteworthy to mention about the idea of 
curriculum framing. This helps to understand 
the point of curriculum space. Bernstein 
explained the term framing thus: [Referring to] 
the degree of control teacher and pupil poses 
over the reflection, organization and placing of 
knowledge transmitted and received in the 
pedagogical relationship (p.50, in Tribe 2015, 
p.21). 

Tribe's (2015) figure given below draws an 
idea and diagram of the curriculum force field 
is introduced to illustrate the range of influences 
on the curriculum. Curriculum planning is 
subject to a number of forces which according 
to their relative power attract the curriculum in 
one or another direction. Different curriculum 

configurations may arise according to the 
relative strength of different parts of the force 
field (Tribe, 2015, p.21).
Academic Tribes

Researchers are also located within 
academic communities, and Becher’s (1989) 
anthropological investigation of ‘‘academic 
tribes’’ provides a fascinating insight into 
acceptable behavior patterns, rules, norms and 
hierarchies operating within disciplinary 
communities. Following Becher, it is instructive 
to consider aspects of academic tribalism in 
tourism. Of particular interest are the ‘‘elders’’ 
among them whose headdresses are adorned 
with feathers of esteem—holding of chairs, 
editorships of key journals, keynote invitations, 
seats on panels of research grant and assessment 
bodies, publishers’ advisory positions, and 
positions on the executives of learned and 
professional associations. For ‘‘elders’’ one 
could also read ‘‘power-brokers,’’ for this 

Figure: Curriculum space and influences. Source: (Tribe, 1999, 2000, p. 286)
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group acts as commissioners in the creation of, 
and gate-keepers in the dissemination of 
knowledge (McKercher 2002; in Tribe, 2006, 
p. 372).

They are Becher and Trowler (2001; in 
Tribe, 2010, p.10) who conducted a 
comprehensive study in to the general nature of 
academic tribes and territories. To do this they 
concentrated on the epistemological properties 
of knowledge formation (territories)… [And] 
the social aspects of knowledge communities 
[tribes]  (p.24; In Tribe, 2010, p.10). The term 
'academic tribes' has been focused on 
disciplinary cultures – that is, the rules, norms 
and acceptable behavior patterns upheld by 
disciplinary communities – and these cultural 
influences are evident in tourism. There has 
been shown the 'elders' of the various tourism 
tribes as those holding distinguished chairs, 

those on the panels of 
research grant award 
bodies, those on editorial 
boards and acting as 
referees of key journals, 
those on the executives of 
learned and professional 
associations… (Tribe, 
2004, p.53 ). Academic 
territory refers to the 
epistemological nature of 
field and relevant here are 
the part of Becher and 
Trowler’s study that 
highlighted disciplinarity, 
the content of the field (its 
canon), whether the field 
contains hard or soft 
knowledge (paradigm 
questions) and the mode of 
inquiry.
P h i l o s o p h i c 
Practitioner

According to Tribe, the 
philosophic practitioner 
should have skills and 
knowledge in all four 
domains. Moreover, he 

observes that although the four domains are 
represented separately in the diagram, in 
practice they would be integrated in the 
curriculum model. The PPE captures the 
ambition of T&H education to meet the 
demands of industry and promote employability 
of graduates (Dredge et al., 2012, p. 2157).

The balance between liberal and vocational 
education within tourism and hospitality 
(T&H) curricula has become an increasingly 
noteworthy topic of discussion since Tribe 
(2002a), drawing from Schon's reflective 
practitioner (1982, 1983, 1994; in Dredge et 
al., 2011, pp.2154-2155), argued for a 
curriculum that nurture the 'philosophic 
practitioner'. The philosophic practitioner 
education (PPE) requires a curriculum that is 
composed of vocational, professional, social 
science and humanities knowledge and skills 

Figure : Curriculum space and curriculum framing
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that promote a balance between satisfying the 
demands of business and those required to 
operate within the wider tourism world. Several 
authors have been calling for this balance in 
education for some time ( e.g., see Baum, 2005; 
Inui & Lankford, 2006; Lashley, 1999; 
McKercher, 2001; in Dredge et al., 2011, 
p.2155), but there remain considerable 
challenges in terms of defining program 
content, modes of delivery, appropriate 
pedagogies, skills and graduate capabilities 
(Tribe, 2000).

Contemporary scholarship divides higher 
education as two broad categories: Liberal and 
Vocational. Liberal education (Liber=free in 
Latin) refers to the curriculum that develops 
general knowledge and fosters complex, 
independent thinking and transferable 
intellectual and practical skills. Advocates of 
liberal education argue that it should be 
oriented towards a social and political ends and 
in the context of  the role the learner can take as 
a' good citizen' in the future( Farbham & 
Yarmolinsky, 1996; Nussbaum, 2010; in 
Dredge et al., 2012, p.2156). The purpose of a 
liberal education is to provide an enculturation 
process that develops an awareness and 
ongoing ability to critically reflect on the 
intellectual world (Wegener, 1978; in Dredge 
et al., 2012, p.2156), preparing graduates for 
free thinking citizenship. Vocational education 
(Vocatio="call" in latin) provides training and 
practical skills for a specific trade or occupation. 
Professional education represents a merging of 
both liberal and vocational education whereby 
the learner engages in specialized education 
training for a particular occupation (Lum, 
2009; in Dredge et al., 2012, p.2156),).

The term 'phronesis' is derived from 
Aristotle's (1980) Nicomachean Ethics wherein 
the contributions of scientific knowledge 
(episteme) and technical knowledge (techne) 
by themselves are understood to be insufficient 
in determining good professional action (see 
Flyvbjerg, 2001, 2004; in Dredge et al., 2012, 
p.2156),). For Aristotle, phronesis, defined as 
practical wisdom or prudence, is also necessary. 

In Aristotle’s view, phronesis requires actors to 
draw not only from episteme and techne, but 
also from maturity and experience (i.e. 
prudence), to determine good and virtuous 
actions. (Dredge et al.,2012, p.2156; in Jamal, 
Taillon & Dredge, 2011, pp.133-137). Praxis 
(social change) will be also used in the area of 
tourism studies.

Much of this literature cites the work of 
Tribe (2002a, pp. 340–1) who conceptualizes 
the curriculum space in terms of two 
dimensions: ...ends and stance. The first relates 
to that part of the world which is the focus of 
the curriculum, and the second to how the 
curriculum promotes engagement with these 
ends. Ends are represented by an axis of 
purposes toward which the curriculum is 
constructed and aimed. These include 
vocational ends of employability and liberal 
ends focused in freedom of thought about 
tourism... The stance axis describes different 
modes of study and expression which promote 
the curriculum’s ends. The alternative stances 
that can be adopted in tourism education are 
reflection and action.

Tribe (2002a) defines the curriculum as the 
‘whole educational experience packaged as a 
degree program’ and which may include 
knowledge, skills, assessment, learning 
experiences and so on (p. 339).

Tribe has divided the curriculum space 
along two axes: the vocational—liberal axis 
and the reflection-action axis. The first 
represents the different ends of the curriculum, 
essentially the degree of vocational focus, and 
the second the different stance or modes of 
study and expression which the curriculum 
employs to achieve its ends. In Tribe's words 
(1999, p.112; in Airey & Tribe, 2000, p. 285): 

A vocational curriculum is a curriculum 
for action. It is a curriculum to equip students 
to engage in the vocational world and to 
participate in it. A liberal curriculum is a 
curriculum for study and reflection.

He goes on to suggest that:  the vocational 
and liberal not only have different aims in the 
world of business on the one hand and the field 
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in general on the other, they also equip students 
to take different stances. These can be identified 
as an active stance towards the world of work 
(vocational) and a reflective stance towards the 
field of study (liberal) (Airey & Tribe, 2000, p. 
285).

The vocational-liberal axis runs from 
curricula that are concerned with the world of 
work to those that focus on the world of study. 
The action-reflection axis extends from 
curricula where students are involved in the 
world and are engaged in putting ideas into 
practice to those where the engagement is with 
the cognitive processes of the mind (Airey & 
Tribe, 2000, p. 285).

Stance
Ends

Reflection Action

Liberal Reflective 
liberal

Liberal 
action

Vocational Reflective 
vocational

Vocational 
action

Figure: The use of curriculum space. Source: (Tribe, 1999, 
2000, p. 283).

However, it is now over 10 years since 
Tribe presented the PPE, and whilst the core 
principles of the framework remain sound, the 
present higher education context is significantly 
different. In this context a number of points are 
raised about the PPE (Dredge et al., 2012, p. 
2158).

So, while the PPE is a thought-provoking 
abstract representation of the trade-offs made 
between reflection-action and vocational-
liberal knowledge, since its development there 
have been significant advances in thinking 
about the social construction of knowledge and 
the dynamic processes associated with 
knowledge accumulation and life-long and 
life-wide learning. To this end, it is important 
to rethink the debate over what constitutes a 
PPE in T&H education (Dredge et al., 2012, p. 
2159).

Mainly for simplicity, we treat business/
management as a discipline. However, we 
acknowledge that some have doubts about this, 
and see business/management as a mature field 
(see Tribe, 1997). A field is rather ‘an object of 
study’ (Tribe, 1997:653). We use the theme as a 

unifying line of thought 
within a ‘context of 
application’ (Gibbons et al., 
1994:168), which is however 
less circumscribed and less 
established than a field. A 
competence is an ‘ability to 
solve a problem’ (Tribe, 
1997:654) and a problem is ‘a 
concern of people’ (Cohen et 
al., 1972:3; in Volgger & 
Pechlaner, p.93). In all of the 
identified cases this single 
discipline is business/
management, meaning that 
what is taught is essentially 
the business of tourism. The 
curriculum is similar to a 
standard curriculum in 
business/management with 
some dedicated courses that 
discuss specific features of  Figure: Framework for hospitality management studies. Source: (Nailon, 1981)
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TH&E as a field of application. Thus, 
paralleling Tribe’s (1997) terminology, we 
could call this approach the business 
disciplinarity of tourism.

It commenced life with a focus on 
Hospitality management, define by  Brotherton  
and Wood (2000, p.168) as : ‘the management 
of hospitality in that one set of intellectual 
constructs and practices (management) are 
applied to another (hospitality)’ 

The academic subject of hospitality 
management has been defined by the Higher 
Educations Funding Council for England 
(1998, p.15; in Morrison & O’Gorman, 2008, 
p.215)  as being: ‘characterized by a core which 
addresses    the management of food, beverages 
and /or accommodation in a service context.

This essence is aptly captured by 
Whitehead (1932, p.9; in Morrison, & 
O’Gorman, 2008, p.219), in an essay 
welcoming the opening of Harvard Business 
School, discussing the role of Universities he 
stated that: “it preserves the connection 
between knowledge and the zest for life, by 
uniting the young and the old in imaginative 
consideration of learning’. 

Over time emerged a more inclusive 
hospitality studies approach which reflects on 
the connections of hospitality to society as 
ahold, and the locations of the world of business 
and management therein (Lashley et al., 2007; 
in Morrison & O’Gorman, 2008, p.214). This 
stance embraces literature and theory of 
multiple genre and discipline, including the 
social since. Further, it supports reciprocal 
applications between the intellectual constructs 
and practices of both hospitality, and business 
and management. Hospitality subject 
development his now ( Morrison & O’Gorman, 
2008, p.214 ).

Within a higher education context, the 
journey from hospitality’s historic origins and 
association primarily with management to a 
contemporary situation that supports the inter-
relationship between and co-existence of, 
management and studies schools of thought 
has been traced, and academic advancement 

identified. Specially, it recognizes hospitality’s 
‘late entrant’ status as a university subject 
(Morrison & O’Gorman, 2008, p.215).

Tourism and hospitality have been 
described as hallmark activities of the 
postmodern world: they are activities that are 
‘worldmaking’ in that they have a creative and 
transformative role in the making of people and 
places and in the production of meanings, 
values and understandings about the past, 
present and future (Hollinshead, 2009; Urry, 
2003; in Dredge et al., 2012, p. 2160). In other 
words, where well managed within an 
integrated and sustainable approach, T&H can 
give meaning to places and people, add value 
to cultural and environmental resources, and 
promote peace and understanding. They can 
increase cultural awareness and social and 
cultural tolerance; address poverty, empower 
communities and contribute to improving 
economic and social well-being (e.g., Higgins-
Desboilles, 2006, 2008; Sharpley, 2009; United 
Nations World Tourism Organization, 2010; in 
Dredge et al., 2012, p. 2160). Conversely, 
where T&H are less well managed, or the focus 
is simply as a tool for economic growth and 
development, a range of impacts and issues can 
result which are well documented and extend 
well beyond the economic bottom line.

These discussions also highlight the need 
for skilled tourism and hospitality management 
practitioners who can manage change in 
positive, creative world-making ways. Therefore, 
implications for the T&H curriculum to look 
beyond business education and embrace a 
broader social science education are quite clear. 
The tourism curriculum needs to develop a 
society for all stakeholders and not just a 
society for business (Sheldon, Fesenmaier, 
Wober, Cooper, & Antolioli, 2008; Tribe, 2001; 
in Dredge et al., 2012, p. 2160).

T&H curricula are socially constructed 
from the interactions, tradeoffs and choices 
made by a range of stakeholders including 
academic educators, university managers, 
students and industry employers (Sigala & 
Baum, 2003; in Dredge et al., 2012, p. 2160). 
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Tribe’s (2002a) conceptualisation of a PPE that 
integrates philosophic and vocational ends to 
develop worldmaking, ethical professionals 
has received considerable backing from the 
academic community (Ring, Dickinger and 
Wober, 2009; Belhassen & Caton, 2011; in 
Dredge et al., 2012, p. 2160).

Our contention here is that there are 
common core knowledge and skills which form 
the basis of academic standards for T&H 
education and the PPE will be developed 
depending upon the institution, some contexts, 
some industries and communities. Whilst other 
authors have discussed the balance between 
liberal and vocational education, this paper 
distinguishes itself in two ways. First, this 
paper incorporates the notion of a ‘force field’ 
of influences on T&H education (see author 
reference). Many authors have tended to adopt 
an authoritative meta-narrative or polemic 
around ‘what ought to be’ in terms of the 
balance between liberal and vocational 
education, and have recognised somewhat 
unevenly the presence of different stakeholders’ 
interests and perspectives (cf. Craig-Smith, 
Davidson, & French, 1994; Hobson, 1995; 
Wells, 1996; in Dredge et al., 2012, p. 2162) 
and different external and university-specific 
influences that shape the curriculum space 
(Tribe, 2002a, 2002b; in Dredge et al., 2012, p. 
2162).

Professionalism is a rather nebulous term 
as it implies not only a profession and the 
skills, competencies or standards associated 
with it, but also an attitude and behavior that 
reflect these. It has also been defined as the 
ability to align personal and organizational 
conduct with ethical and professional standards 
that include a responsibility to the customer or 
guest and community, a service orientation and 
a commitment to lifelong learning and 
improvement. Professionalism is defined as 
incorporating leadership, a practical approach 
(practicality), attention to services, concern for 
the relevance and timeliness of evidence, 
reflexivity, teamwork and partnership-building 
skills, and proactivity. Proactivity involves 

taking the initiative to address problems in 
one's service domain and commitment to 
excellence in one's domain of expertise. 

As far as  competency is concerned, many 
scholars choose to use terms such as 
'competency' (e.g. Lowry & Flohr, 2005) and 
'key competencies' (e.g. Zehrer & 
Mossenlechner, 2009; in Su, 2015, p.323) 
rather than ' basic skills' and 'technical skills' to 
describe the ability of tourism graduates to 
address the indeterminacy and uncertainty of 
tourism practices. Competence is typically 
considered to be a holistic concept (Rychen, 
2004:22; in Su, 2015, p.323) that consists of 'a 
combination of knowledge, skills, attitudes and 
values' (Hoskins & Fredriksson, 2008:11; in Su 
2015, p.323) and possesses cognitive and non-
cognitive dimensions (Rychen & Salganik, 
2003:43; in Su, 2015, p.323). Zehrer & 
Mossenlechner (2009; in Su, 2015, p.323) 
enumerate four types of competences 
(professional competences, methodological 
competences, social competences and 
leadership competences), whereas Lopez-Bonilla 
and Lopez-Bonilla (2012; in Su, 2015, p.323) 
consider that the content of different 
competencies may be developed depending on 
whether a person is 'learning to know', ' learning 
to do', 'learning to develop attitudes'. 

In a keynote address given at the 2011 
Surrey Tourism Conference ,held in celebration 
of the twentieth anniversary of the publication 
of special issue of Annals of Tourism Research 
on 'Tourism Social Science', Professor Annette 
Pritchard asked the audience to consider 
whether tourism studies has become 'a house 
divided'. Tourism studies has been cogently 
described by Tribe (1997-2000) as bisected 
field-with one portion addressing its business-
oriented features and other portion being 
dedicated to its analysis from a social science 
perspective-and Pritchard was querying the 
audience about the degree to which each of 
these sides of tourism studies genuinely   
respects and engages with the knowledge base 
of the other side, ultimately raising questions 
about our sustainability as a field if we carry on 
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in our current dived manner (Caton, 2015, p.44).
Indeed, critiques of the traditional Tourism, 

Hospitality and Events (TH&E )curriculum 
generally emphasize the importance of 
embracing both social science and business 
concerns, arguing that the latter tends to be 
advance at the expense of former (Tribe, 2002, 
2008a; Inui et.al. 2006; Ring et. al., 2009). In 
support of broad curriculum that transcends 
simply vocational concerns, Tribe's (1997) 
diagram of epistemological domain of tourism 
nicely illustrates the idea that tourism 
knowledge can and should derive from a thick 
base of diverse disciplines each of which can 
contribute in its own way of approaching the 
phenomenon. The diagram depicts tourism 
studies as a central object surrounded by a band 
of disciplines -including   sociology, geography, 
political science, law, psychology, philosophy 
and economics- which contribute to its 
development as an area of study.

This situation is echoed in the intellectual 
landscape of dissertation study as well, with 
history, a discipline of quasi-humanities and 
quasi-social science pedigree, standing as only 
representative of the humanities in Weiler et 
al.'s (2012; in Caton, 2015, p.44-45) assessment 
of top 14 disciplines informing tourism doctoral 
study in the United States, Canada, Australia 
and New Zealand. Tourism education may well 
be house divided, with business and social 
science concerns tugging against each other, 
but the humanities –a major part of the essential 
foundation of true liberal arts education-haven't 
even made it to through the door. This 
represents a lost opportunity, for the humanities 
have great deal to offer TH&E higher education. 

Generally speaking, in less developed 
Asian countries tourism education is struggling 
because of limited educational resources, 
including teaching facilities, qualified faculty, 
updated teaching materials, and expertise in 
curriculum development. These issues are not 
unique to Asia, but are common for all 
underdeveloped and developing countries.

Traditionally, each discipline having an 
interest in tourism has focused on one or more 

particular aspects or functioning of the total 
system (Ritchie & Johnston, 1978). It may, 
then be useful to refer to some of the disciplines 
which may lend their theories and techniques 
to the study of tourism. Moreover, it may be 
equally important to refer to some of the 
tourism concerns that might be studied within 
the context of these disciplines.

Disciplines are probably the most 
structuring principle in academic knowledge 
generation and delivery. They are related to a 
division of labour within academia and 
different institution (faculties or institutes)… 
(Volgger & Pechlanar,  2015, p.86). 

A discipline can be defined as ‘a distinctive 
body of knowledge' and an organized set of 
rules and conceptual structure for advancing 
knowledge” (Tribe, 2000, p. 810). A discipline 
can be categorized by the following criteria 
(Hirst, 1974; in Volgger & Pechlaner, 2015, 
p.86): (1) a web of interrelated concepts; (2) a 
particular logic structure that blinds the 
concepts; (3) testability within this web using 
its particular criteria and logical structure; (4) 
irreducibility to other disciplines. According to 
similar approaches, disciplines consist of webs 
of constructs (theories), methods (ways of 
producing and testing knowledge and aims of 
application domains (Donald, 1986; Toulmin, 
1972; in Volgger & Pechlaner, 2015, p.86)). 
Some authors additionally request the existence 
of a dedicated community, means of 
communication (such as journals), tradition 
and a set of values (King & Brownell, 1966; in 
Volgger & Pechlaner, 2015, p.86). Disciplines 
do not coincide with curricula; however they 
are intertwined. Curricula are both more and 
less than disciplines: ‘A curriculum is the 
organization of knowledge for transmission in 
education’ (Tribe, 2000,p. 810). However, they 
are also broader than disciplines, meaning the 
curricula may also exist for fields of study that 
do not quality under strict criteria as disciplines. 
The relevant point is that notions of 
compartmentalization of knowledge 
(disciplines, but not only) may also express 
themselves in curricula – potentially providing 
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insights not only into the teaching, but also into 
the disciplinary status.
Tourism as Discipline

The conclusion drawn, within this 
perspective is that tourism is an object of study 
(field) rather than a way of studying (discipline)’ 
(Tribe, 1997,p. 653). Cooper et al. (1998 : in 
Volgger & Pechlaner, 2015,p. 86).) hold similar 
position In contrast, Leiper (2000) and 
Goeldner (1988) are major components of the 
‘tourism as a discipline’ view; especially Leiper 
(1981) sees a need for developing 
interdisciplinary accounts into a general and 
systematic discipline of tourism (‘tourology‘). 
Finally a third group of authors maintains a 
prudent position. For instance, Echtner and 
Jamal (1997:880) argued that while tourism 
studies could potentially develop into a 
discipline, it is concluded that there are many 
practical and philosophical reasons that 
hampers its evolution’ (Volgger & Pechlaner, 
2015, p.87).

Jovicic (1998) makes a plea for the 
establishment of "tourismology", or a distinct 
science of tourism. He argues that the study of 
tourism as a complex phenomenon cannot be 
adequately addressed from within anyone 
existing discipline. He further suggests that the 
various disciplines that currently house tourism 
studies, including economics, sociology, and 
geography, "… fail to grasp the notion of the 
whole and endeavor to explain the entity which 
is tourism by its individual aspects"(1988:2). 
According to him, only the emergence of a 
distinct discipline, such as tourismology, will 
allow for the development of an integrated 
theory of tourism. Tourismology would 
facilitate the merger of the specialized studies 
now occurring within diverse disciplines and 
would allow tourism to be examined as a 
composite phenomenon. While Jovicic admits 
that tourismology does not yet exist, he is 
optimistic that it "will find its full assertion in 
the near future" (1998:2).

It has been tempting for some writers to 
interpret the development of tourism studies as 
an evolution towards disciplinary status. 

Disciplinary status would provide the necessary 
tools and framework for promoting sound 
tourism knowledge. Tourism knowledge would 
become self-refereeing within its discipline, 
knowledge quality control would be assured, 
and tourism academics would take their place 
on an equal par with those from other disciplines 
(Tribe, 1997, pp. 642-646).

Goeldner (1988; in Tribe, 1997, pp. 642-
646) describes tourism as a discipline. He sees 
it as being in its formative stages on a parallel 
with business administration as it was 
developing in the United States about 30years 
ago. On the other hand, according to Cooper, 
Fletcher, Gilbert and Wanhill, “While tourism 
rightly constitutes a domain of study, at the 
moment it lacks the level of theoretical 
underpinning which would allow it to become 
a discipline” (1993:1; in Tribe, 1997, pp. 642-
646). Perhaps the debate as to whether the 
study of tourism is a discipline or a field is still 
unsettled. Hirst proposed a limited number of 
forms of knowledge or disciplines. He 
explained the meaning of a form of knowledge, 
or discipline, as “a distinct way in which our 
experience becomes structured round the use 
of accepted public symbols” (1974:44; in 
Tribe, 1997, pp. 642-643). 
Academic Debate

Leiper registered an enthusiasm for 
developing tourism as a discipline: to overcome 
the defects stemming from a fundamentally 
fragmented curriculum, a new discipline needs 
to be created to form the core strand in 
comprehensive programs especially at the 
professional level (1981; in Tribe, 1997, pp. 
642-646).

Leiper’s paper sets out what he terms a 
general tourism theory which he argues gives a 
system overview. His general tourism theory is 
based on the articulation of the system as 
composed of tourists, generating regions, 
transit routes, destination regions, and the 
industry. But while this is a useful mapping of 
the dimensions of tourism, it hardly constitutes 
a unifying theory of tourism. Leiper further 
suggests that the term tourology be used to 
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describe the discipline that he sees as 
developing on the basis of his general tourism 
theory. It is a “suitable name for the scientific 
study of tourism”. Some 15years after the 
publication of Leiper’s paper, there is no 
evidence of such a term being used.

For Leiper (2000, p. 5), this is necessary 
because tourism-related phenomena are too 
complicated, with too many implications, for 
knowledge to be adequately developed by 
specialists favoring one discipline (Coles, Hall, 
Duval, 2006, p. 298).

Since this article published in the journal, 
this became impetus for understanding tourism 
in better way although this theory has been 
bitterly criticized by N.Leiper (1981) who 
while disagreeing with this approach proposed 
another model that is tourism as tourology or 
touristology and tourism as discipline. This 
became a very popular academic debate in 
between the tourism scholars, researchers and 
students that brought positive confusion among 
the readers.  Such kind of academic debates are 
not new in the field of tourism academia. There 
was same kind of debate in between Bob 
Brotherton (1999, 2000) and Paul Slattery 
(2002, 2003) on hospitality issue. When 
Brotherton wrote one article on hospitality in 
1999 and one year after there came out a 
seminal book on hospitality edited by Conrad 
Lashley and A. Morrison in 2000. In 2002, Paul 
Slattery bitterly criticized on the work of 
Brotherton and Lashley. This was immediately 
responded by Brotherton in 2002 and again 
Slattery (2003) replied to Brotherton and 
Brotherton (2003) gave final response to 
Slattery. It is noteworthy to mention that the 
statement of Mahoney (1993, p.174; as quoted 
by Taylor and Edger, 1996, p. 212). As 
Mahoney writes, "Disagreement does not entail 
disrespect. The main philosophical point, made 
by Plato and other followers since, is that any 
criticism is better than a dismissal or an 
oversight" (1993, p. 174). 
The Phenomenon of Tourism

Tourism is essentially an activity engaged 
in by human beings and the minimum necessary 

features that need to exist for it to be said to 
have occurred include the act of travel from 
one place to another, a particular set of motives 
for engaging in that travel (excluding 
commuting for work), and the engagement in 
activity at the destination.

Mathieson and Wall encompass these 
points in their succinct definition of tourism as: 
the temporary movement to destinations 
outside the normal home and workplace, the 
activities undertaken during the stay, and the 
facilities created to cater for the needs of 
tourists (1982: 1). Such a definition locates 
tourism as the sum of a number of sub activities, 
mainly travel, hospitality, and recreation. 

It is now possible to map out the 
interrelationships between tourism as a 
phenomenon and the study of tourism. Popper’s 
(1975; in Tribe, 1997, pp. 640-642) distinction 
between three worlds provides a useful 
framework for distinguishing between tourism 
as a phenomenon and as a study. The three 
worlds that Popper proposes are the external 
world (world I), human consciousness (world 
II), and the world of objective knowledge 
(world III). Tourism as a phenomenon is that 
external world (world I) where humans go 
about the business of being tourists. It is 
whatever humans decide to do within the fairly 
wide definition of the term which is large, 
messy, complex, and dynamic.
Why Tourism is not a Discipline

Based on Hirst’s set of necessary 
characteristics for a discipline, tourism studies 
cannot be regarded as one for several reasons. 
First, tourism studies can, in fact, parade a 
number of concepts. These include, for 
example, the destination, the tourism multiplier, 
yield management, tourism impacts, and 
tourism motivation. But these concepts are 
hardly particular to tourism studies. They are 
concepts that have started life elsewhere and 
been stretched or contextualized to give them a 
tourism dimension. The tourism multiplier, for 
instance, borrows the concept of the multiplier 
developed by economists and uses it to 
illustrate the extent to which tourism spending 
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stays in a particular region. Second, tourism 
concepts do not form a distinctive network. 
They tend to be separate and atomized and 
indeed need to be understood generally within 
the logical structure of their provider discipline. 
They do not link together in any logical way to 
provide a tourism studies way of analyzing the 
world. Third, tourism study does not have 
expressions or statements which are testable 
against experience using criteria which are 
particular to tourism studies. 
Tourism as a Science

In the absence of disciplinary status, 
tourism may turn to science for an appropriate 
framework. For example, Gunn notes that an 
important way of “gaining [tourism] knowledge 
is through science”. Gunn sees in science a 
quality of paramount importance that is its 
method of “questioning and systematic check” 
(1987:4; in Tribe, 1997, pp. 646-647). Science 
certainly provides one appropriate epistemology 
for tourism studies.

Leiper’s (1981; in Tribe, 1997, pp. 646-
647) proposed science of tourology makes a 
similar presupposition to Gunn that tourism 
studies is a scientific study. This is redolent of 
the development of economics as a discipline. 
Economics sought respectability in the rigor of 
the scientific method. But the effects of 
developing orthodox economics on scientific 
and mathematics methodologies have been that 
first economic theory has increasingly become 
separate from the phenomenal world that it 
seeks to describe, and second that phenomenal 
world is seen in a particular way. 

Leiper (1990:19; in Echtner, 1997, p. 875), 
identifies two major, relatively isolated camps 
in tourism studies: the business-enterprise and 
development camp (devoted to growth and 
profit), and the impacts and externalities camp 
(concerned with effects of tourism on host 
nations and communities).

No Single discipline alone can 
accommodate, treat, or understand tourism; it 
can be studied only if disciplinary boundaries 
are crossed and if multidisciplinary perspectives 
are sought and formed. Because many 

disciplines or fields relate to the study of 
tourism (Jafari and Ritchie, 1981), the scope of 
this special issue had to be defined and carefully 
designed at the outset in order to ensure the 
thematic treatment. Since tourism is, foremost, 
a socioeconomic phenomenon and an 
institution in its own right, and since social 
science have collectively made significant 
contributions to its study, Tourism Social 
Science was selected as the theme. This theme 
is developed here by utilizing the basic building 
blocks of anthropology, economics, geography, 
and more. Papers on such fields as ecology and 
marketing-because their present research on 
tourism is greatly influenced by social science 
theories and methods-were also solicited for a 
fuller thematic development (Graburn, 1991, 
pp.7-8).

As to development of this special Issue, in 
July 1986, twenty editors (two for each article) 
were invited to contribute. The invitation letters 
gave “Tourism Social Science” as the theme, 
described the purposes, delineated the thematic 
components, and gave the time table. The 
potential authors were informed on the contexts 
and flow of the papers:

First, …to defined the field assigned to 
[each paper] but also elaborating on its main 
concerns, methods of investigation, boundaries 
with/or linkage to other fields… second, to 
place tourism in the context of the assigned 
field, to examine its application to tourism…
Third, to discussed other application of and 
contribution from the field to the study of 
tourism….. Fourth, to tie together all that has 
been discussed… A retrospective view should 
lead to a prospective commentary which shed 
light on and guides the reader to uncharted 
exploration in that field. Finally, to have at least 
twenty-five contextualized references…
representing the best contributions that the 
discipline has made to the study of tourism. 
(Graburn, 1991, p.8)
Tourism as a Field

Hirst (1965, 1993) has also turned his 
attention to the notion of fields of knowledge. 
These are not, in his view, disciplines or 
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subdivisions of disciplines. This is because a 
field does not have the coherence of a discipline. 
In a sense fields and disciplines relate to the 
phenomenological world in different ways. A 
discipline provides a particular tool kit in terms 
of concepts, acquired knowledge, and 
methodology, and this tool kit is used to 
illuminate a particular part of the external 
world. A pair of disciplinary spectacles is 
provided by a discipline, and these spectacles 
reveal particular truths about the world. Thus, a 
physicist would see the external world in a 
particular way. For example, a physicist’s 
interest in the world of tourism might include 
aspects such as the reasons that aircraft fly, 
using concepts such as aerodynamics and lift 
(Tribe, 1997, pp. 647-648).

Fields work from the opposite direction. 
Fields are formed by concentrating on particular 
phenomena or practices such as tourism or 
housing or engineering. They then call on a 
number of disciplines to investigate and explain 
their area of interest. Knowledge flows in 
different directions between fields and 
disciplines. Henkel contrasted disciplines 
which “are held together by distinctive 
constellations of theories, concepts, and 
methods” with fields which “draw upon all 
sorts of knowledge that may illuminate them” 
(1988:185; in Tribe, 1997, pp. 647-648). 

Several writers have considered tourism as 
a field as depicted by the above definitions. 
Gunn lists the main disciplines that he sees as 
contributing to tourism as marketing, 
geography, anthropology, behavior, business, 
human ecology, history, political science, 
planning and design, and futurism. Futurism is 
defined as “applied history” and results when 
“philosophers, scientists, technicians and 
planners have joined in making insightful 
studies of trends” (1987:8; in Tribe, 1997, pp. 
647-648). 

According to Gunn, "Tourism knowledge 
today is building through a variety of means...
First tourism practitioners know certain things 
because of tenacity...second is the method of 
authority...A third way of gaining tourism 

knowledge is by means of intuition...The fourth 
way of gaining knowledge is through science" 
(1987:4; in Tribe, 1997, pp. 647-648).

Jafari and Ritchie (1981, p.23) presented a 
model of tourism studies as a field. They 
believed that their model helps to illustrate the 
multidisciplinary nature of tourism studies.

One field is readily identifiable as tourism 
business studies. The identity of this is 
borrowed from the increasingly mature field of 
business studies which has now tentatively 
carved out a particular territory as its own. 
Tourism business studies shares a similar 
territory to business studies but in a tourism 
context. It includes the marketing of tourism, 
tourism corporate strategy, tourism law, and the 
management of tourism.

The other field of tourism studies does not 
have such an obvious title, because it is little 
more than just the rest of tourism studies (or 
non-business tourism studies), is less obviously 
purposeful than tourism business studies, more 
atomized, and lacking in any unifying 
framework other than the link with tourism. It 
includes areas such as environmental impacts, 
tourism perceptions, carrying capacity, and 
social impacts. This may be called tourism field 
two (TF2), using TFl to denote tourism business 
studies. Therefore, the field of tourism (TF) 
=TFl +TF2. However, it should be noted that 
there is some overlap between the two. 
Concepts such as environmental impacts of 
tourism development reside essentially in TF2, 
but since they indirectly affect the business of 
tourism they also overlap into TFl (Tribe, 1997, 
p. 649).

Concerning epistemology, building on 
prior reflections of Jafari &Ritchie (1981), 
Tribe (1997) presented a model of tourism 
studies, to be precise, actually distinguishing 
two quite separate field of tourism studies: 
tourism business studies and non-business 
tourism studies (tourism social science). 
According to Tribe, these two fields build a 
medium layer of tourism knowledge creation, 
encompassed by established disciplines 
(philosophy, geography, economics, sociology, 
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etc.) In this context, Tribe implicitly identified 
two cores of tourism knowledge production: a 
so-called 'band k' characterized by 'mode1' 
(academic knowledge production), and a 
'mode2', which covers tourism knowledge 
production taking place in tourism practice, 
mainly in the business of tourism (see also 
Gibbons et al., 1994;Nowotny et al.,2001; in 
Volgger & Pechlaner, 2015,p.90).

 In the first core, 'band k', the study of 
tourism interacts with traditional disciplines. It 
is here 'where tourism theories and concept are 
distilled' and 'where tourism knowledge is 
created' (Tribe, 1997:650). In particular, Tribe 
(1997) describes the nature of knowledge 
production in this first core as often being as 
multi-disciplinary and interdisciplinary, the 
latter being true especially for the subfield of 
tourism business studies ('business 
interdisciplinarity'). In contrast, so-called 
'mode2' knowledge production takes place 
outside the disciplines in the practical world. 
Therefore, according to 

Tribe, it could be called transdisciplinary 
or extradisciplinary knowledge production. 
Tribe describes tourism as a field of knowledge 
which calls upon a number of disciplines to 
investigate and explain their area of interest 
and quoting Hirst (1965, p.130) he describes 
fields as being ‘ formed by building together 
round specific objects or phenomena, or 
practical pursuits, knowledge that is 
characteristically rooted  elsewhere in more 
than one discipline’(in Tribe 1997,2000,p.287). 
This immediately positions fields of study like 
tourism and hospitality management as 
multidisciplinary in origin in that they draw 
upon more than one discipline. But also they 
are potentially interdisciplinary in that they can 
serve as a focal point in which disciplines can 
come together to present new insight or new 
knowledge. This provides the basis for Tribe, 
drawing upon the work of Gibbons et al. 
(1994), to identify the areas where knowledge 
about tourism is developed: in the contributing 
disciplines themselves and in the 
interdisciplinary areas where two or more 

disciplines come together.
Tribe also identifies second area of 

knowledge generation which he labels 
extradisciplinary knowledge. Tribe describes 
tourism as a field of knowledge which calls 
upon a number of disciplines to investigate and 
explain their area of interest and quoting Hirst 
(1965, p.130) he describes fields as being 
‘formed by building together round specific 
objects or phenomena, or practical pursuits, 
knowledge that is characteristically rooted 
elsewhere in more than one discipline’ (in Tribe 
1997, 2000, p.287). This immediately positions 
fields of study like tourism and hospitality 
management as multidisciplinary in origin in 
that they draw upon more than one discipline. 
But also they are potentially interdisciplinary 
in that they can serve as a focal point in which 
disciplines can come together to present new 
insight or new knowledge. This provides the 
basis for Tribe, drawing upon the work of 
Gibbons et al. (1994), to identify the areas 
where knowledge about tourism is developed: 
in the contributing disciplines themselves and 
in the interdisciplinary areas where two or 
more disciplines come together.

Tribe quotes Gibbons et al. (1994, p.vii; in 
Airey & Tribe, 2000, p. 288) to explain the 
extradisciplinary knowledge...operates within 
a context of application in that problems are 
not set within a disciplinary framework… It is 
not being institutionalized primarily within 
university structures… and makes use of wider 
range of criteria in judging quality control.

The core-periphery concept has advantage 
of shifting attention slightly away from the 
contested, fuzzy and partly politicized question 
of the disciplinary status of TH&E. First, it 
offers an opportunity to focus on the more 
basic question- that can also be empirically 
studied (see Airey & Middleton, 1984: Stuart-
Holye, 2003; in Volgger & Pechlaner 2015, 
p.90)-of what forms of core of TH&E research 
and education. Second, having scrutinized the 
core (the 'what'), one might reflect on where 
this knowledge comes from and how it is 
compartmentalized (role of disciplines, role of 
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practice and industry). Third, this information 
could help to locate TH&E on the dynamic 
continuum of maturity between field and 
discipline, and thus promote a procedural 
understanding of its (in-) disciplinarity . 

Tourism 'does not recognize disciplinary 
demarcations, no matter how distinct the 
d i s c i p l i n a r y 
boundaries might 
seem to be. Its 
concerns, more often 
than not, cross 
d i s c i p l i n a r y 
boundaries and find 
themselves home'. 
( J a f a r i & R i t c h i e ,  
1981, p.22). Starting 
from the assumed 
consensus that TH&E 
research and 
education require 
combining a range of 
traditional disciplines, 
the question that 

arises is how to combine them. In this 
regard, Volgger and Pechlanar (2015, 
p.87) propose four main approaches to 
such disciplinary combinations below.

The first Tourism Education 
Futures Initiative (TEFI) Conference 
at Module University Vienna explored 
various futuristic scenarios of the 
society to which tourism education 
programmes would need to adapt. 
Modifying tourism education 
programmes to fit a multitude of 
possible world scenarios, or even a 
single preferred scenario was found to 
be task fraught with too much 
specificity and uncertainty. Instead, 
TEFI participants concluded that 
whatever world scenario emerges in 
the future, certain core values were 
need to provide students with the 
foundation to meet the multitude of 
uncertainties presented by that future. 
Given this consensus, TEFI moved to 

define these value sets. At the second TEFI 
Conference at University of Hawaii, USA, 
Five values-based principles were defined so 
that they can be fully integrated into tourism 
education programs. So as to ensure that 
students become responsible leaders and 
stewards for destination (See the figure below).

Figure: The Creation of Tourism Knowledge. Outer Circle=Disciplines 
and Subdisciplines; Middle Circle=Fields of Tourism; Inner Circle=World 
of Tourism; TFl =Business Interdisciplinarity; TFZ=Non-Business-
Related Tourism
Sourece: Tribe 1997, p. 650.

Figure: The dynamics of disciplinary approaches to TH & F education (and research)
Source: Micheal Volgger & Harald Pechlaner (2015:87)
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The five values identified during this 
conference are: Ethics; Stewardship; 
Knowledge; Professionalism; and Mutuality. 
They are conceptually portrayed as inter-
locking value principles demonstrating their 
inter-connectedness and permeability. TEFI 
members envisioned that educators can use 
subsets of the five value principles to integrate 
into their courses as appropriate (Sheldon & 
Fesenmaier, 2015, pp.156-157

Human learning passes through various 
stages (e.g. Novice, beginner, performer, 
competent performer, expert) and there is a 
development leap between the rule-bound 
knowledge demonstrated by experts (Bordier, 
1997; Dreyfus & Dreyfus, 1986; in Dredge et 
al; 2012, p.2159). This learning requires critical 
and reflective engagement with troublesome 
knowledge and may involve life-long learning 
well beyond a three year undergraduate 
curriculum (Meyer & Land, 2003, 2005; in 
Dredge et al; 2012, p. 2159).

Lifelong learning has been characterized 
as a lifelong and life-wild process (Falk et.al, 
2012; in Su, 2015, p.323) that extends the time 

period of tourism education at all levels (Cuffy 
et al., 2012; in, su2015, p323). In addition, 
lifelong learning also refers to learning in a 
wide variety of settings, including formal (e.g. 
a learning settings (e.g. travel, reading) (Su, 
2015, p.323).

The lifelong learning perspective proposes 
a model of four learning pillars, an idea from 
the Delors Report (Delors, 1996; International 
Commission on Education for the twenty first 
century, 1996), for sustaining tourism 
employment in the face of the dynamic changes 
in the tourism world. This model is a conceptual 
framework for tourism curriculum that can 
ensure graduates' continuity of knowledge, 
competencies and other skills that can change 
with the changing demands of the tourism 
industry and can improve and broaden tourism 
development. In this framework, lifelong 
learning is based on four- Learning to know, 
learning to do, learning to live together and 
learning to be –that are key for growth and 
development- in today's knowledge-driven, 
twenty first century societies. (Su, 2015,  
p.324).

Figure: Tourism Education Futures Initiative (TEFI) values
Source: Sheldon & Fesenmaier (2015, p. 156)
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We may need to think of tourism education 
as developing lifelong learning capacities in 
graduates, which help them not only to meet 
industry demands but also to live within a 
larger natural or social environment that is 
inevitably influenced by, and can influence, 
tourism. To this end, this chapter argues that 
the four learning pillars constitute a broader 
framework that encompasses more than the 
concerns of immediate, short-term 
employability and performance. These pillars, 
shown in Figure, emphasize the connection 
between the learners and society while 
synthesizing knowledge about commercial and 
non-commercial tourism as well as the 
vocational and the liberal education (Tribe, 
1997, 2002a, 2005):
1. Learning to know: The ability to learn to 

construct, change and renew tourism 
knowledge in scope with the changing 
tourism industry. These abilities, presented 
in a non-exhaustive list (Figure 24.1), 
include learning to understand, to use 
computer technology, to search for and 
integrated information, to analyze, to 

reason and think critically, to learn in a 
boarder, liberal context and beyond 
disciplines, and to create.

2. Learning to do: Not only the ability to 
apply knowledge and skills and to operate 
and practice them in occupational contexts 
but also to adapt and be flexible, to solve 
problems, and to participate in tourism 
renovation and change with broader social 
and environmental interests in mind.

3. Learning to live together: The ability to 
communicate orally and trough writing, to 
work collaboratively and lead groups, to 
be sensitive to customers and individuals 
from different cultures, and to listen to, 
respect and express concern for larger 
social and environmental needs and 
benefits. 

4. Learning to be: Development of the will to 
learn, to be curious and open-minded, to 
take initiative, to manage oneself, to find 
self-worth and meaning, and to be 
confident in being engaged with and 
making contributions to tourism and non-
tourism contexts (Su, p.2015, p.325).

Figure: The four pillars of lifelong learning for tourism development
Source: Yahui Su (2015:327)
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Following the global trend in lifelong 
learning, tourism employers are increasingly 
more concerned with generic attributes that 
make graduates flexible and adaptable to 
change. Tourism employers value graduates' 
capabilities for communication, problem 
solving, working with others and self-
management (Lopez-Bonilla, 2012). We may 
need to think of tourism education as 
developing lifelong learning capacities in 
graduates, which help them not only to meet 
industry demands but also to live within larger 
natural or social environment that is inevitably 
influenced by, and can influence, tourism. (Su, 
2015, pp.324-325)
Disciplinary Pluralism 

Two questions follow from this review. 
First, thus tourism studies constitute a 
discipline? This is a difficult question, and it is 
not one that the editors were able to agree on, 
even almost themselves. However, we do take 
note of Johnston’s, (1991; in Hall, Williams & 
Lew, 2005, p. 9) reflection that:there is no fixed 
set of disciplines, nor any one correct division 
of academics according to subject matter. 
Those disciplines currently in existence are 
contained within boundaries established by 
earlier communities of scholars. The boundaries 
are porous so that disciplines interact. 
Occasionally the boundaries are changed, 
usually through the establishment of a new 
discipline that occupies an enclave within the 
pre-existing division of academic space.

According to Jafari, four tourism research 
platforms have emerged chronologically but 
without replacing one another. These are the 
Advocacy, Cautionary, Adaptancy and 
Knowledge-based Platforms. The first two 
platforms focus on tourism impacts and the 
third on forms of development. The last, the 
Knowledge-based Platform, aims to study 
tourism as a whole and strives for the formation 
of a scientific body of knowledge in tourism, 
while “maintaining bridges with other 
platforms” (1990:35). It is evident that the 
objectives of the Knowledge-based Platform 
are consistent with a move toward tourism as a 

distinct discipline (Echtner, 1997, p. 879).
The growth of tourism studies helps to 

reshape such boundaries, as well as being 
influenced by them.

The second, and in most ways more 
important, question is whether the field of 
tourism studies is in good health. The answer is 
of course contingent. It could be argued that the 
high level of research activity implies that it is 
in excellent health and has become solidly 
institutionalized in the academy. However, the 
field has also been substantially criticized in 
term of its theoretical based. As Meethan 
(2001:2; in Hall, Williams & Lew, 2005, p. 14) 
commented, “for all the evident expansion of 
journals, books and conferences specifically 
devoted to tourism, at a general analytical level 
it remain under-theorized, eclectic and 
disparate.” The comments of Franklin and 
Crang (2001:5; in Hall, Williams & Lew, 2005, 
p. 14) are similarly astringent:

The first trouble with tourism studies, and 
paradoxically also one of its sources of interest, 
each that its research object, “tourism,” has 
grown very dramatically and quickly and that 
the tourism research community is relatively 
new. Indeed at times it has been unclear which 
was growing more rapidly-tourism or tourism 
research. Part of this trouble is that tourist 
studies have simply tried to track and record 
this staggering expansion, producing an 
enormous record of instances, case studies and 
variations. One reasons for this is that tourists 
studies has been dominated by policy led and 
industry sponsored work so the analysis tends 
to internalize industry led priorities and 
perspectives…Part of this trouble is also that 
this effort has been made by people whose 
disciplinary origins do not include the tools 
necessary to analyze and theorize the complex 
cultural and social processes that have 
unfolded. (Hall, Williams & Lew, 2005, p. 14)

Tribe’s (1997) analysis established criteria 
to settle the question of disciplinarity status and 
concluded that tourism studies were unable to 
pass the test. Rather it was found to be a Field 
or more specifically, two fields of study, 
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labelled TF1 (The Business of Tourism) and 
TF2 (Non-Business related Tourism).
Knowledge creation occurred, according to 
Tribe, by multidisciplinary, interdisciplinary 
and extra-disciplinary efforts. Here extra-
disciplinary knowledge means which is pulled 
from the complexity of the problem being 
studied rather than pushed from the prevailing 
disciplines (Tribes, 2010, p.10)

The predominant attitude among many 
tourism researchers is perhaps best summed up 
by Bodewes (1981: 37; in Hall, Williams & 
Lew, 2005, p. 7), who argued that "tourism is 
usually viewed as an application of established 
disciplines, because it does not possess 
sufficient doctrine to be classified as a full-
fledged academic discipline."

As Pearce notes “[slimply because the 
tourism field in the 1990s is classified as soft, 
rural, pre-paradigmatic and specialist does not 
mean we cannot make progress towards 
cumulative, crosssituational generalities” 
(1993:29; in Echtner, 1997, p. 880). There are 
some indications that tourism is moving toward 
becoming a distinct discipline.

A multidisciplinarity approach involves 
studying a topic by including information from 

other disciplines, but still operating from within 
disciplinary boundaries. On the other hand, an 
interdisciplinary focus involves " working 
between the disciplines", blending various 
philosophies and techniques so that the 
particular disciplines do not stand apart  but are 
brought together intentionally and explicitly to 
seek a synthesis " (Leiper,1981,p.72;Nikitina,2
0015,pp.413-414;inRepko,2012,p.19).

Interdisciplinary research on tourism can 
be defined as the organization of an interface 
between different disciplines and bodies of 
knowledge in order to analyze the 
manifestations and the existing complexities of 
society's touristic dimensions. Interdisciplinary 
research involves organized coordination 
within a research process. Interdisciplinarity is 
a process of hybridization through 'nomadism', 
i.e. circulation of concepts and practices.

Interdisciplinary is a process of 
hybridization through ‘nomadism’, i.e. the 
circulation of concepts and practices. This is 
another reason why tourism studies can neither 
be a paradigm nor an autonomous ‘field of 
study’ (Lehre, e’tudes, studies) nor a unified 
science (Wissenschaft,science) as ‘tourism 
ology’: as a research object, which multiple 

Figure: Some Key Dimensions for the Evolution of Tourism Studies (Echtner, 1997, p. 880)
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relationships with other elements of society, it 
gives the illusion of the possibility of an 
integrated field. The construction of a common 
vocabulary, despite the limitations of the 
different disciplinary perspectives, is one of 
interdisciplinary work’s key issues. It is an 
open question whether it is possible to integrate 
the political science’s ‘governance’ and 
‘institutional resource regime’, geography’s 
‘centrality’, anthropology’s ‘culture’, 
economics’ ‘capital investment’, sociology’s 
‘distinction’, marketing’s ‘image’ etc. in one 
coherent description and explanation of tourism 
(Stock, Clivaz, Crevoiser. Darbellay, & 
Nahrath, 2011; in Darbellay & Stock, pp. 454-
455).

In this regard, Echtner questions where 
would such a discipline be housed? Since many 
of the disciplines currently studying tourism 
fall within the social sciences (sociology, 
anthropology, economics, geography, 
psychology), should a discipline of tourism 
studies be located within the faculty of social 
sciences ? (Echtner, 1997, pp. 879-880) It is 
evident, from both a philosophical and a 
practical perspective, that the development of 
tourism as a distinct discipline is not a certainty. 
A greater degree of collaboration across 
disciplines is required at this point to further 
advance the study of tourism towards a distinct 
discipline (Echtner, 1997, p. 880)

However, while tourism studies could 
potentially develop into a discipline, it is 
concluded that there are many practical and 
philosophical reasons that hamper its evolution. 
What is urgently needed is greater collaboration, 
crossdisciplinary & especially interdisciplinary 
research (Echtner, 1997, pp. 880-881).

The organization of tourism as episteme 
leads to a specific cognitive project in which 
the touristic dimensions of society, not tourism 
as an autonomous system, is at the core of 
interdisciplinary approaches (Darbellay & 
Stock, 2011, p.455).

Transdisciplinarity refers to the explicit 
abandonment of disciplinary boundaries. 
Indeed, Tribe (1997) collates the term 

extradisciplinary to transdisciplinary in order 
to denote the creation of knowledge outside 
existing disciplines, by resorting to practical 
sources. Transdisciplinarity involves contesting 
established places (institutions) of knowledge 
production, thus replacing the knowledge 
privilege of science with a more heterarchic 
open space of knowledge production. Nowotny 
et al. (2001) refer to this space with the 
metaphor of the ancient agora.

Transdisciplinarity approaches start with 
problems (Jafari& Ritchie, 1981) and develop 
specific theoretical bases, methods and 
implementations that are not reducible to an 
already existing discipline (see Gibbons et al., 
1994). 

[T] transdisciplinarity contributes to a joint 
problem solving that it is more than 
juxtaposition; more than laying one discipline 
alongside another…. If joint problem solving is 
the aim,then the means must provide for an 
integration of perspectives in the identification, 
formulation and resolution of what has to 
become a shared problem (Nowotny, 2003: 1)

Much of this form of extradisciplinary 
knowledge for tourism, according to Tribe, is 
generated not in higher education but in the 
business world and the sites of such knowledge 
production include industry, government, think 
tanks, interest groups, research institutes and 
consultancies. (1999, p.103; in Airey & Tribe, 
2000, p.288) He gives examples of such 
knowledge production in tourism as including 
'developments and applications of information 
technology for tourism such as smart hotel 
rooms, yield management systems and 
computerized reservation developments- 
developed in the industry for the industry ' 
(1999, p.103, in Airey & Tribe, 2000, p.288). 
He concludes on this point:

The important points to note about [this] 
knowledge production are first that it occurs 
outside higher education, the traditional centre 
for knowledge production. Second that is it 
developing its own epiestomology…. [This] 
knowledge … judges its success by its ability 
to solve a particular problem, its cost 
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effectiveness and its ability to establish 
competitive advantage that is its effectiveness 
in the real world.

Tribe also identifies a second area of 
knowledge generation which he labels 
extradisciplinary knowledge. He quotes 
Gibbons et al. (1994, p.vii) to explain that 
extradisciplinary knowledge:. . . operates 
within a context of application in that problems 
are not set within a disciplinary framework . . . 
It is not being institutionalised primarily within 
university structures . . . [and] makes use of a 
wider range of criteria in judging quality 
control.

Much of this form of extradisciplinary 
knowledge for tourism, according to Tribe, is 
generated not in higher education but in the 
business world and the sites of such knowledge 
production include 'industry, government, 
think tanks, interest groups, research institutes 
and consultancies' (1999, p.103; in Airey & 
Tribe, 2000, p. 288). He gives examples of 
such knowledge production in tourism as 
including 'developments and applications of 
information technology for tourism such as 
smart hotel rooms, yield management systems 
and computerised reservations developments - 
developed in the industry for the industry' 
(1999, p.103, in Airey & Tribe, 2000, p. 288). 
He concludes on this point:

The important points to note about [this] 
knowledge production are first that it occurs 
outside higher education,the traditional centre 
for knowledge production. Second that it is 
developing its own epistemology. . . . [This] 
knowledge . . . judges its success by its ability 
to solve a particular problem, its cost 
effectiveness and its ability to establish 
competitive advantage that is its effectiveness 
in the real world.

In many ways Tribe's comments about 
multidisciplinary, interdisciplinary and 
extradisciplinary knowledge generation can be 
related to a wide range of fields of study. For 
example housing, media studies, leisure 
management as well as hospitality management 
all demonstrate similarities with tourism (Airey 

& Tribe, 2000, p. 288).
Postdisciplinarity (or supradisciplinarity) 

is described as a perspective that contests 
disciplines and other academic demarcations 
questioning their content, nature and 
exclusiveness (Beier& Arnold, 2005). 

'The term "postdisciplinarity" evokes an 
intellectual universe in which we inhabit the 
ruins of outmoded disciplinary structures, 
mediating between our nostalgia for this lost 
unity and our excitement at the Intellectual 
freedom its demise can offer us’. In other 
words: whereas transdisciplinarity challenges 
established 'real' places of knowledge 
production (academia), postdisciplinarity 
rather questions the 'metaphorical' spatialization 
of knowledge production and delivery (division 
of knowledge in disciplines, etc.).

Second homes, crisis/security, identity and 
the various instances of health tourism are 
sometimes proposed as candidates for 
postdisciplinary accounts (Beier& Arnold, 
2005; Coles et al., 2006; Hollinshead, 2010; 
Ritchie, 2008).

Coles, Hall and Duval (2006) have 
endorsed the view of Visnovsky and Bianchi 
(2005: no pages), the editors of Human Affairs: 
A Postdisciplinary Journal for Humanities & 
Social Sciences, who argue:

Postdisciplinarity in our understanding 
does not mean that the traditional disciplines 
have disappeared or indeed should disappear, 
but rather that they are changing and should 
change in order to solve complex issues of 
human affairs. It is not sufficient to approach 
such complex issues from any single discipline 
(p. 312).

Postdisciplinary knowledge production 
rejects the ‘parochialism and policing' of 
disciplines (Coles et al., 2006: 305) as well as 
the 'artificial division of academic labour' 
(Goodwin, 2004:65). However, postdisciplinary 
does not mean that traditional disciplines have 
disappeared, it simply wants purposely to 
acknowledge diversity by adding a flexible, 
network and problem-centered approach to 
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existing epistemologies and ontologies (Coles 
et al., 2006; Hollinshed), 2010; Ren et al., 
2010; Ritchie,2008; Visnovsky&  Bianchi, 
2005).

Rather, post-disciplinary approaches offer 
considerable additional and as yet unrecognized 
potentials for studies of tourism 'beyond 
disciplines' particularly with respect to many of 
the complex, multi-scalar issues, such as 
security, sustainability, mobilities and 
networks. We argue that the advantage of post 
disciplinary outlook is that are able to deal with 
the current issues and challenges of tourism; 
that is, the complexity, messiness, 
unpredictability, hybridity of the contemporary 
world in which tourism takes place and which 
tourism reflexity helps to mediate (Cole, Hall 
& Duval, 2006, p. 313).

Some interdisciplinarians, though, share 
an antidisciplinary view preferring a more 
"open" understanding of "knowledge" and 
"evidence" that would include " liced 
experience, :testimonials", oral traditions and 
interpretations of those traditions by elders 
(Vickens, 1998,pp.23-26). However, there is a 
problem with this approach. Without some 
grounding in the disciplines relevant to 
problems, borrowing risks becoming 
indiscriminate and the result rendered suspect 
(Repko, 2012, p.53).

Hannam (2009; in Tribe, 2010, p.10) 
suggests the replacement of tourism studies by 
nomadology and the mobilities paradigm. 
Nomadology describes an even more radical 
deterritorialization of the academic where as 
Deluze and Guttari (1988, p.52; in Tribes, 
2010, p.11) note “the nomad had no point, 
paths or land.”

The methodology-driven differentiation of 
the field is based on the qualitative distinction, 
the difference between case studies and 
econometric studies, and the opposition 
between ‘grounded theory’ and the 
hypothetical-deductive style of scientific 
investigation. This lead to what Echtner and 
Jamal (1997, p.879) call the ‘disciplinary 
dilemma’ they state that an ‘evolution of 

tourism toward increased credibility as a field 
of study and towards disciplinary status 
include: holistic, integrated research; the 
generation of a theoretical body of knowledge; 
an inter-disciplinary focus; clearly explicated 
theory and methodology; and the application of 
qualitative and quantitative methods; positivist 
and non-positivist traditions’  (Darbellay & 
Stock, 2012, p. 451).

Disciplines and fields of study change over 
time, and areas of specialization come and go 
depending on intrinsic and extrinsic factors. 
For example, issues such as “sustainability” or 
“safety and security” rise or fall on the tourism 
agenda of academics, as well as governments, 
in response to external factors such as terrorism 
or environmental concerns, as well as on the 
availability of specific funding opportunities. 
(Hall, Williams & Lew, 2005, p.14)
CONCLUSION

Across the globe, the tourism industry has 
also been subject to sustained pressure as a 
result of concerns over, for example, climate 
change, terrorism, global financial conditions, 
environmental crises and health alerts. The 
tourism industry continues to call for a better 
skilled and more innovative workforce. 
Reflecting upon these pressures, this paper 
builds upon the PPE by incorporating the 
dynamic lifelong learning element that is 
inherent in professional practice (and is 
suggested in Tribe’s text but not depicted in the 
PPE diagram). The conceptual model presented 
later in the paper additionally incorporates the 
idea of a progressive learner, mindfully 
engaged in the stewardship of societal change 
over time (Tribe, 2002b; Jamal, 2004; Jamal, 
Taillon, & Dredge, 2011; in Dredge et al., 2012, 
p. 2162).

Far from making a smooth transition 
towards disciplinary status by way of an 
overarching paradigm and a unifying theory, 
tourism studies faces a much messier prospect. 
Tourism studies are not a discipline and are not 
one but two distinct fields. But this distinction 
between fields and disciplines merely suggests 
that one is witnessing an object of study (field) 
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rather than a way of studying (discipline). 
Therefore, one needs to understand how the 
field of tourism is studied. Tribe's theory attests 
to the complex epistemologies associated with 
tourism studies which result in four main 
methods of inquiry: multidisciplinarity, 
interdisciplinarity, business interdisciplinarity, 
and mode 2 (extradisciplinarity). These 
methods distinguish between those approaches 
which reside essentially in the world of thought 
(band k) and those which reside in the world of 
practice (mode 2; Tribe, 1997, p. 653). There is 
ongoing discussion about 'tourism science ', as 
a 'discipline' or as a 'field of study'. This was the 
major issues between N.Leiper and John Tribe. 
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The much awaited educational program 
that could be proudly pronounced to be Nepal's 
own indigenous education enterprise has finally 
made its appearance in the upcoming 
mountaineering program for bachelor level 
studies. Its commendable effort in context of 
Nepalese higher education system as it can 
offer a lot to the rest of the world in terms of a 
true mountaineering education.  

Nepal Mountain Academy deserves our 
congratulations for its decision to run a special 
academic program of international standard 
mountaineering management education at 
Bachelor's level which is affiliated to Tribhuvan 
University. By this very token the university 
will also enjoy a moment of pride for having 
such a timely needed program under its belt. 
The ever increasing demand at home and 
abroad finally makes it possible to actualize 
such a highly honorable degree program. The 
academy's past experiences in running 
mountaineering related practical training 
programs have been quite fruitful and popular 
among the stakeholders who have benefited in 
their enterprises. This is certainly a great 
motivating factor in launching this high scale 
academically professional education. It's 
further satisfying that the academy also plans 
to launch Master's program in the near future. 
It's understandable that very soon Nepal will be 

Mountaineering Education: Path to 
Sustainable Development

Prof. Ramesh K. Bajracharya, Ph.D.

home to higher level studies and researches in 
the mountaineering and mountain studies to 
address various concerns about people and 
mountains.  

One of the growing concerns about Nepal's 
Himalayas and mountain people is that there is 
no planned works that can take care of the 
failing conditions in the snow land and its 
people. Mountaineering education has the 
definite answer to this concern as it focuses on 
the development of mountain and its people 
through   sustainable tourism programs. 
Sustainable tourism

According to World Tourism Organization 
"Sustainable tourism is envisaged as leading to 
management of all resources in such a way that 
economic, social and aesthetic needs can be 
fulfilled while maintaining cultural integrity, 
essential ecological processes, biological 
diversity  and life support systems." (http://
www.un .org /sus ta inabledeve lopment /
sustainable-development-goals). On September 
25th 2015, countries adopted a set of goals to 
end poverty, protect the planet, and ensure 
prosperity for all as part of a new sustainable 
development agenda. Each goal has specific 
targets to be achieved over the next 15 years. 
For the goals to be reached, everyone needs to 
do their part: governments, the private sector, 
civil society and people. 

Similarly, World Commission on 
Environment and Development (1987) states 
that sustainable development implies "meeting 
the needs of the present without compromising 
the ability of future generations to meet their 
own needs."

These world organizations focus among 
others mainly on the harmonious usage of both 
man and mountain and their future prospects. 
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The academy now clearly needs such directive 
goals that can respond first, Nepal's own dire 
needs of tourism prosperity that caters the 
benefits to man and mountain, and second, to 
international concern that is geared to take care 
global aspects of man and mountains. In this 
respect sustainable development in tourism is 
inevitable.

Sustainable tourism can be seen as having 
regard to ecological and socio-cultural carrying 
capacities and includes involving the 
community of the destination in tourism 
development planning. It also involves 
integrating tourism to match current economic 
and growth policies so as to mitigate some of 
the negative economic and social impacts of 
'mass tourism'. Murphy (1985) advocates the 
use of an 'ecological approach', to consider 
both 'plants' and 'people' when implementing 
the sustainable tourism development process. 
This is in contrast to the 'boosterism' and 
'economic' approaches to tourism planning, 
neither of which considers the detrimental 
ecological or sociological impacts of tourism 
development to a destination.

However, Butler questions the exposition 
of the term 'sustainable' in the context of 
tourism, citing its ambiguity and stating that 
"the emerging sustainable development 
philosophy of the 1990s can be viewed as 
extension of the broader realization that a 
preoccupation with economic growth without 
regard to its social and environmental 
consequences is self-defeating in the long 
term." Thus 'sustainable tourism development' 
is seldom considered as an autonomous 
function of economic regeneration as separate 
from general economic growth.

Surely, sustainable tourism development 
cannot exist in isolation as it is reachable 
thorough integrated approach only. So the 
interrelated aspects and their judicious use can 
create a win-win situation among the 
stakeholders.  Tree felling is a rampant practice 
in the Solukhumbu region for timber to build 
houses for both household and tourist lodges 
resulting, obviously, into the denudation of the 
local hills and surroundings. Trekkers and 

mountaineers and other local inhabitants also 
feel bad over this less thoughtful act but the 
concerned local authorities like forestry 
department or development committees can 
impose some regulations of tree plantation to 
those who need trees and wood products. The 
local entrepreneurs can promote locally 
available organic agro-products for the visitors 
that surely boosts local economy for the long 
run. Trekking and other operators can be 
approached for the construction of public 
utility spaces or the government agencies can 
build such facilities. Leftovers of nonorganic 
and metallic things can be collected 
immediately by paid laborers who can be put to 
works by both public and government bodies. 
All these simple yet basic activities will help in 
creating better eco-friendly environment which 
will be surely conducive to tourism sectors.  
Ecotourism 

Ecotourism, also known as ecological 
tourism, is responsible travel to fragile, pristine, 
and usually protected areas that strives to be 
low-impact and (often) small-scale. It helps 
educate the traveler; provides funds for 
conservation; directly benefits the economic 
development and political empowerment of 
local communities; and fosters respect for 
different cultures and for human rights. Take 
only memories and leave only footprints is a 
very common slogan in protected areas. Tourist 
destinations are shifting to low carbon 
emissions following the trend of visitors more 
focused in being environmentally responsible 
adopting a sustainable behavior. 

In this regard the practical goals set by 
world organization can be of high value while 
educating individuals and students at the 
academy. To meet the set targets and goals of 
UNO mentioned earlier the following 
pragmatic approaches are set forward by the 
world organization. Students of the academy 
are thus taken as harbingers of changes that are 
just what our communities need. UN urges 
every one of us take  the following most 
necessary and basic steps.

Things you can do from your couch as 
change starts with you.
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• Save electricity by plugging appliances 
into a power strip and turning them off  
completely when not in use, including 
your computer.

• Stop paper bank statements and pay your 
bills online or via mobile. No paper, no 
need for forest destruction.

• Share, don’t just like. If you see an 
interesting social media post about 
women’s rights or climate change, share it 
so folks in your network see it too.

• Speak up! Ask your local and national 
authorities to engage in initiatives that 
don’t harm people or the planet. You can 
also voice your support for the Paris 
Agreement and ask your country to ratify it 
or sign it if it hasn’t yet.

• Don’t print. See something online you 
need to remember? Jot it down in a 
notebook or better yet a digital post-it note 
and spare the paper.

• Turn off the lights. Your TV or computer 
screen provides a cosy glow, so turn off 
other lights if you don’t need them.

• Do a bit of online research and buy only 
from companies that you know have 
sustainable practices and don’t harm the 
environment.

• Report online bullies. If you notice 
harassment on a message board or in a chat 
room, flag that person.

• Stay informed. Follow your local news and 
stay in touch with the Global Goals online 
or on social media at @GlobalGoalsUN.

• Tell us about your actions to achieve the 
global goals by using the hashtag 
#globalgoals on social networks.

• In addition to the above, offset your 
remaining carbon emissions! You can 
calculate your carbon footprint and 
purchase climate credits from Climate 
Neutral Now. In this way, you help reduce 
global emissions faster!”

Things you can do at home
• Air dry. Let your hair and clothes dry 

naturally instead of running a machine. If 

you do wash your clothes, make sure the 
load is full.

• Take short showers. Bathtubs require 
gallons more water than a 5-10 minute 
shower.

• Eat less meat, poultry, and fish. More 
resources are used to provide meat than 
plants.

• Freeze fresh produce and leftovers if you 
don’t have the chance to eat them before 
they go bad. You can also do this with take-
away or delivered food, if you know you 
will not feel like eating it the next day. You 
will save food and money.

• Compost—composting food scraps can 
reduce climate impact while also recycling 
nutrients.

• Recycling paper, plastic, glass & aluminum 
keeps landfills from growing.

• Buy minimally packaged goods.
• Avoid pre-heating the oven. Unless you 

need a precise baking temperature, start 
heating your food right when you turn on 
the oven.

• Plug air leaks in windows and doors to 
increase energy efficiency

• Adjust your thermostat, lower in winter, 
higher in summer

• Replace old appliances with energy 
efficient models and light bulbs
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• If you have the option, install solar panels 
in your house. This will also reduce your 
electricity bill!

• Get a rug. Carpets and rugs keep your 
house warm and your thermostat low.

• Don’t rinse. If you use a dishwasher, stop 
rinsing your plates before you run the 
machine.

• Choose a better diaper option. Swaddle 
your baby in cloth diapers or a new, 
environmentally responsible disposable 
brand.

• Shovel snow manually. Avoid the noisy, 
exhaust-churning snow blower and get 
some exercise.

• Use cardboard matches. They don’t require 
any petroleum, unlike plastic gas-filled 
lighters.

 Things you can do outside your house
• Shop local. Supporting neighbourhood 

businesses keeps people employed and 
helps prevent trucks from driving far 
distances.

• Shop Smart—plan meals, use shopping 
lists and avoid impulse buys. Don’t 
succumb to marketing tricks that lead you 
to buy more food than you need, 
particularly for perishable items. Though 
these may be less expensive per ounce, 
they can be more expensive overall if 

much of that food is discarded.
• Buy Funny Fruit—many fruits and 

vegetables are thrown out because their 
size, shape, or color are not “right”. Buying 
these perfectly good funny fruit, at the 
farmer’s market or elsewhere, utilizes food 
that might otherwise go to waste.

• When you go to a restaurant and are 
ordering seafood always ask: “Do you 
serve sustainable seafood?” Let your 
favorite businesses know that ocean-
friendly seafood’s on your shopping list.

• Shop only for sustainable seafood. There 
are now many apps like this one that will 
tell you what is safe to consume.

• Bike, walk or take public transport. Save 
the car trips for when you’ve got a big 
group.

• Use a refillable water bottle and coffee 
cup. Cut down on waste and maybe even 
save money at the coffee shop.

• Bring your own bag when you shop. Pass 
on the plastic bag and start carrying your 
own reusable totes.

• Take fewer napkins. You don’t need a 
handful of napkins to eat your takeout. 
Take just what you need.

• Shop vintage. Brand-new isn’t necessarily 
best. See what you can repurpose from 
second-hand shops.

• Maintain your car. A well-tuned car will 
emit fewer toxic fumes.

• Donate what you don’t use. Local charities 
will give your gently used clothes, books 
and furniture a new life.

• Vaccinate yourself and your kids. 
Protecting your family from disease also 
aids public health.

• Take advantage of your right to elect the 
leaders in your country and local 
community.
These are only a few of the things you can 

do. Find out more goals you care most about 
and other ways to engage more actively. 
Pro-poor tourism
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Tourism of this concept has a warm 
humanitarian approach, which seeks to help the 
poorest people in developing countries, has 
been receiving increasing attention by those 
involved in development; the issue has been 
addressed through small-scale projects in local 
communities and through attempts by 
Ministries of Tourism to attract large numbers 
of tourists. Research by the Overseas 
Development Institute suggests that neither is 
the best way to encourage tourists' money to 
reach the poorest as only 25% or less (far less 
in some cases) ever reaches the poor; successful 
examples of money reaching the poor include 
mountain-climbing in Tanzania and cultural 
tourism in Luang Prabang, Laos. By this very 
experience a country like Nepal has every 
reason to be promoted for this purpose as the 
comparatively low cost but high yielding 
tourism experience can be had for those tourists 
searching such destinations. The other side of 
this experience would be a message to people 
as how sustainable development activities can 
be created along with tourism promotion. 
Educational tourism

Nepal Mountain Academy has all possible 
means to develop its tailored programs that can 
practically entice international students to be in 
the place where mountaineering education can 
in essence impart truly professional education 
of high academic importance. This paves the 
path to educational tourism. It can be a strong 
partner to the concept of sustainable 

development through educational tourism. 
Medical sciences and engineering studies 
programs have already been into this framework 
and now mountaineering education is going to 
be sure shot as well. It is developed because of 
the growing popularity of teaching and learning 
of knowledge and the enhancing of technical 
competency outside of classroom environment. 
Educational institutions at home or abroad are 
the ambassadors to sustainable development 
programs for they can easily promote the 
concept once students move out of their usual 
classroom activities. In educational tourism, 
the main focus of the tour or leisure activity 
includes visiting another country to learn about 
the culture, study tours, or to work and apply 
skills learned inside the classroom in a different 
environment, such as in the International 
Practicum Training Program. 

The academy in this light of its academic 
and training programs can achieve 
commendable results in short period once its 
programs come to the floor. Many observable 
factors indicate that resources may not be a 
stagnant condition since expertise gathered and 
developed at different location and time look 
forward to be of some use for good and when 
opportunities are ready knocking at doorstep 
there are people in this sector extending their 
friendly hands. The academy has a bright 
future. 
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Abstract:
Food has been a fundamental element of 

life. The advancement of societies and the 
thought level of the peoplegive birth to the 
innovations in anything they use. In the modern 
time, food has been an indicator of social 
prestige. Eating good food is an indication of a 
sound family. In the modern age, the need of 
eating out has given birth to different specialty 
cuisines of the world. Modern chefs are in a 
quest of finding new recipes and varieties in 
their menus. It is the need of different taste of 
the people that the new creations are available 
in the menus. To propagate this culture, internet 
and social media has played a significant role. 
We are living in 21st century culinary world 
where the food is not just an agent of 
maintaining the hunger it is regarded as a 
symbol of fun, togetherness, belongingness, 
harmony and prestige. Food has already been 
commercialized with the opening of world 
famous KFC and Mcdonald. Today, in the 
World’s 50 Best Restaurants list, New York 
City’s Eleven Madison Park nabbed first place 
(Vogue 2017). This is something which strikes 
in mind about what makes it for a restaurant to 
be placed first? The researcher identifies many 
faucets of a journey of culinary tourism in this 
article.  

Key words: Gastronomy, agritourism, 
Neophobia, Cuisine

Buiatti (2011:93) as cited by Kunwar 
(2017b) identified food as a common language. 
It is spoken to communicate, to share emotions, 
feelings and sensations. Food is also closely 
connected to the ritual and religious life of the 
people. Food has a high potential to become 
used in symbolic contexts. In the field of 
hospitality, the pleasure of food is not only 
based on the taste but on the sharing of it with 
others. Sharing food means talking about the 
pleasures of the table or any eatable places and 
this, in turn means talking about hospitality. 
Nobody can really enjoy their food considering 
that it is a universal right and that each kind of 
food, even the most common and “simple”, 
presents many histories that could be told, 
history of region, history of an identity, history 
of a population, history of a village, history of 
a family, history of a religion, and  history of a 
culture.

The International Culinary Tourism 
Association defines culinary tourism as, “the 
pursuit of unique and memorable eating and 
drinking experiences.”  Culinary tourism 
occurs when visitors seek to experience cuisine 
and culture together.  Examples of culinary 
tourism include wine tourism in California, 
cheese sampling in Wisconsin, maple syrup 
tasting in Vermont, and Cajun food experiences 
in Louisiana.  A diverse range of businesses 
including farms, restaurants, gourmet or 
specialty food stores, cooking schools, tour 
operators, breweries, wineries, historical 
attractions and many other related businesses 
across the country have capitalized on their 
regions’ culturally unique cuisines to attract 
visitors (Brown et al. 2011). One of the most 
used definitions of Gastronomic tourism is one 
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proposed by (Lee et al., 2015): gastronomic 
tourism "is a journey, in regions rich in 
gastronomic resources, ho generate recreational 
experiences or have entertainment purposes, 
which include: visits to primary or secondary 
producers of gastronomic products, 
gastronomical festivals, fairs, events, cooking 
demonstrations, food tastings or any activity 
related to food."

Gheorghe et al. (2014) in their article 
“Gastronomic tourism, a new trend for 
contemporary tourism” tried to present the 
culinary tourism as a human activity necessary 
for life, which provides new experiences to 
those who practice it, one that is able to reduce 
tension and increase happiness in life. 
According to a report from the World Tourism 
Organization Gastronomic tourism is a growing 
phenomenon because over a third of tourist 
expenditure is allocated to food. 

According to Eurostat, the main reason for 
going on holiday is for cultural experience, 
which includes culinary arts (Bârleanu 2013). 
TheBulgarians are spending almost 40% of 
their trip budget on gastronomic products. 
(Cactus 2014). Gastronomic tourism is an 
emerging phenomenon that is developing like a 
new tourist product due to the fact that one 
third of the trip budget is spent on food 
consumption. Because of this, local cuisine is 
an important factor in terms of holiday quality 
(Cactus 2014)

According to a survey from World Tourism 
Organization (WTO 2012), over 88% of its 
members believe that gastronomy is a strategic 
element in defining the destination brand and 
image, and over 67% say that their country has 
its own gourmet brand. In terms of tourism 
products, the study conducted has shown that 
the most important are: gastronomic events 
(79%), gastronomic routes (62%), cooking 
courses and workshops (62%), visits to local 
markets and producers (53%).

This study is a review study which 
comprises of several books and journals of the 
different researchers in culinary arts. In the 
meanwhile, researcher has also made some 
research in Thamel area of Kathmandu to 

understand the eating habits and preferences of 
the tourists in local market. The outcomes of 
this study are presented in a very lucid form to 
make it further attractive to the other researchers 
to follow in the days to come. 
Internet and Culinary tourism

Corigliano M.A. & Baggio R.(2014) state 
that there is a strong bond between gastronomy, 
culture and tourism. Locally produced food 
and wine, which represent ethnicity is highly 
recognized and appreciated by tourists. Internet 
has become a most prominent tool for 
promotion of tourism related items. In modern 
time, websites have played an indispensable 
role in commercializing food and wine 
specialties. In “The Physiology of Taste”, Jean 
Anthelme Brillat-Savarin (2014)states, “The 
pleasure of the table belongs to all ages, to all 
conditions, to all countries, and to all areas; it 
mingles with all other pleasures and remains at 
last to console us for their departure. This 
justifies food as the prevailing motivation for 
all human activities. The relation between the 
food and tourism is well understood nowadays. 
Developing distinguish features in order to 
attract more visitors is a common strategy of all 
tourism destination. Haukeland and Jacobsen 
explain, “Typical food and beverages are often 
the first associations that come to peoples’ 
minds when they think about tourism 
destination. The appearance, smell and flavor 
of raw materials and local cooking are 
appealing to a variety of human senses, and 
their varying manifestations in different 
geographical areas contribute to a perception 
of local distinctiveness.”

Cuisine diversity can be discovered from 
different geographical and cultural regions. 
Rising interest in quality of food, health 
matters, ecological concerns and advance 
knowledge of food and beverage has elevated 
attractiveness of gastronomy and authentic 
food in tourism. Good taste is the delighting 
factor prior to other pleasures of a travelling 
experience which can be found particularly in 
typical food and ethnic culture. The relation of 
culture and food is spontaneous i.e. they are 
interlinked. Retrieval of sound culinary 
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traditions thus helps to preserve cultural 
identity of particular tourism destination.
According to the survey conducted in Italy, 
tourist ranks artistic and cultural aspects at the 
top (44%) followed by environment and 
landscapes (29%) and food at the third place 
(14%) and recreation (12%) but considers food 
topmost priority from satisfaction point of view 
along with art and monuments(Weber 2001).

A sample survey of international tourist 
operator claims that 82% tourist tend to buy 
local products out of which 68% is food stuff. 
Different organizations of Italy are devoted to 
build a network of “Gastronomy system” to 
enhance value of destination. It is also found 
that Italian tourists are highly influenced by 
word of mouth while planning a trip.

The demographic data shows that, 
countries spending more in tourism also have 
the ahighest number of internet users (WTO, 
2001, pg.5). 47% of European internet users 
surf on web for planning a trip and 23% of 
them actually buy tourist products online (ETC 
2002, pg. 5).

Italian search engine tally shows about 3% 
of websites has food, gastronomy as major 
topic. Hence, researchers have listed several 
elements to develop and promote Italian 
websites. First impact, design & graphics, 
information contents, interactivity & services, 
structure & navigation and technical 
management are the key elements to the 
success of websites. According to the web 
users’ information content is the most essential 
factor required in a website. The score given 
for the appreciation of Italian gastronomy 
website is little lower than the Italian tourism 
websites in which gastronomy website scored 
1.82 whereas tourism website has 1.97 points 
out of 3 (Antonioli and Baggio, 2002b, pg.8). 
Only 58.3% of Italian tourism websites have 
informational contents related to culinary 
matter whereas 56% of gastronomy related 
websites have tourism information in which 
they are located.

The immortal relationship between food 
and tourism has turned formal in immerging 
concept of culinary tourism. Gastronomy is 

perceived as authentic expression of the culture 
for its people. Hence, it is a mighty attraction 
for visitors from different countries with 
diverse lifestyle, tradition and culture. Internet 
has proved to be a prolific platform for tourism 
organization equipping them with appropriate 
tools to boost their products and distribute 
knowledge to tourist about places, events, 
resources and features.
Food tourism and digital marketing 

Kempiak J. et al. (2016) in their study on 
digital marketing and food tourism state that 
even now not much is known about the use of 
digital media communications role in food 
tourism. The goal of this study is to further 
explore its relationship with one another and 
what changes will come about in the future to 
attract more food tourists. Food tourism focuses 
on characteristics of tourist experience and 
behavior consisting of but not limited to 
varieties of food tourism products, tourist 
motivation, food network importance and 
worth of learning process that tourist usually 
go though. Classification of food tourist is 
mainly centered on the attitude of food tourist 
about food and beverage, level of interest, 
interest and involvement in food tourism 
associated events. What most food tourist are 
motivated by is consuming food and beverages. 
Food tourism marketing strategies has much 
room for growth and improvement as food 
consumption is a daily part of the food tourists’ 
life.

(Kempiak J. et al. 2016) again state that 
food tourists can be classified based on their 
attitude to food and drink, importance of food 
and gastronomy in the destination decision-
making processes as well as the level of 
interest, participation and engagement in food 
tourism related activities (Hjalager 2004; 
Yeoman 2008; Yun et al. 2011). The primary 
motivation of typical food tourists is the 
consumption of food and drink or participation 
in food and drink related activities.  However, 
food consumption is a basic need and an 
integral part of everyday life and tourists’ 
experience, hence it can be argued that there is 
a potential for further development and 
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enhancement of food tourism marketing 
strategies to target and engage the wider market 
of food tourists.  2.3 Marketing to the food 
tourist and the importance of online engagement 
Digital marketing communications is a 
significant component of the tourists’ decision-
making process and enables tourists to 
participate in the co-creation of the experience, 
thus creating and adding value to their visit 
(Buhalis and Law, 2008; Neuhofer et al., 2014). 
Moreover, recent studies have highlighted the 
importance of web marketing, social media and 
blogs in tourism related information search; 
trip planning, networking and destination 
branding (Kim et al. 2009; Wang, 2011; Hays 
et al., 2013). However, according to WTO 
(2012) only a small number of the food tourism 
organizations engaged with digital 
communications such as blogs or social 
networks, thus highlighting an area for 
improvement.  The online engagement is of a 
vital importance and according to Dessart et al. 
(2015) it relates to an interaction amongst the 
community member and with the brand. The 
literature suggests that online engagement can 
have many benefits for consumers and 
businesses alike as consumers are involved in 
sharing, learning, endorsing, socializing, co-
developing and networking (Brodie et al. 
2013). Numerous studies highlighted that 
online engagement contributes to consumer 
loyalty, increased satisfaction, commitment, 
trust, word of mouth and value co-creation 
(Vivek et al. 2012; So et al., 2012). On the 
other hand, businesses may take an advantage 
of shared ideas for improved products or 
services, enhanced brand image and 
relationships with consumers, often resulting 
in improved financial outcomes (Wirtz et al, 
2013).

Dozier (2012) writes that fundamentally, 
in the field of marketing and promotion the 
importance presented by gastronomy is based 
on a strategy to build the image and the brand 
of the destinations. Key factors in this matter 
are: development of high-quality and credible 
promotional tools-such as gastronomic guides-
the organization of events, the media and use of 

the Internet and social networks. In conclusion, 
both in the conceptualization as well as in the 
development of product offerings and 
promotion, members of the company make 
arrangements on the importance of establishing 
cooperation instruments between all actors in 
the value chain of gastronomic tourism at the 
local level (producers, fisherman, markets, fish 
markets, restaurants, hotels, tour operators, 
public administrations etc.).
Relationship between local food and 
culinary tourism 

A study carried out by Yuan Su (2015) 
from Management School, Jinan University, 
Guangzhou, and china found that there is a 
strong relationship between Local food and 
Gastronomic Tourism. It has become an 
important branch of special – interest tourism. 
Internet has become a most important tool for 
tourism. In 2000 scholar who were inspired by 
the theme of endless food festival and other 
food related activities, put forward gastronomic 
tourism in China. The study explored 
motivational factors for local food and tourist 
food preference when traveling in different 
regions of china. Its finding indicates the most 
of the Chinese tourist treat local food as the 
extension of the daily dietary experience.

Yuan Su (2015) further states that in 2011 
Hjalager and Richards (2002: pp, 3-20) stated 
that tasting local food was often considered as 
both cultural activities and entertainment, 
which was also a necessary part of tourism 
experience. However Cohen and Avieli (2004) 
mentioned that local food is an attraction or 
impediment to tourist experience. They pointed 
out that local foods could be accepted by mass 
tourist only through its adaptation to tourists 
taste. (Fischler 1988) pointed out two natural 
tendencies that were diametrically opposed to 
each other in the acceptance of novel food. 
“Neophobia” and “Neophobic”, He explained 
that people who have former tendency did not 
like to try new or unfamiliar food. On the 
contrary, people who were neophobic were 
found of trying novel food. In this case, the 
tendency of existing “food neophobia” brings 
challenge to destination market and hospitality 
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industry as how to present the local food as an 
attraction at the risk of potential impediment.

Enteleca research and consultancy (2000) 
defined local food as food and beverage 
produced in the local area. Local food at a 
destination can bring tourist physical, cultural, 
social and prestige experience. There is also a 
motivational factor for the local food 
consumption. Motivational factor includes 
exciting experience, escaping usual 
surroundings, health concern, learning 
knowledge, authentic experience, reunion 
prestige and status, sensory experience and 
surrounding atmosphere.
Food trends in the world

Forbes (2016) in its food and agriculture 
section states about the new trends in culinary 
arts that next year (2017) promises to be one of 
the most exciting in the history of food and 
retailing as technology takes a bigger role in 
food production, retail environments and 
consumer communication, and as a new 
administration in Washington promises to 
make significant changes to the agencies that 
will have a direct impact on food production 
and policies. Food has become so trendy that 
the customers would like to taste the new food 
every day as how they want to wear the new 
clothing every day. The role of creative chefs is 
an important part of making thefriendlier and 
contemporary.   Following are some of the 
important new trends in Global Food and 
Beverage Sector as observed by Daniel J. 
Edelman (2017)

Flavored water: In the latest example of 
the trickle-down effect, consumers are 
demanding more of our most basic beverage – 
water – and beverage companies are delivering. 
Plant waters like aloe, maple, artichoke and 
cactus make even coconut water look old-
school. The global flavored and functional 
water market is expected to reach an estimated 
value of US$36.7 billion in 2019. Not only are 
bottled water sales up, but with plenty of flavor, 
fizz and functionality, there’s no need to choose 
between hype and hydration

Under the sea:This year’s alternative 

protein is one that Asian markets have been 
cultivating for nearly 500 years. Scrumptious 
snacks and daring dishes featuring plant-based 
foods like seaweed, duckweed and algae could 
also provide solutions for problems like 
sustainability and food security.  Requiring no 
land, fertilizers or fresh water, and packed with 
high levels of iodine, Omega 3s, vitamins and 
protein, many believe our seas could provide 
solutions for issues surrounding sustainability 
and food security.

All halal: Worldwide revenue generated by 
halal-certified food and beverage companies 
stood at US$415 billion last year. As 
populations shift, halal is projected to grow to 
US$1.6 trillion by 2018, representing almost 
17 percent of the global food and beverage 
spend. Halal popularity occupies an expanding 
niche in new markets, such as Asia and North 
America. While some view halal as an 
assurance of religious adherence, food quality 
or ethical treatment of animals, others see it as 
the next adventurous food trend to try. 

E-commerce revolution:  The rise of 
e-commerce sites like Alibaba and WeChat in 
Asia have led to a new business segment for 
multinational food and beverage companies 
seeking to drive sales in the dynamic 
marketplace. Nestlé* has said that its 
ecommerce sales in China are more profitable 
on average than sales through brick-and-mortar 
retail chains. 

Cheers to our wellness: The trend towards 
health and wellness has resulted in increased 
interest in functional drinks with added 
ingredients that amp up the way consumers 
look and feel. If vinegar-based drinks aren’t 
your cup of tea, try turmeric elixir, charcoal 
juice or even algae water.

War against waste: Until recently, food 
waste was a social and political cause with 
discussions limited to high level influencers. 
Growing consumer awareness and continued 
concern about how food impacts the 
environment has moved the food waste 
discussion firmly into the mainstream, and now 
food and beverage companies are feeling the 
pressure to engage on the issue. This means 
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tackling food waste is now much more than 
just wishful thinking – it’s a wise business 
move, and the imperative is not just to educate 
consumers, but also to innovate and bring 
forward solutions

Culinary cannabis: The legalization of 
marijuana in areas of the United States has led 
to a proliferation of plant-to-table cuisine that 
has already existed in places like the 
Netherlands. Now, chefs, mixologists and 
confectioners worldwide are all getting in on 
cannabis. Don’t think of this trend solely as 
stoner staples, though, because when cannabis 
appears in a high-end dish or drink, it’s usually 
infused and intended for flavor, aroma and 
sometimes a bit of theater

Wipe the label clean: The growing need for 
transparency and authenticity in the food and 
beverage space has sparked a slew of clean 
labeling efforts in developed markets to ensure 
consumers that their food comes from 
recognizable ingredients. Now, the pressure to 
reduce the use of artificial ingredients and 
increased legislative regulation around labeling 
is putting expectations on brands worldwide. 
And for companies that comply, it’s a way to 
gain – and in some cases regain – coveted 
consumer trust.

Ambitious agriculture: With a shrewder 
eye to agriculture’s impact on the environment, 
the diminishing amount of arable land and the 
population shifts to urban areas, new methods 
of farming are positioned to support 
sustainability in inventive ways, such as 
aquaponics and vertical farms, which are 
sprouting up in every region of the world. By 
2050, about 80% of the world’s population will 
be living in urban centers. Vertical farming 
alone can allow anyone to have locally-sourced 
foods alongside a penthouse view of their 
neighbors’ farms.

Everything’s edible: The future of eco-
friendly has been right in front of us all along, 
but we’ve been putting it in the trash bin. Now 
we’re entering an era where everything is 
edible, including the wrapping. Biodegradable, 
edible food packaging could have a positive 
impact on everything from pollution to human 

nutrition, so expect it to gain traction in more 
of the mainstream food and beverage 
discussions in

Coffee culture unfiltered:Coffee has 
become central to our globallyconnected 
beverage culture. As part of the 
interconnectedness, premiumization is hitting 
every segment of the market – from small 
specialty roasters to mass instant producers. In 
fact, while specialty coffee shops have 
expanded coffee culture into traditional 
teadrinking markets like China, Iran and the 
UK, instant coffee is providing a quick shot of 
western culture in Asia Pacific, the Middle East 
and Africa. A good coffee is now treated with 
the same reverence as fine wine, with the 
barista serving as sommelier.

Automation in à la Carte: Tech innovations 
like robots, autobots and artificial intelligence 
alleviate labor force scarcity, amp up efficiency 
and can be more cost effective for food and 
beverage manufacturers, and even restaurants. 
But will people embrace technology, proceed 
with caution or outright reject it? And how will 
the culinary world react? 

Hero foods : Have you heard of hero 
foods? Superfoods are still super popular, but 
hero foods are now having their moment. 
They’re the ones that have been there all along 
– the ones that maybe weren’t the most popular, 
but sure were brainy. For instance, who won 
the 2016 World Food Prize? The developers of 
the orange-fleshed sweet potato, the most 
successful example of micronutrient and 
vitamin bio-fortification. Now let us introduce 
you to foods like lentils, chickpeas, turnips, 
carrots and rutabagas. They’re the foods we’ve 
been eating all along and they pack a nutritious 
punch. 
Culinary tourism is a growing trend in 
the world

There's a growing population of travellers 
that have become more interested in the various 
cuisines and cultures from countries all over 
the world, and are planning vacations 
specifically to incorporate culinary trips. One 
of the reasons for this evolution has been wine, 
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beer and food festivals. According to the 
American Culinary Traveler, "The percentage 
of US leisure travelers who travel to learn 
about unique dining experiences grew from 
40% to 51% between 2006 and 2013. USA 
Today Travel Tips states "culinary tourism 
became prominent in 2001 when Erik Wolf, 
President of the International Culinary Tourism 
Association (ICTA), presented a white paper 
about culinary tourism to his organization. The 
paper evolved into a book that documented the 
growing interest in food and wine 
tourism..."With this ever-growing trend, the 
industry has seen a rise in new food blogs and 
websites. Print magazines have expanded their 
online presence to cover a wider scope of food, 
recipes and travel. Just take a look at Bon 
Appétit.

The sound of festive drums is all we need 
to bring out our cooking pots and pans and 
produce an array of exotic dishes, which Afro-
Americans describe as ‘soul food’. One key 
component of the relationship between food 
and tourism is that of the promotion of 
traditional foods. In Kenya, tourists mainly 
come for the wildlife safari and beach tourism 
attractions which on their own may not be 
viable options in the long run. Therefore, the 
tourism industry need to diversify their 
products and include more cultural tourism 
based components of which food and drink is a 
key contender. In Kenya, the promotion of food 
as a component of its destination attractiveness 
is in its infancy at both the international and 
domestic level. The context of this contribution 
is to underpin such developments using the 
rationale that in order to maintain and enhance 
local economic and social vitality, creating 
back linkages between tourism and food 
production sectors can add value to an area’s 
economy. (Okech R.N. 2014)

Gastronomic tourism is capable for 
formulating findings of environmental and 
culture in a way that is compatible with purely 
economic arguments. Recent events in the 
development of global tourism are sprinkled 
with nominal sustainable designs and actions 
clearly unsustainable. The idea is not to create 

new pressure in an indiscriminate manner on 
the culinary patrimony, but to create a leverage 
mechanism to ratio taking into consideration 
the sustainability. It does not discuss so much 
the innovation to attract tourists, rather the 
attracting of visitor to participate in the cultural 
life of destination, well explained and 
interpreted through cuisine, local products and 
all services and activities that surround them.

Spain is the world’s leading tourism 
country and classifies first as a holiday 
destination, second in tourism expenditure and 
fourth in the number of tourists. Tourism 
accounts for over 10% of Spain’s GDP, creates 
11% of the country’s jobs and helps to offset its 
trade deficit. Tourism is an important asset in 
the creation of wealth and employment, it 
represents a driving force, especially in times 
of downturn, and it likewise has a huge knock-
on effect in other productive sectors in Spain. 
Italy: The level of tourism amounts to 3.5% of 
Italian GDP, it has maintained almost 
unchanged since 2004. In Italy are nearly 1.3 
million people employed in the hotel and 
restaurant sector. Of course it was among the 
world’s largest tourism destinations, receiving 
73.2 million visitors in 2010. (OECD, 2012) 
approve of the results of the Tourism Satellite 
Account Italians spend 83 milliard EURO in 
2012 for tourism services (60.7% in Italy and 
22% abroad and 17.3% for second houses). 
Italians abroad spend 23.2% in restaurants, 
more than 4 billion EUR.

According to (Dozier, 2012), it is obvious 
that gastronomy plays an indispensable role in 
the promotion of tourism. In the development 
of gastronomic tourism, traditional strategies 
can offer the possibility to use the strategic 
tools to articulate the quality, variety and 
uniqueness of local products and gastronomy 
of a territory. Consequently, the creation of 
plans to form development guidelines and 
create gastronomic tourism products is 
perceived as a priority for tourist destinations. 
Homemade meal, simply but intense, savory, 
lavish, tempting, tasty, juicy, delicate, 
delightful, delicious, drizzled, fantastic, fluffy, 
flavorful, fruity, creamy, crumbly, fresh, 



53VOICE OF HIMALAYA

colorful, buttery, crunchy, cheesy, crispy, 
piquant, scent, velvety are few adjectives that 
are popularly used in the world of culinary 
tourism. 

Taking an example from Romania,Tomescu 
A.M. & Botezat E. A. (2014) state that there are 
no other museums or thematic roads are further 
highlighted, with two exceptions - which are 
not related to culinary tourism but it may to use 
for this niche activity. Thus i.e. The Egg 
Museum of Bukovina, which presents very old 
tradition of the people of country to paint 
Easter eggs. Another example is the Hunting 
Museum, a thematic museum in Posada, 
Prahova County, who is exhibits some of the 
most valuable hunting trophies known in the 
world. Romania may still be considered a 
paradise for wildlife hunting, still being one of 
the few countries of Europe, where the habitat 
and the wildlife range is unaltered by human 
civilization. In these museums activities related 
to food preparation according to various recipes 
(“specialized restaurants”, or “cooking 
workshops”, or “gourmet workshops” based on 
typical hunting recipes/wild dishes, respectively 
food based on eggs) might be organized. 

Most of food fairs and festivals are 
organized in the idea to preserve and convey 
authenticity and ancestral traditions. These 
events are becoming more and more frequent, 
organized at Peasant Museum in Bucharest, or 
in highly visible places in the city, but also in 
localities / communities that are beginning to 
understand this niche and want to exploit it 
profitably.  

The cooking workshops are not a usual 
activity organized for adults but there are dozen 
for children as well, in the idea and the spirit of 
educating the young consumers. In the rural 
tourism activities we can indicate several 
initiatives to present: the pig slaughter tradition 
around Christmas which is part of this theme.
Culinary tourism: Social and cultural 
up gradation 

Long L.M 2006 in his book Culinary 
Tourism, A folkloristic Perspective on Eating 
and Otherness states that locating culinary 

tourism in the perspectives of individual 
consumers and producers addresses the 
question of why it occurs. Some scholars have 
interpreted the impulse to eat the other as a 
colonialist, hegemonic act, a taking over of 
another group by appropriating its cultural 
traditions, or as representing the capitalist 
inclinations to display superiority by mastery 
over ever-expanding arenas, including new 
cuisines (Goody 1982; Mintz 1985; Montano 
1997; Heldke 2001). Culinary tourism can also 
be seen as a sign of prosperity, allowing 
producers and consumers to elevate food from 
being mere sustenance to the realms of art and 
recreation, and therefore tools for the 
expression and manipulation of social power 
(Appadurai 1981, 1986; Bourdieu 1984). A 
more optimistic interpretation sees culinary 
tourism as the willingness of humans to 
experience the cultural worlds of other people, 
as the result of curiosity about other experiences 
and other ways of life. This is not to deny the 
political implications of tourism or the ethical 
responsibilities attached to it. Nor does it 
ignore the fact that tourism turns culinary 
traditions into commodities to be bought and 
sold. Beginning at the level of individual 
involvement in tourism, however, illuminates 
the complexity of cultural productions and 
allows us to see the workings of personal 
meaning within larger institutional meanings. 

The motivations for culinary tourism to be 
complex and to reflect what appears to be a 
basic and universal impulse. People 
intentionally consume another because they are 
curious, and that curiosity stems from any 
number of reasons: because they are bored with 
the familiar, they do not want to be rude to a 
host, they want to balance their nutritional 
intake, they want to belong to a specific 
community of eaters, they feel pride in the 
heritage represented by a food ways, or they 
want to authenticate an experience by relishing 
it, so to speak. As both social system and 
aesthetic system, food is a powerful medium 
through which to enter another culture. 
Through food we can communicate identity, 
relationships, ideologies, and emotions, as well 
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as fulfill basic physical needs. Food offers us 
an aesthetic experience, and like other aesthetic 
realms-music, dance, art-it draws us into its 
own universe of meaning. The materiality of 
food allows an individual to experience another 
on a sensory level, not just an intellectual one.
Conclusion:

A destination remains in its pace as long as 
its cuisine remains in it’s in its place. Good 
foods and good beverages are the key features 
of a particular destination and an indicator of 
the fame of it. Culinary activities for which the 
travellers seek to come and visit are the major 
attractions of a destination and hence to be 
protected. Tourists follow lots of trends in the 
food and beverage industry for e.g. fusion 
specialties, nutritatively balanced meal, well 
garnished plate, a local specialty, live cooking, 
self-cooking, etc.  Today’s customers do not 
simply eat the food; they taste it, feel it and 
enjoy it. The biggest challenge is to get the 
same taste everytime which needs to be 
maintained. Culinary tourism has gained 
popularity in the recent times as it has become 
a major activity of the tourists in any destination. 
This study suggests that local food and its 
protection is the most essential part of the 
people involved in this field. People visit new 
destinations for many reasons out of which 
good food is their prime concern. To make it 
more informative to the outer world, internet 
and social media plays a vital role. This study 
gives a way forward to the researchers to study 
more on the impact of social media on making 
choices of a particular food and destination.
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Executive Summary
a. Draped along the mighty and mystical 

Himalayan range, Nepal is profusely 
endowed with natural and cultural bio-
diversity. Nepal has one-third of the 
Himalayan range and houses the highest 
peak in the planet, the Mt. Everest and an 
amazing assortment of other equally 
overpowering peaks and pinnacles in the 
Himalaya. These majestic peaks in the 
north and layers of hills in the foreground 
afford Nepal a unique geographic features 
and altitudinal variations making it a 
natural amphitheatre for adventure 
activities. Therefore, the country is one of 
the most preferred destinations in the 
planet for avid mountaineers, trekkers, 
hikers, rafting lovers and so many other 
types of adventure seekers.  

b. Of late, Government of Nepal has 
embarked upon attracting high-end visitors 
to Nepal by developing and promoting ski 
tourism in Nepal. The government has 
already framed necessary legal provision 
for operation and is investing on developing 
necessary human resources and exploring 
appropriate sites for skiing in Nepal. A 
number of training programs have been 
organized since 2015 at the world-class ski 
facilities in India, Switzerland and France 
with support from the best ski instructors 
and organizations. These training programs 
have been organized under the aegis of 
Nepal Mountain Academy  with support 
from the Government of Nepal. Several 
highly qualified mountain guides have 
become trained ski-instructors who can 
deliver world-class services to the high-
end clients who want to ski in the grand 
slopes of the mighty Himalayas. 

c. Nepal Mountain Academy, under the 
Ministry of Culture, Tourism and Civil 
Aviation has been formed to provide 
mountain education and trainings to 
produce human resources for the 
development and promotion of mountain 
tourism in Nepal. To accomplish the 
underlying objectives, Academy carries 

out studies and researches on mountain 
tourism, conducts educational programs to 
produce efficient and high-skilled human 
resources and implement required 
programs to promote, develop and expand 
mountain and adventure tourism. Academy 
organizes environmental and cleaning 
campaigns, provides technical services to 
the mountain instructors and guides. 
Government of Nepal has mandated 
Academy to explore the prospects of skiing 
in the mountains of Nepal and lay necessary 
ground works to develop ski tourism in 
Nepal.

e. Nepal National Mountain Guide 
Association (NNMGA) is a member and 
the country representative of International 
Federation of Mountain Guide Association 
(UIAGM/IFMGA) and the institutional 
executive board member of Academy. It is 
a non-profit organization formed by the 
professional mountain guides of Nepal 
who are internationally recognized. This 
organization has been organizing skill 
training and instruction programs for 
Nepali mountain guides in Nepal and 
abroad. Trainings organized by NNMGA 
produce high-skilled human resources and 
supports Academy as a technical partner 
for the development of high-value tourism 
products such as ski tourism in Nepal.

f. Yves Pollet Villard Foundation of France 
(YPVF) is an organization based in 
Chamonix Mont Blanc, France. It has been 
established in 2012 to support the Nepalese 
mountain guides with training and other 
necessary skills to make their career in the 
adventure tourism field and support high-
value tourism products. 

g. The Academy envisions bright future of 
ski tourism in Nepal; therefore, it has 
embarked on several initiatives to train 
Nepalese mountain guides as skiing guides 
in the best ski facilities in Europe. Since 
there is no facility or trainers available in 
Nepal, Academy organized first ski training 
in Solang, Manali, Himachal Pradesh in 
India in February 2015. The training-cum-
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research program had been proved 
enormously helpful, which inspired 
Academy to organise Level-1 Ski training 
for aspirant Nepali mountain guides in 
Kullu Manali of Indian State of Himanchal 
Pradesh in 2016 in close association with 
NNMGA.

h. Prior to the successful completion of the 
Level-1 Ski Training in Kullu Manali of 
India, Academy had organised Level-2 
Training in Disentis, Switzerland and 
Chamonix, France. Two famous ski 
instructors; Mr. Anselme Baud from Yves 
Pollet Villard Foundation, France and Mr. 
Ervin Jecomet, from IFMGA trained seven 
Nepali mountain guides from 16 to 30 of 
January 2016 in the Alpine slopes of 
Switzerland and France.

i. Similar training opportunity has been 
offered to 10 internationally accredited 
mountain guides in Disentis, Switzerland 
and Chamonix, France from 3rd of 
February to 20th of February, 2017. The 
training program has been facilitated by 
the famous ski instructors; Mr Anselme 
Baud, Mr George Allan and Mr Ervin 
Jecomet and coordinated by Pemba Gyalje 
Sherpa, and one of the prominent 
international mountain guides and board 

member of Academy. 
j. Subsequent to several sessions of 

international ski trainings in India, 
Switzerland and France, Nepal Mountain 
Academy has conducted the feasibility 
study of ski tourism in Sailung Danada and 
also organized Level-1 ski training. The 
training took place in Kathmandu and 
Sailung Danda in Dolakha and Ramechhap 
districts from 13-20 of March 2017. The 
participants have learned theoretical 
knowledge as well as got the opportunity 
of practical exposures in Nepal itself. 

k. Sailung Danda is situated at the border of 
Dolakha and Ramechhap district at an 
altitude of 3200m. Currently, a few 
trekking agencies offer packages 
combining trekking on Timal and Sailung 
Danda. The place offers stunning views of 
Himalayan panorama in the north, 
Kathamndu valley in the west and plains of 
Terai in the south. The area where practical 
sessions of ski were conducted remains 
under a blanket of snow for a few months, 
making it an ideal destination for ski 
tourist. Sailung Danda is also popular 
among Hindu and Buddhist religious 
tourists. 

58 VOICE OF HIMALAYA



59VOICE OF HIMALAYA

Tourism Scenario
1.1 World Tourism Scenario
 According to the United Nations World 

Tourism Organization (UNWTO), 
international tourist arrivals (overnight 
visitors) reached 1,235 million mark in 
2016, up from 1,186 million in 2015. 
Demand continued to be stronger in most 
source markets and destinations, despite 
several challenges in some parts of the 
world. 620 million tourist arrivals have 
been recorded in Europe and Asia and the 
Pacific received a total to 309 million 
arrivals. South Asia also posted strong 
results driven by the continuing growth in 
India, Sri Lanka and the Maldives. The 
United Nations World Tourism 
Organization (UNWTO) has designated 
2017 the year of International Year of 
Sustainable Tourism for Development and 
its panel of experts expects even better 
result in 2017.

 Leisure holidays, recreation and similar 
travels accounted for just over half of all 
international tourist arrivals in 2015. Some 
14% of international tourists reported 
travelling for business and professional 
purposes, and another 27% travelled for 
other reasons such as visiting friends and 
relatives (VFR), religious reasons and 
pilgrimages, health treatment, etc. The 
pattern remains similar in 2016.

 Receipts from international visitor 
spending on accommodation, food and 
drink, entertainment, shopping and other 
services and goods reached an estimated 
US$ 1260 billion in 2015, an increase of 
127% in real terms. International tourism 
receipts is also expected to grow in line 
with the growth in the tourist arrivals in 
2016.

1.2 Global Adventure Tourism
 Adventure Travel Trade Association 

(ATTA) defines adventure tourism is a trip 

that includes elements of physical activity, 
natural environment, and cultural 
immersion. 

 There are two main categories of adventure 
activities, hard and soft. While, trekking 
and mountaineering are hard adventure 
activities, ski and snowboarding fall under 
the category of soft adventure. 

 As the size of global tourism arrivals 
passed one billion mark in 2012, adventure 
tourism, one of the fastest growing 
segments, naturally followed the suit. 
According to the first global adventure 
tourism market sizing study by Adventure 
Travel Trade Association (ATTA) in 2009, 
the global value of adventure tourism was 
USD 89 billion. The study was repeated in 
2013 and it was found that 42% of 
travellers departed on adventure trips, 
making the sector worth USD 263 billion-
an increase of 195% in two years. This 
remarkable growth was attributed to an 
increase in international departures, an 
increase of travellers going on adventure 
trips and an increase in average spending 
of the international travellers.

 The adventure travel market in Europe has 
experienced an average yearly size increase 
of 65% from 2009 to 2012. The average 
spending on adventure trips (excluding 
airfare and gear) has also increased by 
nearly 20% between 2009 and 2012. It is 
an established fact that the adventure and 
mountain tourism segment is growing 
faster than tourism in general.

1.3 Global Ski Tourism Industry
 Generally speaking Ski industry comprises 

of ski resorts, food and beverages, ski 
schools, ski equipment, ski rental and ski 
merchandise. Ski activities include 
operating skiing facilities, operating cross-
country skiing, operating downhill skiing 
facilities, operating four-season ski, ski lift 
and tow operation and operating the ski 
resorts.

 The ski and snowboard industry has 
experienced remarkable growth in the last 

Chapter One
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fifty years. It is estimated that today there 
are some 120 million skiers and 
snowboarders worldwide, with around 
2,000 ski resorts in 80 countries catering to 
this important market. Among these, 
roughly 70 countries, offer open-air ski 
areas and the rest having only indoor 
facilities. Besides the major ski destinations 
in terms of skier visits, there are a number 
of other, smaller destinations, where skiing 
has been an industry for a long time, or is 
currently developing. The most obvious 
new destinations are Eastern Europe and 
China, but there are a number of other 
small players, spread out across the globe: 
Algeria, Cyprus, Greece, India, Iran, Israel, 
Lebanon, Lesotho, Morocco, New 
Zealand, Pakistan, South Africa, Turkey 
and many more. 

 While established destinations in North 
America, Western Europe, Japan, New 
Zealand and Australia are experiencing 
maturity; new resorts in Asia and Eastern 
Europe are competing for budding 
generations of skiers from countries such 
as China and Russia. Along with these 
demographic shifts, technology is also 
having a huge impact on skiing products 
and services, and how they are experienced 
the skiing.

 This industry is composed of establishments 
engaged in operating downhill, cross-
country or similar skiing areas, or operating 
equipment, such as ski lifts and tows. 
These establishments often provide food 
and beverage services, equipment rental 
services and ski instruction services. Four-
season resorts without accommodations 
are also included in this industry, but 
companies that own and do not operate ski 
resorts are excluded from the industry.

 According to UNWTO Skiing and snow 
boarding are popular winter pastimes in 
many parts of the world and in countries 
such as Norway, Austria, and Switzerland, 
up to 25% of the population are active 
skiers. 44% of skiers visit the Alps, and 
Eastern Europe is building resorts at an 

unprecedented pace. The sports are 
spreading to other parts of the world and 
there is even a resort in Lesotho, known as 
Afri-Ski. In Europe, skiers tend to cross 
borders, whereas in North America, skiers 
tend to stay close to home. The ski market 
is a perfect example of “adventure by day, 
luxury by night”, offerings, with upscale 
accommodation and restaurants available 
at numerous ski resorts. Ski holidays span 
the adventure spectrum, from heli-skiing 
in the remote parts the Himalayas to 
package holidays sold by travel agents 
across Europe and North America. Skiing 
can be considered a mature activity, 
because entire resorts cater to the sports 
practice around the world, and it is 
available to most adventure travelers. 

 The industry currently offers about 6 
million commercial beds in the mountains. 
These are primarily concentrated in the 
industrialized ski markets, which have a 
high volume of skier visits. More than one 
third (36%) of all ski resorts are located in 
the Alpine countries i.e. Austria, France, 
Italy and Switzerland. In Eastern Europe & 
Central Asia there are 12%, Western 
Europe 12%, America 22% and Asia & 
Pacific 18% of the ski resorts. However, 
there are only 47 ski resorts that receive 
more than a million visitors annually and 
more than 80% of them are located in the 
Alps. La Plagne is a French ski area in the 
alpine valley of the Tarentaise (Savoie), 
which receives the largest number of 
visitors, more than 2.5 millions, every 
year. Similarly in terms of ski lift 
distribution, out of the 26,934 numbers of 
lifts worldwide, 40% are located in the 
Alpine countries, 15% in Eastern Europe 
& Central  Asia, 16% in Western Europe, 
15% in America and 14% in the and Asia 
& Pacific.

 Although often important at a regional 
level, the altitude of a ski resort is not 
really an important benchmark worldwide, 
since at some places around the globe one 
can ski at sea level, whereas in other 
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countries, one needs to be at the higher 
elevations to access decent snow 
conditions. In case of Nepal the snowline 
starts from 4500 meters and climbing 
above this height itself becomes a major 
hurdle for ski lovers. 

 In terms of major ski destinations and skier 
visits, clearly the Alps are the biggest ski 
destinations in the world, capturing 45% of 
skier visits. The second biggest destination 
is America (mostly North America), 
accounting for 21% of skier visits 
worldwide. Similarly Eastern Europe & 
Central Asia accounts for 9%, Asia 
&Pacific 14% and Western Europe 
accounts for 11% of the total skiers.  Asia 
& Pacific used to have the same market 
share as America. However, the continuous 
decline of the industry in Japan has still not 
been replaced by the growing ski markets 
in South Korea and China. In the long 
term, countries such as India and Pakistan 
may join them and contribute to increasing 
the weight of Asia in the international 
spread of skier visits. 

 The total number of skiers figure is 
currently estimated to be at 115 million 
and seems to be growing over the long 
term. Although some countries have no ski 
areas (in some instances only ski domes), 
they have skiers who ski abroad. For 
example, this is the case with the 
Netherlands, which accounts for more than 
one  million outbound skiers.

 In terms of major ski destinations and skier 
visits, clearly the Alps are the biggest ski 
destinations in the world, capturing 45% of 
skier visits. The second biggest destination 
is America (mostly North America), 
accounting for 21% of skier visits 
worldwide. Similarly Eastern Europe & 
Central Asia accounts for 9%, Asia 
&Pacific 14% and Western Europe 
accounts for 11% of the total skiers.  Asia 
& Pacific used to have the same market 
share as America. However, the continuous 
decline of the industry in Japan has still not 
been replaced by the growing ski markets 

in South Korea and China. In the long 
term, countries such as India and Pakistan 
may join them and contribute to increasing 
the weight of Asia in the international 
spread of skier visits. 

 The Alps is the most internationally visited 
ski destination, attracting most of the 
inbound skier. Even though it hosts 45% of 
skier visits, it only produces 17% of the 
skiers. No other region has such a high 
proportion of foreign visitors. Typically 
for America, its share of worldwide skier 
visits roughly matches its share of skiers 
with 19%. The other skier generating 
regions are Asia & Pacific 20% Western 
Europe 27% and other various regions 1%. 
It is also observed that the international 
flow of skiers is primarily concentrated 
within Europe and the number of skiers 
using long haul flights to go skiing is rather 
limited. 

 For instance, overseas skiers represented 
only 3.8% of total skier visits to U.S. ski 
resorts in 2012/13 (including Latin 
American visitors). This alludes that Nepal 
should concentrate more on the regional 
markets of China and India rather than 
focusing in the long haul European and 
American markets. It is also noteworthy 
that Ski is mostly based on the domestic 
markets and the national customer base is 
very strong in most of the big players. 
Often, foreign visitors concentrate on a 
few top international resorts.

 There are only 2 big outbound markets, 
Germany and United Kingdom, providing 
skiers to a few inbound markets. Most of 
the outbound countries have no or few ski 
areas but however a ski culture. This is an 
important issue, as countries with now ski 
culture are not likely to be major supplier 
of international skiers, even if they have 
huge populations. The major international 
skiers’ flows concentrate on a very limited 
number of destinations. 
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flowering plants, 5% of which are 
endemic. Nepal has one of the richest 
bio-diversities in the world featuring 
wildlife species such as the elusive 
Royal Bengal tiger, the one-horned 
rhinoceros, the giant Asian elephant, 
the gharial (crocodile), the snow 
leopard, the musk deer, several species 
of monkeys, bears, yaks, several 
species of butterflies and hundreds of 
species of birds including the giant 
hornbill and the spiny babbler. The 
avifauna of Nepal accounts for nearly 
9% of the world’s bird species, a total 
of 850 types.

 Protected Areas 
 Nepal has ten national parks, three 

wildlife reserves, six conservation 
areas, three Ramsar and one hunting 
reserve. Several protected areas were 
declared in the 1970’s such as Chitwan 
National Park, Sagarmahta National 
Park, Langtang National Park, Rara 
National Park, and Koshitappu 
Wildlife Reserve, and in 1980’s Bardia 
National Park, Shey Phoksundo 
National Park and Parsa Wildlife 
Reserve. Recently Bardia National 
Parks has been divided into Bardia and 
Banke National Parks.

 These protected areas cover 23.23% of 
the country’s various geographical 
regions from the sub-tropical jungles 
to the mountain region. UNESCO has 
enlisted two of these national parks; 
Chitwan and Sagarmatha as the natural 
World Heritage sites.

 Sagarmahta National Park has an area 
of 1148 sq km and houses the Mt. 
Everest, highest peak in the planet. 
Standing tall at 8848m,  it dominates 
the skyline and several peaks and 
pinnacles in its neighborhood 
including the 2nd runner up in the ring 
of global contest. 

 World Heritage Sites 
 Nepal has four World Heritage Sites, 

1.4 Tourism in Nepal
1.4.1 General Information 
 Located in the central Himalayan 

range with a total area of 147,181 sq. 
km., Nepal borders India to the south, 
west and to the east and China to the 
north (Tibet). The country is famed for 
the eight of the ten highest mountain 
peaks in the world, all over 8,000m 
with Mt. Everest, the highest peak at 
8,848m. There are other 90 peaks and 
pinnacles, which are over 7,000m in 
Nepal, where mountains and hills 
occupy two-thirds of the territory. 
While Nepal is a relatively small 
country, 800km long and between 150 
and 250km across, its mountainous 
and hilly terrain means that distances 
between towns and villages are long, 
particularly on a poor road network. 
Although there are virulent debates 
still going on the issue of demarcating 
of the proposed inchoate political 
entities, the new constitution has 
envisioned seven states in Nepal with 
a number tags of 1 to 7. 

 The country is divided into three 
ecological zones: the plain lowland 
(the Terai), the midland (the hills, 
doons and valleys) and the highland 
(the high mountains) with five climatic 
zones ranging from the subtropical 
zone below 1,200m in altitude, the 
temperate zone from 1,200m to 
2,400m with cool temperature in the 
hilly belt, the cold zone from 2,400m 
to 3,600m in altitude; the subarctic 
zone from 3,600m to 4,400m; and the 
arctic zone above 4,400m in altitude. 

1.4.2 Natural Tourism Resources
 Flora and Fauna
 Nepal has a wide variety of vegetation 

with tropical and subtropical rain 
forests in the Terai to deciduous 
monsoon forests in the hills, alpine 
grasslands and tundra vegetation in the 
mountains. There are 7,000 species of 
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two natural sites: Sagarmatha National 
Park registered in 1979 and Chitwan 
National Park registered in 1984 and 
two cultural sites: Kathmandu Valley 
registered in 1979 and Lumbini, the 
birthplace of the Lord Sakyamuni 
Buddha registered in 1997. Seven 
monuments of the Kathmandu valley 
are considered as one site.

1.4.3 Tourism Economy of Nepal 
 The preliminary estimate of tourist 

arrivals reveals that more than 700,000 
visited Nepal in 2016. India ranks 
number one and China number two in 
terms of the visitors’ arrival. Nepal 
received 4978 million US dollars in 
2015 and average income per visitor 
was 42.9 US dollars. 381 
mountaineering teams undertook 
expeditions and 825 succeeded in 
climbing various mountains in 2015.

 Nepal is predominantly an agricultural 
country, providing a livelihood for 
three quarters of the population and 
accounting for 31.8% of the total 
contribution to Nepal’s GDP 
(Economic Survey 2073). The service 
sector is the biggest contributor to 
GDP accounting for 53.8% of the 
total. Industrial sector, which 
encompasses activities, like processing 
of agricultural products, including 
pulses, jute, sugarcane, tobacco, and 
grain, but also the manufacturing of 
carpets, textiles, and cement and brick 
production, altogether make up 14.5% 
of GDP. The Gross Domestic Product 
of Nepal was worth an estimated USD 
1977 billion in 2014 at official 
exchange rates. 

 Nepal is among the least developed 
countries in the world, with 25.2% of 
the population living below the 
poverty line. Civil war, political 
instability had hampered Nepal’s 
progress and the devastating 
earthquake of April 25, 2015 has 
further aggravated the economic 

growth, which was meager 0.7% in 
2015. One survey has estimated the 
annual per capita income at USD 752.

 Tourism is reported to provide just 
1.8% to the national GDP.  However, 
the contribution of the sector is not 
properly accounted for using 
appropriate methods and hence does 
not reflect the true inputs from the 
tourism sector. In other words the 
current methodologies only count the 
direct contributions from tourism and 
grossly ignore its indirect and induced 
impacts. Tourism is also a strong 
export industry and earns the much-
needed foreign exchange. It earned 
439 million USD of foreign currency 
in 2015.

1.5 Adventure Tourism in Nepal 
 In the context of Nepal, nature, culture and 

adventure based attractions are considered 
the threepillars of tourism. The unique 
natural geography plays vital role in 
creating adventure tourism attractions, 
which do not exist in any other places. 
Almost 20% of total arrivals in Nepal are 
adventure seekers wandering in and around 
the high hills and the mountains. The 
adventure sector is the largest hard 
currency earner in Nepal. This is also one 
of the major employment generators. The 
mountain expedition employs around 
eleven people per tourist. The adventure 
activities have been major bread earners of 
communities dwelling in Himalayan 
region of Nepal. The geographical 
variations, topography and locations are 
some of the major motivational factors for 
the adventure seekers. Some of the 
adventure activities in Nepal are unique to 
Nepal and require professional expertise 
and exceptional valour and generally 
amateurs cannot even think of undertaking. 
This is the reason why Nepal does not 
attract mass tourists but visitors who relish 
nature, cherish the rugged and taxing 
landscape and who have desire to chart on 
the unbeaten path exploring the unexplored 
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above the snowline have flung open to 
the skiing enthusiasts and consequently 
a plethora of ski locales in Jammu and 
Kashmir, the hills of Kumaon, 
Himachal Pradesh and the North 
Eastern States of India have become 
the favourite ski retreats for adventure 
lovers. Although, there is no ski 
facility in Nepal, there are a few 
operators which operate heli-skiing 
&heli-boarding and Nepali is 
embracing to tap the potential the 
longest stretch of the Himalayas holds 
for the development of ski tourism.

1.5.2 Existing Skiing Activities in Nepal 
 Alpine Club Nepal which is run by a 

registered trekking agency 
International Sherpa Adventure, offers 
one-week and two-week long Heli-
skiing &Heli-boarding trips to the 
Annapurna and Everest region from 
February to mid-April for mixed and 
private groups. International Sherpa 
Adventure has been operating the heli-
skiing tours in Nepal's Himalayas 
-Dhaulagiri, Manang, Tilicho Lake 
and Thorong Pass areas as well as in 
the Khumbu area for the last 3 years. 
The areas are so vast that the skiers are 
able to make plenty of first descents 
with many more that follows. The 
Annapurna region is simply incredible 
and offers endless amounts of lines to 
ski from 5,500 meters down to 3,200 
meters with the average runs taking 
place from 5,000 meters to 3,400 
meters.

1.5.3 Prospects and Challenges in 
developing Skiing in Nepal 

 The potentials
 Although a comprehensive feasibility 

study has not been carried out yet to 
map the potential of ski tourism in 
Nepal, the snow conditions and 
landscape of Nepal look promising. 
Despite the vertical geographical 
variations and higher than normal 

and revealing the hidden treasures. 
Therefore, the landscape, nature and 
cultures have never ceased to continue 
attracting the curious traveller.

 The major and popular adventure activities 
in Nepal are:
• Mountaineering
• High altitude trekking
• Bungee Jumping
• Paragliding
• Canyoning
• Rafting and Kayaking
• Skiing
1.5.1 Skiing in Nepal 
 The Skiing & Heli-Skiing is a new 

sport for the Nepalese Himalayas. 
Being a home to the eight of ten ten 
highest mountains in the world, Nepal 
brings out the best of mountaineering 
expeditions and has all the potential of 
skiing. The Everest, Annapurna, 
Dhaulagiri, Makalu, Cho Oyu, 
Kangchenjunga and the Dolpo regions, 
are the major prospective areas for 
skiing in Nepal. 

 Unlike in the mountainous regions of 
Kashmir, skiing in Nepal has not been 
developed with lifts and lodges. But 
here some high valleys and slopes are 
ideal for cross-country skiing for those 
who are willing and daring to fly on 
their skis from the nearest trailhead. 
Slopes near Rara Lake, and upper 
Langtang or passes of Khumbu are 
less steep than many of Nepal’s near 
vertical terrain and could be 
approached during late winter or early 
spring for skiing. Until now skis and 
equipment are not generally available 
for renting Kathmandu, so must be 
self-supplied before the undertaking. 

 Skiing is one sport that has gained 
immense popularity all over the world 
and in the past decade has become 
quite an attention grabbing sport in the 
Himalayas. The vast open spaces 
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snowline, the great slopes of the 
Himalayas can become a global 
amphitheater for the ski lovers from 
all over the world. 

 The Snowline (altitude) 
 The pattern or structure of landscape 

has become the major challenge in 
developing skiing in Nepal. The 
snowline in Nepal starts from 4500 
meters and climbing above this height 
itself becomes a major hurdle for ski 
lovers. The skiing in Nepal has thus is 
actually a combination of 
mountaineering and skiing. This is one 
of the major reasons only fit and 
professionals ski lovers would like to 
come to Nepal for skiing.

 The Piste/Slope
 The mountains in the Himalayas are 

very steep having high Piste or high 
slope angles. This makes even tougher 
for the skiing. The tough terrain with 
higher slopes adds more challenges 
and thus attracts only experienced and 
professional skiers to Nepal.

 The Accessibility
 The skiing areas of Nepal lie in the 

northern frontier, which does not have 
network of roads for transportation. 
This region is either accessible by 
flying into the region on aircrafts to 
nearest airports or take helicopters to 
skiing areas. Even after flying into the 
region they have to trek for days before 
reaching the skiing zone. 

 Facilities and Services 
 The skiing areas in Nepal have no 

facilities that are required for skiing. 
The ski team has to bring in all the 
gears for high altitude trekking as well 
as food and camping in addition to the 
ski equipment. The skiing trip in Nepal 
is a full-gear trekking that includes a 
complete supportteam to provide 
required services. This makes it more 
expensive trip, therefore, only the 
passionate and professionals come for 

skiing in Nepal. The ski training team 
carried all the necessary logistics to 
Sailung Dana as nothing was available 
there. 

 Human Resources
 The tourism industry at the moment 

has no trained human resources in the 
country to operate skiing tours. 
International guides and professionals 
operate the existing skiing tours. 
Academy has conducted several 
skitraining programs in India and 
Europe. The feasibility study cum 
training program in Sailung Danda 
carried out by Academy is a very 
important step in developing required 
human resources for the ski tourism in 
Nepal. Unless and until Nepal has its 
own team of professionals the country 
cannot develop sustainable skiing 
tours.

1.6 Comparison of Skiing in Nepal and the 
places in Europe where trainings were 
organized by Nepal Mountain Academy 

 Although Nepal possesses huge potential 
for development of ski tourism in Nepal, 
Nepal has a long way to go for development 
of ski facilities in its relatively steep 
gradients. It needs investment from the 
government as well as private sector for 
creation of proper ski facilities. The 
following table provides a comparative 
analysis of the ski prospect of Nepal with 
Dissentis and Chamonix in Europe.
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Table 1: Comparative analysis of Skiing in Nepal and Disentis (Switzerland) and Chamonix (France)

S.N. Features
Europe

Nepal
Disentis, Switzerland Chamonix, France

1. Topography and landscape
Region Alpine ( Alps) Alpine ( Alps) Himalaya

Landscape • Excellent piste for 
Skiing

• Natural Snow

• Excellent piste for 
Skiing

• Natural Snow

• High Piste 
(Mostly vertical 
geography but  
some areas are 
appropriate for 
skiing)

• Natural snow but 
high snowline 
(4500m)

• Sailung Danda 
has adequate 
snow for two 
months only.

Maximum 
Altitude

2,833m 4810m (Mont 
Blanc)

8848m (Mt. 
Everest)

Minimum 
Altitude

1,227m 758m 70m (4500 m 
snowline)

Max 
Temperature

15.1 °C 24 °C 40 °C+ (Terai)

Min 
Temperature

-2.0 °C -7 °C -36°C (Mt. Everest)

2. Accessibility
By Air Zurich, Basel, 

Friedrichshafen and 
Milan airports

Geneva International 
Airport (88km)

• Tribhuvan 
International 
Airport

• Kathmandu, 
STOL airports in 
the gateway to 
the Himalayas

• By Helicopter 
further deep into 
the Himalayas

By Train • From Zurich by SBB 
(Swiss Railways) to 
Chur and from Chur 
by Rhaetian Railway 
(RhB) to Disentis 
Sedrun

• SNCF railway 
stations in the 
resorts

• Geneva to 
Chamonix

• Martigny to 
Chamonix

• None
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• By SBB to 
Göschenen/Anderm 
and from there by 
Matterhorn Gotthard 
Bahn (MGB) to 
Disentis Sedrun.

By Road • A13 motorway is an 
international route 
across the Alps (San 
Bernardino) and runs 
across Graubünden on 
the Munich - Milan 
axis

• From Basel or Zurich: 
Motorway to 
Reichenau (junction 
18) and then main 
road H19 to Disentis 
Sedrun

• From Milan to 
Disentis Sedrun via 
Lugano

Via France: Auto-
route Blanche (A40) 
Via Italiy: 15km 
from the border via 
Mont-Blanc Tunnel.

Gravel and dirt 
access roads and 
trekking trails

3. Facilities and services
Ski Areas • Disentis Ski Area

• Sedrun Ski Area
• Brévent-Flégère 

Ski area
• Balme Vallorcine 

ski area
• Les Houches ski 

area, Planards ski 
area

• Vormaine ski area
• Chosalets ski area
• Savoy ski area
• Poya ski area
• Tourchet Ski Area

None 

Ski rental Available Available Not available 
Ski run 60km of cross country 

tracks in winter
157kms of on-piste No ski run

Ski lifts 9 lifts 41 ski lifts carry up 
to 58,000 riders per 
hour, 1.36 million 
skier days in winter 
and 1.1 million skier 
days in summer.**

No ski lift
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Ski resorts Grands Montets, 
Les Houches,
Le Tour/Balme,
La Flegere and Le 
Brevent

No Ski Resort

4. Specialized /
Regulating 
Agencies in 
Skiing

Sedrun Disentis 
Tourism

Chamonix Tourist 
Office

a. Department of 
Tourism, MoCTCA
b. The Mountain 
Academy

5. Human resource
Ski Schools • Disentis Snow Sports 

School
• Sedrun Snow Sports 

School
• Snowboard Sägerei 

Sedrun

Around 9 Ski 
Schools

No Ski Schools

Ski Instructors • World Class Ski 
Instructors

• Snowboard Specialists
• Ski Free ride 

Specialists
• Cross Country 

Instructors

• World Class Ski 
Instructors

• Snowboard 
Specialists

• Ski Free ride 
Specialists

• Cross Country 
Instructors

Very few 
internationally 
recognized ski 
instructor

6. Cost comparison
Ski pass • Swiss Fr. 54 to 434 

depending on the 
number of days.

From 60 Euro to 
Euro 2267 
(Depending on the 
number of days and 
people)

• USD 1000 for a 
group of 10 
members

• Garbage deposit 
of USD 500
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Feasibility Study of Sailung Danda
2.1 Introduction to Sailung Danda
 Sailung Danda is one of the highest points 

in the Mahabharat range and is located in 
the border of Dolakha and Ramechhap 
districts in Province No. 3 of newly 
restructured Nepal. This site is located now 
in Sailung Gaunpalika of Dolakha district. 
This newly created Gaunpalika consists 
eight previous VDC, has an area of 
128.67sq.m. and a population of 200,098. 
Bimehsower Municipality, Baiteshower 
and Tamakoshi Gaunpalika border it to the 
east, Bimehsower Municipality and 
Sindhupalchowk district to the north, 
Sindhupalchowk and Ramechhap districts 
to the west and Ramechhap district and 
Melung Gaunpalika to the south.

 The area is getting popularity as a trekking 
destination and already a prominent 
viewpoint in the Indigenous Peoples Trail. 
There are around 100 small mounds 
covered by soft grass. Some trekking 
agencies offer trekking packages to the 
foreigners and an increasing number of 
aspirant Nepali youth are trekking here on 
their own. 

2.2 The Surrounding Areas
 The Sailung Danda offers spectacular 

views of Annapurna, Manasulu, Ganesh, 
Langtang, Everest and Kanchanjungha 
ranges and is surrounded by beautiful 
natural sceneries,. Similarly this place is 
endowed with rich culture and traditions of 
six major ethnic communities; Sherpa, 
Newar, Thami, Tamanag, Yolmo and 
Majhi. There are temples, stupas, 
monasteries and caves for the visitors to 
explore in addition to experience the social 
harmony between the peoples of Hindu 
and Buddhist faiths. 

 Apart from the above, Sailung Danda and 
its surroundings offer the followings to the 
visitors: 

 Excellent views of sunrise, sunset, endless 
layer of Mahabharat hills, terraced 
farmlands, waterfalls, valleys and rivers.

 It is believed that Acharya Padmsambhava 
or Guru Rinpoche came here. There is an 
impression on a stone, which is similar to a 
human footprint, and people believe that it 
belongs to Acharaya Padmasambhava. 

 The Sailung Danda is also believed to be a 
meditation retreat of Acharya 
Padmsambhava or Guru Rinpoche with his 
100 disciples. They transformed into the 
mounds after Guru Rinpoche left the place. 

 Thulo Sailung, Rajveer, Khandadevi, 
caves are other revered sites. The Tamang 
communities regard Thulo Sailung as the 
“White male lord of the earth” and the 
chorten atop the Sailung is believed as the 
seat of divine protector.

 It is believed that the caves in the vicinity 
milk oozes from the stalagmites during full 
moon and another cave is locally knows as 
Door of Dharma with a tiny opening 

 Sub-tropical to temperate vegetation, 
rhododendron, various species of birds, 
deer, langur monkey, 150 types of herbal 
plants etc.

 Socio-cultural celebration and practices 
such as Lhosar, Buddha Purnima,  Shaman 
performances, Lama dances and various 
Hindu festivals abound near Sailung.There 
are three rocks in the Sailung Danda each 
dedicated to tiger, snake and cow, each 
representing the Buddhism, Shamanism ad 
Hinduism. These rocks also represent 
concurrent rivalry and co-existence among 
the different faiths.

2.3 Accessibility and Facilities
 Sailung Danda can be reached by 4 to 5 

hours of  drive from Kathmandu to Mudhe 
(on Kathmandu Charikot-Jiri metal road) 
and 3 hour drive from Mudhe to Dhung. 
From Dunge it takes 11/2-2 hour of short 
climb to reach the Sailung hilltop. The trail 
descends to Khola Kharka, a Sherpa village 
and climbs to Thulo Sailung at 3200m The 
visitors may return the same way or 

Chapter Two
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proceed on the Indigenous return the same 
way or proceed on the Indigenous People’s 
Trek to Dhulikhel via Lubhughat for longer 
trekking.

 There are public buses available from 
Kathmandu to Mudhe and to Dunghe but 
private transportation is recommended for 
the visitors. Since trekkers and tourist do 
not frequent the area, interested visitors are 
advised to make all necessary preparations 
beforehand. The skiers should note that 
preparations beforehand. The skiers should 
note that there is enough snow for skiing 
during the winter only and are highly 
recommended to carry necessary supplies 
along with the ski gears and equipment.

2.4 Climate and Landscape
 The region around Sailung has 

unpredictable weather; rain may come 
down with or without warning. There are 
snowfalls during the winter. The 
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temperatures here can fall quite suddenly, 
even during the summer months.  The 
snowline in Nepal begins at 4500m and the 
altitude of Sailung Danda is only 3200m. 
Therefore, only two months of winter the 
beautiful landscape is covered with a 
blanket of natural snow, making it suitable 
of skiing. However, there are no ski 
infrastructure and facilities. The mountains 
in the Himalayas are very steep having 
high Piste or high slope angles making it 
very tough for the skiing. The landscape in 
Sailung Danda, however, has more 
comfortable slopes, which are easier for 
general skier also.

2.5 Investment on ski facilities
 There are no adequate tourist facilities in 

Sailung Danda and surrounding areas, let 
alone the ski facilities.  A whole range of 
ski infrastructure including the ski run is 
required to develop. Since there are no 
proper tourist facilities, the ski team has to 
bring in all the logistic for camping in 
addition to the ski equipment. 

2.6  Other Attraction for Summer Tourism
 The Indigenous People’s Trek is promoted 

starting from Kathmandu and ending to 
Dhulikhel. The day-to-day itinerary is as 
follows:

Day 1 : Kathmandu-Dhunge-Sailung 
  via Mudhe (7 hrs) 
Day 2 : Sailung & Rajveer Environs
Day 3 : Kholakharka-Rajveer-Surkey 
  (4.30 hrs)

Day 4 : Surkey-Tinghare-Doramba (4 hrs)
Day 5 : Doramba-Galba-Khandadevi 
  (4.30 hrs) 
Day 6 : Khandadevi-Hiledevi/Dongme (4 hrs)
Day 7 : Hiledevi-Sunapati-Lubughat (4 hrs)
Day 8 : Lubughat-Nepalthowk-Dhulikhel/           

Kathmandu (4 hours)
 IP Trail is possible throughout the year. 

However, March to June and September to 
December are the best seasons for trekking. 
Saune Sakranti (mid of July), Sorha 
Shradda (mid of September), Janai-
purnima (end of August) and Maghi (mid 
of February) and Lhosar (February), are 
some of the important festival and 
traditional events. 

 In addition to trekking, fishing with the 
Majhis (fishermen) offers an experience 
not found elsewhere in Nepal. On the white 
sand banks of the renowned Sun Koshi 
river visitors can learn traditional fishing 
skills from Majhi peoples, enjoy a fresh 
fish BBQ and, and appreciate Mahji 
culture. The river also provides the sandy 
riverbank to relax and sunbathe. The Majhi 
Fishing Experience is located in the 
riverside Majhi villages of Lubughat and 
Seleghat in the remote west and southern 
parts of Ramechhap district. This unique 
experience can be added to the Sun Koshi 
rafting trip (Seleghat) or can be a day trip 
arranged from Kathmandu/Dhulikel 
(Lubughat). 
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The Training Program
3.1 Theoretical Orientation in Kathmandu
 Subsequent to several sessions of 

international ski trainings in India, 
Switzerland and France, Nepal Mountain 
Academy has conducted the feasibility 
study of ski tourism in Sailung Danada and 
also organized Level-1 ski training. The 
training took place in Kathmandu and 
Sailung Danda in Dolakha and Ramechhap 
districts from 13-20 of March 2017. The 
participants have learned theoretical 
knowledge as well as got the opportunity 
of practical exposures in Nepal itself. 

 The training team successfully completed 
both theoretical and practical knowledge. 
World class experienced ski trainers and 
facilitators gave orientation to seven 
trainees in Kathmandu on March 13, 2017. 

 Name of the Trainers and Facilitators
1. Mr. Pemba Gyalje Sherpa   

Chief Training Facilitator

2. Mr. Tshiring Jangbu Sherpa  
Training Facilitator

Name of the Trainees 
1. Pasang Tendi Sherpa
2. Pasang Tenzing Sherpa
3. Riten Jangbu Sherpa
4. Nara Bahadur Asthani
5. Vinayak Jay Malla
6. Pasang Kaji Sherpa
7. Shyam Krishna Adhikari

3.2 Practical Session in Sailung Danda 
 Sailung Danda is situated at the border of 

Dolakha and Ramechhap district at an 
altitude of 3200m. Currently, a few 
trekking agencies offer packages 
combining trekking on Timal and Sailung 
Danda. The place offers stunning views of 
Himalayan panorama in the north, 
Kathamndu valley in the west and plains of 
Terai in the south.

 The area where practical sessions of ski 
were conducted remains under a blanket of 
snow for a few months, making it an ideal 
destination for ski tourist. Sailung Danda 
is also popular among Hindu and Buddhist 
religious tourists. 

Chapter Three
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Day by Day Program
Day and Date Program Remarks

Day 1
March 13, 2017

• Introduction among the participants of the 
training program

• Training orientation to the participation
• Checking of skiing equipment: Ski boot, Ski, 

binding, poles and other gears and logistics
• Purchase of training materials

Day 2 
March 14, 2017

• Early morning departure from Kathmandu, 
drive to Sailing Danda via Mudhe and Dhunge 

• Breakfast at Keraghari, in Kavre 
• Lunch at Mudhe in Sindhupalchowk 
• Arrival in Kholakhara in the Ramechhap 

district; accommodation and meals have been 
arranged in the community lodge 

• The exploration team was split into two groups 
and explored Sailung Danda and surrounding 
areas 

• Preparation for next day training programs 
• Overnight stay in the community lodge

Transportation by 
private vehicle. 
Traveling on the 
road from Mudhe 
onwards  was full of 
challenges.

Day 3
March 15, 2017

• Introduction of Ski sport: Ski culture and 
ethics, types of ski, slope/piste, ski run, snow, 
equipment, technical concept, families of 
forms, meaning of colors etc. 

• Risk and safety orientation to the trainees
• Practical session to learn how to put on ski 

gears, carry the ski on shoulder and bags in a 
right way, around 30 minutes 

• Leave for Sailung Danda, demonstration on 
how to put on the ski gears, binding the gears 
properly, safety check etc. 

• Demonstration and practice with ski and poles 
• Demonstration and practice on ski positions, 

convergent, divergent and parallel etc. 
• Demonstration and practice on pole 

techniques, side fall and stand up techniques 
etc. 

• Demonstration and practice on straight run, 
side step and herringbone 

• Methodological advice: orientation, 
angulations, inclination, rotation etc.

Alternatively, 
accommodation and 
meals can be 
arranged in camping 
for the ski group.
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Day 4: March 
16,2017

• Revision of all the techniques learned the day 
before 

• Revision of the practices of the day before 
• Demonstration and practice of side slipping, 

side step, walking, kick turn, traversing, 
herringbone etc. 

• Preparation and test avalanche radio 
transceiver

Day 5: March 17, 
2017

• Preparation for departure from Sailung to 
Kathmandu 

• Departure from Kholakharka via Dunghe and 
Mudhe 

• Lunch at Sukutebeach Restaurant on the Bank 
of Bhotekoshi River 

• Arrival in Kathmandu

Transportation by 
private vehicle

Day 6: March 18, 
2017

• Ski movie show at the Mountain Academy of 
Nepal Kathmandu to the participants of the 
training program 

• Demonstration and practice on binding, DIN 
setting etc. 

• Conclusion
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Conclusions and Recommendations
There are about 80 countries in the world 

where skiing is a recreational and tourism 
activity. Among these, roughly 70 countries 
offer open-air ski areas, the rest have only 
indoor facilities. Even if snowfields are much 
more numerous, about 2000 ski resorts have 
been identified worldwide. Besides the major 
ski destinations in terms of skier visits, there 
are a number of other, smaller destinations, 
where skiing has been an industry for a long 
time, or is currently developing it. The most 
obvious new destinations are Eastern Europe 
and China, but there are a number of other 
small players, spread out across the globe.

Despite having a long stretch of the great 
Himalayas, the abode of snow, Nepal is not yet 
a destination for ski lovers. Nepal attracts some 
heli-skiers who dared the vertical slopes of the 
Himalayas but the number of such enthusiasts 
is nominal. Vertical slopes of the geographical 
terrain, high snowline and lack of infrastructure 
and facilities are the major challenges for 
development of ski as a tourism activity and 
sport in Nepal.

The Nepal Mountain Academy  had 
organised several the ski-training programs in 
India and in the most popular ski destinations 
of Europe for Nepali participants. Many Nepali 
participants learned theoretical as well as 
practical lessons in two popular ski areas of 
European Alps, experienced some of the best 
ski runs supported by the best available ski 
facilities and had the opportunity to immerse in 
the Alpine ski culture of Europe. 

Nepal also holds immense potential to be 
developed as an exotic ski destination. 
Therefore, subsequent to the trainings in India 
and abroad, Nepal Mountain Academy has 
organized the ski training and feasibility study 
of skiing in Sailunda Danda, located at the 
border of Dolakha and Ramechhap district. 
Although, usually there is sufficient snow for 
skiing inly during two months of deep winter, 
the program was very successful in providing 

theoretical as well as practical  lessons to the 
prospective Nepali ski instructors and guides. 
Based on the training and feasibility study in 
Kathmandu and Sailung Danda the team would 
like to draw the following conclusions and 
recommendations regarding ski tourism 
development in Nepal.
4.1 Conclusions 

a. The snowline in Nepal is above 
4500m, which means the skier has to 
travel to even higher altitude for 
skiing. Building ski areas and facilities 
in high altitudes and transporting the 
skier into these high areas are not free 
from challenges. Therefore long-term 
planning supported by adequate 
resources and public-private 
partnership is required for the 
development of ski industry.

b.  Thulo Sailung, with an altitude of 
3200m is well below the snowline in 
Nepal, therefore, skiing cannot be 
done in the summer months. It is 
learned that there is sufficient snow 
during the deep winter. It may not 
attract professional skier in the 
beginning but it is located at a 
convenient distance from Kathamandu. 
Therefore, it is concluded that Nepal 
Mountain Academy can develop this 
area as a pilot project for ski school 
where interested Nepali people can 
also learn skiing.  

c. It has been observed that the ski 
destinations have strong home-based 
markets, as skiers usually do not travel 
long haul for skiing. If the Sailung 
Danda is developed as a ski-training 
center, a lot people from Kathmandu 
itself may be attracted for skiing.  In 
the long-term Nepal can benefit from 
the ski industry there is a very strong 
market base for skiing in China and 
India.

d. Nepal has a large area where it has 
snow throughout the year. Further, the 
slopes of the Himalayas could be an 
exotic destination for the ski lovers. 

Chapter Four



76 VOICE OF HIMALAYA

The ski tourism provides an 
opportunity of diversification to the 
almost saturated mountaineering and 
trekking tourism. But, to establish the 
ski industry, it is best to develop a few 
pilot areas like Sailung Danda in the 
beginning. The government should 
take initiation to develop the 
infrastructure and invite the private 
sector to invest in the ski facilities. 

e. In order to develop ski tourism in 
Nepal, support and partnerships with 
national and international 
organisations such as International 
Federation of Mountain Guide 
Association (UIAGM/IFMGA), 
International Ski Federation, Nepal 
Ski Foundation and Yves Pollet Villard 
Foundation is crucial. These 
organisations have technical skills, 
knowledge and expertise in ski tourism 
and are willing to support Nepal. 

f. Appropriate legal framework, 
investment in human resources are the 
prerequisite in developing ski tourism 
industry. The training cum feasibility 
study organised by Nepal Mountain 
Academy , therefore, is laudable.

g. Austria, France, Italy and Switzerland 
are the global leaders in terms of ski 
areas, ski infrastructure, facilities and 
skier visits. USA and Japan have also 
great ski areas, infrastructure and great 
market base. Recently India and China 
along with the Eastern European 
countries are emerging as new ski 
destinations as well as skier generating 
markets. In South Asia, Indian has 15 
designated ski areas, 22 ski lifts, 
receives 200,000 annual ski visitors 
has 1,220,800 national skiers. 
Afghanistan does not have any ski 
infrastructure bust still has 3111 skiers. 
The team feels that Nepal should not 
lag behind and should embark upon 
developing ski areas with infrastructure 
and facilities and developing necessary 
human resources without any delays.

 4.2 Recommendations
 The team to prepare the feasibility study of 

Sailung Danda along with the participants 
of the ski training presents the following 
suggestions for the development of ski 
industry in  Sailung Danda in particular 
and in Nepal in general.
4.2.1Policy Recommendations 
 Formation of technical teams to 

conduct feasibilities studies the 
prospective areas in the various parts 
of Nepal. The team should be 
comprised of national and international 
ski and tourism experts who shall 
assess the technical and financial 
viabilities of the potential areas. The 
team shall be given the following 
terms of references:
• To formulate policy guidelines 

and suggest necessary legal 
amendments in relevant acts and 
regulations for development of 
skiing in Nepal.

• To prepare national skiing 
strategic development plan for ten 
years

• To prepare short-term and anual 
action plans with progras to 
encourage private sector to invest 
in developing the ski faciliites in 
the selected areas 

• To outline marketing and 
promotion plans and programs of 
ski tourism.

 The existing tourism policy does not 
even discuss issues regarding the 
development of skiing in Nepal. 
However, there are sets of legal 
guidelines regarding skiing in the 
Directives issued by the Ministry of 
Culture, Tourism and Civil Aviation 
that are not practical and conducive 
for ski industry. Therefore, the 
government should formulate 
appropriate policy guidelines. 

 Once the clear policy guidelines are in 
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place, legal frameworks and long-term 
plans and programs should support 
them. The following principles are 
suggested to guide the preparation of 
long-range plans and to ensure 
sustainability required for the 
successful development of ski tourism: 
Involvement of local communities 
while developing the plans at ski areas 
and executing the plans. During our 
ski trainings in Sailung Danda, the 
people from the local community 
seem very excited and the future 
prospects of ski tourism in their area.
1. The ski built-in area covers a large 

space so the process of land 
acquisitions and measures to 
mitigate negative impacts on 
environment should be adopted 
from the planning phase itself. 

2. Sailung Danda should be 
developed in a way that also 
contributes to a unique, 
memorable experience for the 
skiers and economic benefits for 
the local people.

3. The area also holds religious 
values so the ski area in Sailung 
should be built respecting and 
promote public appreciation and 
understanding of the heritage 
values. 

4.2.2 Recommendations regarding developing 
Sailung Danda as the ski area
a. If Sailung Danda is chosen for ski 

development, a professional and 
technical team of developers 
should be invited to assess its 
commercial feasibility. A large 
amount of investment is required 
for land acquisition, construction 
of physical works, landscaping, 
terrain modification or other 
activity associated with ski area 
operation. Generally it includes 
ski runs, commercial buildings, 
operational buildings and areas 

between ski runs among other 
facilities. 

b.  Site guidelines for Sailund Danda 
should be developed by the 
relevant authority to identify 
ecological management 
parameters to ensure ecosystem is 
maintained and that sensitive 
areas are protected. This may 
include maximum run width, 
minimum distance between runs, 
maximum number of new runs 
and safety measures. Within the 
site developed area, improvements 
to services and facilities should 
also be considered.

c. Once the works of land acquisition, 
professional assessment, site plan, 
and modality of participation of 
local stakeholders are finalised, 
potential investors should be 
approached and encouraged to 
invest. Since ski area development 
entails large investment and slow 
return, public private partnership 
approach may be applied in case 
of Sailung Danda. 

d.. For year round tourism activities 
in Sailung Danda and surrounding, 
other tourism activities such as 
trekking, pilgrimage tourism etc. 
should be developed. However, 
enough security and education 
must be the essential aspects of 
other activities in ski area.  

 Ongoing monitoring programs should 
be put in place to ensure ecological 
and other issues are being effectively 
addressed.  Additional mitigations will 
be put in place if necessary

4.3 Future of Skiing in Nepal 
 The future of ski tourism in Nepal is bright 

but it has a long way to go. The existing 
plans and policies for ski tourism do not 
get any priority from the government and 
the private sector is hesitant to invest in the 
ski industry. In order to develop and 
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promote skiing as adventure tourism sport 
a clear long-term vision and development 
plan are required. The development plan 
has to be backed up by resources to 
implement the plan, and at the same time 
the private sector has to be encouraged and 
attracted to invest in the ski facilities to 
cater to the needs of the tourists. 

 The team of feasibility study and training 
believes that development of ski facility 
could be undertaken by Nepal Mountain 
Academy  as a launching pad for ski 
development in Nepal.
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Feasibility Study Report
of

Skiing in Gosaikunda, Rasuwa, Nepal
(Alt: 4,380 m., 14,370 ft.)

 

5th Annual Winter Festival in Gosaikunda 
from 18th Dec to 28th Dec 2016 
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Introduction:
5th Annual Winter Festival in Gosaikunda 

from 18th Dec to 28th Dec 2016, a program 
supported by Nepal Mountain Academy, 
Ministry of Culture, Tourism and Civil Aviation 
by promoting the event. This program 
organized by Himalayan Ski Trek Pvt. Ltd. A 
representative from Nepal Mountain Academy 
was assignedto join the group of 80 participants 
consisting of 60 Nepalese and 20 foreign 
national ski enthusiasts. A total of eight 
participant members were expert skiers from 
Nepal, Germany, France, Austria, Sweden, UK 
and USA leading the winter event.

Tourism in Gosaikunda/Langtang region 
of Nepal started in the 1950s. The inhabitants 
of Rasuwa district and the Native Tamang 

People have been the beneficiaries of the 
increase in tourism activity in beautiful but 
remote Rasuwa District which shares border 
with China in Keirung. The emerging 
Hydropower sector in the area has made 
significant contributions toward the 
development of infrastructure in the border 
area. 
Significance of religious and Ski Tourism 
in Gosaikunda

Gosaikunda lake is situated at 4380m from 
sea level. There are several associated lakes 
around the main lake Gosaikunda. According 
to the myth, Lord Shiva with his weapon 
Trishul (Trident), pierced the high grounds of 
Gosaikunda to get water to quench his thirst 
after consuming poison.Gosaikunda is a sacred 

 Labeled Map of Langtang National 
Park

Gosaikunda Google Map

Fresh Snow Fall at Gosaikunda on Dec 25, 2017
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lake that feeds the Trishuli river. The lake is 
visited by pilgrims and tourists throughout the 
year and the most visit occurs during Janai-
Purnia, an important Hindu Festival. The 
highest pass in Gosaikunda is called the 
Lauribinayak Pass and is situated above 
Gosaikunda at 4610m (15,120ft).

Gosaikunda certainly fits as one of the 
most desired fortourists seeking to immerse 
themselves in Nature, Culture and Adventure 
because it is the closet high altitude trekking 
destination from Kathmandu and can be 
combined with the Langtang Trekking or 
Tamang Heritage Trail. The views are second 
to none because of the wide vista stretching 
from Langtang Lirung and the Surrounding 
Mountains in the east all the way to Mt. 
Dhaulagiri in the west.The view of Ganesh 
Himal, Manaslu and Annapurna ranges is 
simply vivid and stunning. From Lauribinayak 
(3700m) and ridges above Gosaikunda, visitors 
can enjoy the breath-taking view of the Tibetan 
Trans Himalayan Mountains in addition to the 
front walls of Gigantic Langtang Lirung and 
above mentioned ranges of the Great 
Himalayas. The unique geography rising from 
the river valley is incredibly beautiful and 
extreme in its own regard. The area has 
predominant TAMANG population. Tamangs 
have Mongolian roots and they adapt well in 
challenging terrains well. Until the Trekking 
and mountaineering boomed in Langtang 
region (now referred to as Langtang National 
Park, a protected area declared under the 
national statutes. The locals comprising of 
Tamangs and Tibetan migrants relied on 
subsistence living with very few trading 
opportunities in the past. However, the area is 
now a coveted playground for Pilgrimage, 
Mountaineering, High altitude trekking and 
Skiing. Our trip started on December 18thand 
80 participants reached Gosaikunda on 20th. It 
snowed heavily on December 25th allowing 
the participants to set foot in the snow in ski. 
Accessibility and Facilities:

Gosaikunda is accessible from Kathmandu 
by road transportation. There are several bus 
and jeep service from Kathmandu every day. It 

is a 4-day trek from those who want to start 
their trek from Kathmandu. In case of Medical 
Evacuation, it is a short 20-minute flight to 
Kathmandu by Helicopter. Those looking to 
combine trekking and ski can start from the 
outskirt of Kathmandu at Sundarijal for a 4-day 
hike to Gosaikunda.The facilities along the 
roads are improving with plenty of lodges and 
restaurants. It is apparent that the lodging 
facilities along the trail from Dhunche to 
Gosaikunda are available but have limitations 
when it comes handling large group of people. 
Lodges and restaurants in Gosaikunda needs to 
be improved and built while inflicting no 
damage to actual nature. 
Ongoing ski activities inNepal:

During this trip, we learned that several 
organizations are actively promoting ski 
adventure in Nepal. One of the most active 
private organization is Himalayan Ski Trekking 
Pvt. Ltd., an adventure company established by 
Mr. Krishna Thapa. Krishna with few Winter 
Sport enthusiasts have already established 
Nepal Ski and Snowboarding Foundation, a 
non-profit organization to promote ski among 
main stream Nepali youths. They organize 
regular ski and snowboarding excursions in 
areas favourable for ski whenever the news of 
fresh snowfall is on the weather forecast. In the 
recent history of their establishment, they have 
conducted several trainings to Nepalese ski 
enthusiasts in Rolwaling, Mera Peak, 
Annapurna regions. They are actively exploring 
new areas and receive support from many high-
profile and experienced skiers from the 
European alps, United States a d UK with 
instructor credentials. For more details, please 
visit this link. http://www.himalayanskitrek.
com/

Mr. Krishna Thapa aims to teach Nepalese 
youngsters skiing, snowboarding and 
skitouring. With the support of a consortium of 
Austrian, German and Swiss ski instructors 
that are keen on sharing their skills and 
knowledge with Nepalese tourism students we 
will start a dual track ski school project. While 
on the one hand we train mountain guides and 
Climbing Sherpas how to conduct skitours 
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securely with tourists, we will teach Nepalese 
students and youngsters how to ski and 
snowboard.
Prospects of Skiing in Gosaikunda:

The development of skiing in Nepal with a 
well-managed facility will need some time, 
there is strong will in the youths to dare ski 
adventures. Mr. Krishna Thapa, an expert skier 
as well as an instructor had led the effort to 
promote ski through in last few years. He also 
runs a successful SKI TREKKING BUSINESS 
and has organized ski from Camp II in Manaslu 
as well as Annapurna. He has been able to 
gather the crowd in a large scale in ski festivals. 
He is also a great motivator, proven by his 
ability to encourage a double amputee retired 
British Army officer Mr. Hari Bahadur Budha 
Magar from Rolpa to join in High Altitude 
excursions to promote ski tourism. 

Hari Bahadur Budha Magar on Specialized ski 
for Amputees  Enthusiasts practicing ski on a 
frozen lake 
Developing Existing Area – Expert 
Opinions:

During our trip to Gosaikunda, we noticed 
thatthe primary concern is the national park 
regulation barrier for removing/clearing of 
trees and other vegetation, landscaping, terrain 
modification or other activity associated with 
ski area operation. It includes ski runs, lift 
lines, commercial buildings, operational 
buildings and forested areas between ski runs. 
The perimeter of the Developed Area will be 
determined by the outer limits of formally cut 
ski runs/glade areas or approved Ski Terrain; 
and the perimeter of base, staging and 
operational areas.According to experienced 

German Skier Julius Snyder, who was part of 
the 80-member group visiting Gosaikunda, the 
biggest advantage in Gosaikunda is from the 
presence of lakes with water temperature at 
near zero aiding snow cannons for blasting 
snow for favorable ski runs in Gosaikunda. The 
terrain is steep and rocky therefore at least one 
meter of snow is requiredto conduct safe ski. 
There is several hydropower in the Trishuli 
River Valley and operating electricity generated 
ski lift is entirely possible once agreed by the 
National Park. Expert skier Simon Woell from 
Austria expressed his enthusiasm, “The area 
around Gosaikunda and Lauribinayak is really 
Good for downhill ski. It is safe if proper 
barriers are placed in the edges before the 
terrain gets super steep.” Surrounding ridges 
also offer some fast ride down but this should 
be reserved for experts. As seen in the pictures, 
there is plenty of ground for learners and 
beginners for ski as well as ice skating. It was 
great to see other experts like Florian Tritter, 
UIGM Guide and Ski Expert Paolo Groebel 
joining the participants to make the event 
successful with indulgence in snow and ice. 
The atmosphere was fun, enjoyed by everyone.

   

   
Ski Activities in Gosaikunda Lake Area
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Government Role:
Promotion of area through collective effort 

of the Government of Nepal, Nepal Tourism 
Board and local businesses will provide 
foundation with strong positive message and 
encourage travellers. Presence of Bill boards 
throughout the highway will uplift the visitor's 
spirit and curiosity. If the information about 
SKI adventure and activities is properly 
disseminated to the foreign visitors coming to 
Nepal, attracting only a few percentages of 
these visitors could make a huge difference 
forproliferation of more tourists in the area in 
few years. For example,Bungee Jumping has 
promoted Adventure tourism and overall image 
of Nepal in previously unseen and untapped 
local and international market. Similarly, just 
the presence of few tourists driven by ski in 
Gosaikunda will advertise the potential of 
adventure tourism in Nepal at high level.  Also, 
the rising middle class and adventurous 
Nepalese youths with capacity to spend will be 
explore new areas and should be targeted. As a 
mountainous country, Nepal has plenty of 
prospect in hosting competitive snow sports 
(Ski Marathon, Cross Country Skiing, Ski 
Trekking to name a few).  The Government 
must act now to ensure that we are not too far 
behind India and China to develop and promote 
areas for ski adventure and snow sports. 

Government should also form policy 
guidelines in training and development to 
produce adequate local manpower once the 
actual plans to invest and develop ski area in 
the area materializes. Initially, for 10 to 15 
years, Government should also encourage 
investors by giving them tax breaks to kick 
start and sustain the project as well as allowing 
them to invest to build bigger and better lodges 
and restaurants en route to Gosaikunda, which 
needs a much-needed upgrade from current 
level.  Trained local citizens are key to preserve 
the authenticity of the region with high quality 
of service and care. With the development of 
ski areas, locals will benefit by keeping most of 
the generated revenues in the region. It will 
certainly enable them to spend on infrastructure, 
education and healthcare. In simple terms, the 

development of ski hubwill support better 
quality of life for the local citizens in future.

Nepal Mountain Academy functions as the 
connection point for the development of 
tourism in the country. It plays a crucial role in 
coordinating and supplementing the efforts of 
the Governments, catalyzing private 
investment, strengthening promotional and 
marketing efforts and in providing trained 
manpower resources. The functions of the 
Government in this regard mainly consist of 
the following:
1.  All Policy Matters, including:

• Development Policies.
• Incentives.
• External Assistance.
• Manpower Development.
• Promotion & Marketing.
• Investment Facilitation.

2.  Planning:
 Co-ordination with other Ministries, 

Departments, Investors nationally and 
internationally.

3.  Regulation:
• Safety Standards.
• Guidelines

4. Infrastructure & Product Development.
5.  Human Resource Development

• Training Institutions.
• Setting Standards and Guidelines.

6.  Publicity & Marketing:
• Policy.
• Strategies.
• Co-ordination.

7. Research, Analysis, Monitoring and 
Evaluation by inviting experienced 
experts. 

8.  International Co-operation and 
External Assistance
• International Bodies.
• Bilateral Agreements.
• Foreign Technical Collaboration
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Efforts from the Private Sector 
Entrepreneurs. Case Study of Mr. 
Krishna Thapa:

Led by Mr. Krishna Thapa, an entrepreneur 
in SKI Tourism, with an aim to introduce 
winter sports in Nepal, his company is working 
hard to promote ski activities in Nepal. He 
hopes to see locals and tourists flocking in 
snowy regions as a ski holiday hub someday 
and importantly, represent Nepal in Winter 
Olympic events. Krishna is one of the 
inspirational figure and member of Nepal Ski 
and Snowboarding Foundation. The non-profit 
foundation is proactive in organizing ski 
training program. Despite the busy schedule, 
Krishna allocated his time and his Company 
organized winter festival several times a year 
in different regions of Nepal. Trips organized 
by Himalayan Ski Trek is unique from trekking 
to Skiing in Himalayas, allowing adventure 
enthusiasts to relive their dreams with 
backcountry and exploratory skiing excursions 
not just in accessible but also some of the 

remotest areas in Nepalese Alpine region. 
Krishna is convinced that these conditions are 
best suited for people who are beyond just 
holiday skiers and love the excitement and 
thrill that backcountry skiing and snowboarding. 
Krishna is motivating, shows energy on and off 
the field. He has surrounded himself in the 
company of one of the most inspirational 
human being and pride of Nepal Mr. Hari 
Bahadur Budha Magar, a double amputee who 
lost his legs in Afghanistan while serving the 
British Army.

Hari is a believer and highly confident 
individual whose undeniable courage is 
challenging to the disable community of Nepal 
and simply everyone. Despite losing his legs, 
he keeps aiming higher and certainly not afraid 
to challenge his own limits. Hari made his 
presence felt by participating in the winter ski 
festival in Gosaikunda and climbed Surya 
Peak. He is planning to Everest in 2018 to 
make his case that it is the will and self 
confidence that ultimately prevails and puts 
one in the mountain top. Once his thoughts and 
will are matched by the stakeholders (both 
Private sector and the Government, Prospect of 
ski will soon be a reality. 

Krishna and Hari are established 
businessmen with adventurous spirit. They live 
the dreams of millions of adventurer 
enthusiasts. Both gentlemen have made 
valuable contributions to promote not-for-
profit ski events in Nepal. They are accompanied 
by diverse group of expert skiers in their 
excursions. They deserve a lot of credit for the 
progress made in ski events by raising 
awareness and boosting participant’s morale 
with their own presence.
Concluding Notes:

The 5th Annual Winter Festival in 
Gosaikunda from 18th Dec to 28th Dec 2016 
organized by Himalayan Ski Trekking Pvt. Ltd. 
was a huge success as most of the 80 participants 
were able to put their feet on SKI sets and slide 
in real snow and ice. The presence of 8-member 
expert skiers and snowboarders aided the 
training in ice and snow. The facilitation was 
exceptionally good despite the remoteness of 

Hari Bahadur Budha Magar in his specialized 
ski with Krishna Thapa
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the location. However, the timing of the event 
and initial organization to accommodate large 
group of people needs some improvement.The 
feasibility of promotion of ski adventure and 
activities in Gosaikunda region remains a 
fruitful prospect in near future due to the 
snowfall favourable for of ski activities.The 
topography of Gosaikunda has plenty of fresh 
water in near zero temperature even in summer. 
The terrain and slopes are in natural setting to 
conduct basic and intermediate level ski 
adventure and activities. The areas within 
Gosaikunda enables snow enthusiasts for 2-3 
days of downhill ski, Ski trekking, Snow 
Shoeing adventure. According to Locals like 
Samden Tamang, there is some progress made 
to improve to accommodate tourists (local and 
internationals). 

Government support will be necessary to 
kick start the planning and development of ski 
infrastructure in Gosaikunda, which at this 

point of time is still an afterthought.  The 
current state of Nature may be affected to make 
rooms for SKI lift from Dhunche area.In 
addition to ski, enthusiasts can ice skate in the 
frozen lakes. The team also affirms that the risk 
related to high altitude is less if properly 
acclimatized before reaching Gosaikunda in 
Lauribinayak. It was noted that the possibility 
of connecting Gosaikunda from Dhunche, 
Thulo Bharku, Thulo Syafru by ropeway or 
cable car in future. Once this feat is 
accomplished, the visitors who are not just and 
strong but also those who have physical 
limitations can reach Gosaikunda. For example, 
Manakamana has become one of the most 
visited destination after the cable car started 
ferrying visitors in 1998. Gosaikunda is already 
connected by trekking trails from Dhunche, 
Thulo Bharku and Syfrubeshi.



Suraj Paudyal, represented Nepal Mountain Academy, Ministry of Culture, Tourism and Civil 
Aviation and contributed to this report.
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Ski Development in Nepal
1. Ministry of Culture, Tourism and Civil 

Aviation
 Skiing as a formal tourism activity in 

Nepal is a new phenomena. To encourage 
the ski activities and to expand the tourism 
product offerings, Ministry of Culture, 
Tourism and Civil Aviation has issued the 
Tourism Industry Service Delivery 
Directives, 2070 which has incorporated 
Skiing and defined it as “an entertaining 
and adventure activity carried out by 
tourist with a sliding equipment on the 
snow in the mountain areas”. In Chapter 3 
of the Directives, there are following legal 
provisions in order to regulate the skiing 
activities in Nepal:
•  The ski team interested to skiing in 

any part of the Himalayan region of 
Nepal shall have to apply in the 
prescribed format through a licensed 
Trekking Agency to the Department of 
Tourism for permission with the 
following documents:
1. Attested copy of the valid license 

of the Trekking Agency
2. Name of the intended ski area, 

duration and details of the area 
with map

3. Profile with a photograph, copy of 
the passport and visa of the team 
leader and members of the ski 
team

4. Bank deposit voucher of USD 
1000 for a group of 10 members 
and USD 100 more for each 
additional member as a royalty

5. Approval letter from Civil Aviation 
Authority of Nepal if the team 
will use helicopter during skiing

6. Approval letter from Ministry of 
Home if the team intends to fly 
within the restricted zone of Nepal

a.  The maximum permissible duration 
and number of the members for skiing:
1.  The maximum permissible duration 

for skiing shall be for 10 days
2.  The maximum number of 

members in a ski team shall be 20 
persons.

3. After obtaining the permission, 
the ski team shall come to the 
Department of

b. Liaison Officer for the Ski team
-  A liaison officer as designated by 

the Department of Tourism shall 
accompany the ski team. The 
Liaison officer shall be a government 
employee who has acquired at 
least SLC level education.

- Details of duties and 
responsibilities of the Liaison 
Officer are mentioned in the 
Annex- 7 of the Directives

c. Insurance policy covering personal 
accident and medicine 

 The ski team shall provide insurance 
policy covering personal accident and 
medicine from one of the recognised 
insurance company by the government 
of Nepal in favour of the liaison officer 
and other workers covering the entire 
period of skiing. The amount of the 
policy shall be as follows:
o 8 lakhs in favour of the liaison 

officer and other workers
o  At least 3 lakhs for each persons 

to cover general treatment in 
favour of the liaison officer and 
other workers

d.  Deposit for garbage management The 
Ski team shall deposit USD 500 in the 
designated bank account of Nepal 
Rastra Bank as a collateral for 
garbage management and submit the 
bank voucher to the Skiing approval.

e.  The ski team shall submit the following 
documents in order to reclaim the 
amount deposited for the garbage 
management:

f.  Application by the related Trekking 
Agency reclaiming the amount 
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deposited for the garbage management
g.  Joint report prepared by the leader of 

the Ski team and Liaison Officer in 
connection with garbage management

h.  Evidence which proves that items 
which can recycled have been handed 
over to Kathmandu Metropolitan City 

i. In case of those items that cannot be 
recycled and should be exported from 
Nepal such as battery, EPI Gas and 
Oxygen bottles, the Ski team should 
produce evidence proving purchase of 
such items in Nepal or evidence 
proving import of such items

j.  After completion of the Skiing, the 
team leader shall submit a letter with 
a commitment to export back those 
items, which have been imported to 
Nepal. If the Ski team has purchased 
these items in Nepal, it shall submit 
the evidence, which proves that these 
items have been handed over to 
Kathmandu Metropolitan City. In case 
oxygen bottles the evidence of proper 
disposal should be submitted. 

Submission of Report:
After completion of Skiing the Ski team 

shall submit a report to the Department of 

Tourism as below:
• The Liaison Officer shall submit a report in 

the prescribed format within 15 days from 
the date of completion of Skiing activity.

• The Ski Team leader shall be present at the 
Department of Tourism in person for 
debriefing and submit the report in the 
format prescribed format before his/her 
departure from Nepal.

• If the Ski Team leader is unable to present 
at the Department of Tourism in person for 
debriefing he/she shall send deputy team 
leader or any other member of the Ski 
Team with his consent and clarification for 
not being able to present for debriefing.

2. Nepal Mountain Academy
 Ministry of Culture, Tourism & Civil 

Aviation of Nepal has instituted Nepal 
Mountain Academy as a Development 
Board by an executive order of Jestha 16, 
2059 (May 30, 2002). The Academy aims 
to establish education and training 
institutions, produce required human 
resources and develop necessary 
infrastructure for the development and 
promotion of mountain and adventure 
tourism in Nepal.

 Its primary objectives are to provide 
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training of international standards up to 
diploma level in the field of mountaineering 
and high altitude trekking and to impart 
practical and technical knowledge in order 
to enhance skill and efficiency of the 
Nepalese people as well as the peoples 
from other countries willing to make their 
career in the filed of adventure tourism. 
The Academy hasbeen assigned to explore 
the prospects of skiing in the mountains of 
Nepal and lay necessary ground works to 
develop ski tourism in Nepal. Therefore, 
since last year it has organised various 
training programs and exploration studies 
for the development of skiing in Nepal.
2..1 First Ski Training Tour to India
 Since there are no facilities and 

trainers available for ski training in 
Nepal, the Academy for the first time 
organised training and research 
program in Solang, Manali, Himachal 
Pradesh in India from 19th of February 
to 3rd of March, 2015. The program 
was held from 21 February 2015 and 
was participated by seven qualified 
mountain guides and an official of the 
Academy.

 Mr. Anselme Baud from France and 
Ervin Jacomet, highly qualified 
mountain guides of IFMGA were 
instructors of the training tour and it 
was organised with support from 
KÄSTLE GMBH Ski Company, 
Salzburg Austria and Yves Pollet 
Villard Foundation of France (YPVF) 
as training partners. The team of 
participants learnt meaning of colors, 
terminologies used in skiing and 
technical concepts of skiing among 
other various practical and theoretical 
lessons.

2.2 Nepal Ski Training Program in 
Manali-2016

 By the time this report is finalised the 
Mountain Academy has also organised 
the second ski training in Gulaba, 
Rohtang pass, Kullu Manali in the 

Indian state of Himachal Pradesh in 
close association with Nepal National 
Mountain Guide Association (NNMGA) 
from 21th February to 1st March 2016.

 Mr. Georges Alain Ribeyrolles, 
Polyvilla Foundation, France and Mr. 
Ang Nourbu Sherpa, Senior Mountain 
Guide, Nepal were the instructors of 
the training. The program was 
supervised by Mrs. Lhakpa Phuti 
Sherpa, Executive Director and 
managed by Mr. Uttam Babu Bhattarai, 
administrator of the Mountain Academy. 
Yves Pollet Villard Foundation of 
France (YPVF), Nepal Ski Foundation, 
Switzerland and UIAGM were the 
Training partners. Government of 
Nepal, Ministry of Culture, Tourism 
Roshan Lal Thakur from India, 
Director Himalayan Institute of 
Adventure Sports Manali, India, 
HPTDC in Manali, India and Nepal 
Mountaineering Instructor Association 
(NMIA) supported the program.

3. Nepal National Mountain Guide 
Association (NNMGA)

 Nepal National Mountain Guide 
Association is a member country 
representative of International Federation 
of Mountain Guide Association (UIAGM/
IFMGA), this is non-profit organization 
formed by professional mountain guide of 
Nepal. It was formally registered in April 4 
Monday, 2005 with the government of 
Nepal and obtained a membership of 
IFMGA in 2012 and 24 Nepali mountain 
guides have got the IFMGA certification. 
This association is established with an 
objective to unite manpower involved in 
mountaineering profession and develop 
their standard activities in mountaineering 
to provide additional economic support to 
the nation through such trained manpower. 
Considering criteria of International 
Federation of Mountain Guide Association 
(IFMGA) this association in coordination 
with concerned line agencies and different 
organization/Institution is committed to 
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conduct training to produce trained 
manpower quality service and minimize 
risks relating to mountaineering. 

4. Nepal Ski Acadent
 Recently Nepal Ski Academy has been 

created as a non-profit, grass-roots 
organisation working with Nepalese 
mountain communities to help them 
become active stakeholders in developing 
ski tourism industry in Nepal.

 Nepal Ski Academy is run on a volunteer 
basis and supported by the Government of 
Nepal. It offers the only professional ski 
guide training program officially 
recognised by Nepal’s Ministry of Culture, 
Tourism and Civil Aviation, Nepal 
Mountain Academy (NMA). It provides 
internationally accredited ski trainings, 
equipment and resources to Nepal’s 
professional mountain guide community, 
to help give them an active and empowered 
role in the future development of ski 
tourism in Nepal.

 Currently Nepal has no ski sports 
infrastructure, meaning mountain guides 
must go overseas to train or risk losing 
business to foreign tour operators. 
Supported by the Government of Nepal, 
the longterm aim of Nepal Ski Academy is 
to build a small, eco-sensitive ski area in 
Nepal to facilitate training and recreation.

 It also builds links between Nepal and the 
international ski community through 
partnerships with foreign ski schools and 
recognized industry bodies such as IFMGA 
(International Federation of Mountain 
Guide Associations). 

 It is planning to add Level 3 ski training, 
including high mountain expeditions in 
Nepal and exploring options for building a 
permanent ski area in Nepal. Its 5-year 
target is for the first group of trainees to 
qualify and begin training up the next 
generation of ski guides in Nepal.

5. Yves Pollet Villard Foundation of France 
(YPVF)

 Yves Pollet Villard Foundation of France 

(YPVF) is an organisation based in 
Chamonix Mont Blanc, France. It has been 
established in Yves Pollet Villard 
Foundation of France (YPVF) is an 
organisation based in Chamonix Mont 
Blanc, France. It has been established in 
2012 to support the Nepalese mountain 
guides with training and other necessary 
skills to make their career in the adventure 
tourism field. It has been helping the 
Mountain Academy, Nepal Ski Foundation, 
Nepal National Mountain Guide 
Association (NNMGA) and Nepal 
Mountaineering Instructors Association 
with high skill trainings of Nepali mountain 
guides.
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Ski Trainings in Disentis, Switzerland 
and Chamonix, France, 2017

The Mountain Academy, in close 
association with Nepal National Mountain 
Guide Association (NNMGA), has organised 
Level-2 Ski Training in Disentis, Switzerland 
and Chamonix, France from 14 January to 2 
February 2016.
1. Disentis, Switzerland
 Switzerland was, for quite some time 

during the last century, the most well-
known ski destination in the world, with 
some places still garnering lasting 
recognition. The country was also once the 
leader in terms of lift infrastructure. 
However, the industry lost part of its luster 
in the 1980’s. Too many fragmented 
operators fighting over the same mountains 
led several companies into a poor financial 
situation. Investment has thus slowed 
down for quite some time and Switzerland 
lost part of its appeal to foreign tourists. 
This has not been helped by its legendary, 
but not always true, reputation as being an 
expensive destination.

 Swiss ski areas host an important foreign 
customer base, made up of Germans, the 
British, the French, Italians and Americans. 
Over the last few years, Spanish and 
Russian customers also increased their 
presence. In the season of 2012/13 winter 
there were 25.4 million skier visits. The 
Swiss ski industry is facing the 
demographics issue with the domestic 
customer base. The skier visit figures 
present a long range-declining trend. The 
evolution for the future is still unclear and 
is a concern for operators. For the time 
being, Swiss operators have not taken any 
strong action to anticipate the impact of the 
demographic changes in their client base. 
Some campaigns were launched during the 
last few winters to get citizens of major 
cities acquainted with the pleasures of 
skiing.

 A long-planned lift link between the 2 
Swiss resorts of Arosa and Lenzerheide 
creates one of the largest ski areas in 

Switzerland and the Alps since winter 
2013/14.The new area, linking the two 
resorts, which have operated separate ski 
areas for many decades (the first lift was 
installed in Arosa 75 years ago), will have 
225 kilometers of runs, 70 kilometers on 
the Arosa side and 155 kilometers on the 
Len-zerheide area. The connection has 
been made by one giant cablecar, capable 
of carrying151 people, and two high-speed 
six-seater chairlifts. The new cable car 
links Hörnli to Urdenfürggli over 1,694 
meters and takes only 3.2 minutes to make 
the connection.

 Disentis with its official name Disentis/
Mustér is a village and a municipality in 
the district of Surselva in the Swiss canton 
of Graubünden. The skiing and summer 
tourism resort is situated high up in the 
Rhine valley.

 Graubünden is the largest region in 
Switzerland, making up 17.2% of 
Switzerland’s total land area but is also the 
most sparsely populated region with only 
196,000 inhabitants out of 8 million total 
population of Switzerland. There are 
spacious high mountain valleys, perfectly 
prepared trails through snowy woods and 
across frozen lakes, so Graubünden is the 
ideal cross-country ski region. The ski 
resort Disentis 3000 is located in the 
Surselva District of Switzerland 
(Graubünden/Grisons) where there are 
more than 40 ski areas, 2,200 km of 
groomed ski runs and the breathtaking 
backdrop of snow-capped peaks in 
Graubünden.

 For skiing and snowboarding in Disentis 
3000, there are 60 km of slopes available 
and 9 lifts transport the guests. The winter 
sports area is situated between the 
elevations of 1,227m and 2,833m 
(difference of 1606 m). There are a lot of 
slopes offered for both big and small snow 
lovers: ski slopes, sledging runs, cross-
country trails and snowshoe trails. The 
Disentis 3000 ski resort located in Disentis 
is well-known among the ski enthusiasts 
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from all over the world.
 Disentis offers slopes of all difficulty 

levels - from forest runs to high alpine 
runs. Out of 60km of slopes 20km or 33% 
is categorised as easy, 30km or 50% as 
intermediate and 10km or 17% as difficult 
slope.

 In the season of 2012/13 winter there were 
25.4 million skier visits. The Swiss ski 
industry is facing the demographics issue 
with the domestic customer base. The skier 
visit figures present a long rangedeclining 
trend. The evolution for the future is still 
unclear and is a concern for operators. For 
the time being, Swiss operators have not 
taken any strong action to anticipate the 
impact of the demographic changes in their 
client base. Some campaigns were 
launched during the last few winters to get 
citizens of major cities acquainted with the 
pleasures of skiing.

 A long-planned lift link between the 2 
Swiss resorts of Arosa and Lenzerheide 
creates one of the largest ski areas in 
Switzerland and the Alps since winter 
2013/14.The new area, linking the two 
resorts, which have operated separate ski 
areas for many decades (the first lift was 
installed in Arosa 75 years ago), will have 
225 kilometers of runs, 70 kilometers on 
the Arosa side and 155 kilometers on the 
Lenzerheide area. The connection has been 
made by one giant cablecar, capable of 
carrying151 people, and two high-speed 
six-seater chairlifts. The new cable car 
links Hörnli to Urdenfürggli over 1,694 
meters and takes only 3.2 minutes to make 
the connection.

 Disentis with its official name Disentis/
Mustér is a village and a municipality in 
the district of Surselva in the Swiss canton 
of Graubünden. The skiing and summer 
tourism resort is situated high up in the 
Rhine valley.

 Graubünden is the largest region in 
Switzerland, making up 17.2% of 
Switzerland’s total land area but is also the 

most sparsely populated region with only 
196,000 inhabitants out of 8 million total 
population of Switzerland.

 There are spacious high mountain valleys, 
perfectly prepared trails through snowy 
woods and across frozen lakes, so 
Graubünden is the ideal crosscountry ski 
region. The ski resort Disentis 3000 is 
located in the Surselva District of 
Switzerland (Graubünden/Grisons) where 
there are more than 40 ski areas, 2,200 
kilometres of groomed ski runs and the 
breathtaking backdrop of snow-capped 
peaks in Graubünden.

 For skiing and snowboarding in Disentis 
3000, there are 60 km of slopes available 
and 9 lifts transport the guests. The winter 
sports area is situated between the 
elevations of 1,227m and 2,833m 
(difference of 1606 m). There are a lot of 
slopes offered for both big and small snow 
lovers: ski slopes, sledging runs, cross-
country trails and snowshoe trails. The

 Disentis 3000 ski resort located in Disentis 
is wellknown among the ski enthusiasts 
from all over the world. Disentis offers 
slopes of all difficulty levels - from forest 
runs to high alpine runs. Out of 60km of 
slopes 20km or 33% is categorised as easy, 
30km or 50% as intermediate and 10km or 
17% as difficult slope. There are no 
artificial snow-making and valley runs are 
available in this resort with the most 
difficult valley run spanning 5km leading 
from Caischavedra to the S. Catrina base 
station with an elevation difference of 
636m. The longest run here is from Péz 
Ault to S. Catrina,12km long and has the 
elevation difference of 1606m.

 The general season of the resort runs from 
mid December to mid April and normally 
the resort opens from 8.15am till 4.00pm. 
The slopes are steep enough but not overly 
challenging, providing the perfect 
conditions for either a relaxed day out on 
the slopes or an ambitious ski day.

 The ski area in Disentis offers beautifully 
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prepared pistes and varied terrain. Disentis, 
at 1130m, has 8 hotels, has a population of 
2300 only and can be accessed by car, bus 
or train.

2.  Chamonix, France
 In the French Alps, the most famous ski 

venue is Chamonix-Mont-Blanc, though 
skiing is by no means the only attraction. 
Chamonix is the oldest and biggest French 
winter-sports resort and site of the first 
Winter Olympics, held in 1924. The 
world's highest cable car soars 12,000 feet 
up the Aiguille du Midi, for stupendous 
views of 15,700-foot Mont Blanc, Europe's 
loftiest peak.

 France is the number one destination in 
terms of arrivals in world tourism but the 
ski industry still works primarily with the 
domestic market. Some of the major 
French resorts were created from scratch in 
the 1960’s and 1970’s, initially as 
integrated operations. They were 
dismantled in the 1980’s and lift operations 
were distributed among numerous actors, 
giving birth to the Compagnie des Alpes, 
the world’s largest ski resort operator. 
France is the only European country with 
such a dominant operator who runs nearly 
all the major resorts. In France, ski lifts are 
still considered to be a public service, and 
some of the operating companies are either 
partially owned or even directly managed 
by municipalities.

 In the ski season of 2012/13 France 
received a total of 57.9 million skier visits. 
With its second best ever season, France 
ranks again on the top of attendance 
figures, before its close competitors USA 
and Austria.

 Out of these about 2 million were foreign 
skiers who visit France each winter season 
and the figure seems to be on the growth 
side. The British represent one quarter, 
followed by the Italians, Belgians, 
Germans and Russians. The latter have 
become increasingly numerous at ski 
resorts, now accounting for 7% to 9% 

overnight stays in hotels.
 The Chamonix valley is situated in the 

north-westerly part of the Alps, just 15 km 
from the Swiss border via the Col des 
Montets and 15 km from Italy via the 
Mont-Blanc tunnel. The natural border, 
where these three countries converge, lies 
at 3820 meters on the summit Mont Dolent.

 This valley, comprising Servoz, Les 
Houches, Chamonix, Argentière and 
Vallorcine, also contains Mont Blanc, 
Western Europe’s highest peak at 
4,810.45m. The altitude of Chamonix 
Mont Blanc Valley varies between 758 and 
4,810 metres.

 This area is greatly appreciated by 
enthusiasts of mountaineering, skiing and 
mountain sports in general. But, with its 
diversity of villages and its natural assets, 
it offers numerous activities for a wide 
range of people, from the family to the 
adventurer and people who want leisure 
and relaxation to those who are keen on 
discovering new things and new 
experiences.

 Chamonix and its valley are dominated by 
the Mont Blanc chain to the south and the 
Aiguilles Rouges (red peaks) to the north 
and is of glacial origin and measures 17 
km, from the Col des Montets at the 
northernmost point to the Taconnaz torrent. 
The town centre is situated at an altitude of 
1035 metres and the highest village at the 
top of the valley is Le Tour (1462 metres).

 The Arve, the main river of the upper 
Savoy, takes its source at the Col de Balme 
and flows a distance of 107 km through the 
Chamonix valley and on down to Geneva 
where it joins the Rhône.

 Chamonix Mont Blanc Valley has a 
resident population of 13,816. The Valley 
is cold in winter with snowfall, contrasting 
with a summer that is generally pleasant, 
with temperatures regularly reaching 
30°C.

 Chamonix offers a multitude of slopes for 
all levels, each ski area having its own 
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merit. In winter, with 10 skiing areas, 
Chamonix Valley welcomes snow sports 
enthusiasts from all over the world and 
from all walks of life who come to test 
their skills on the slopes of the Mont Blanc 
range.

Ski areas in the Chamonix Valley
Chamonix offers a multitude of slopes for 

all levels, each ski area having its own merit. 
Tremendously long slopes, skiing through the 
trees, freeride and off-piste, beginners slopes, 
there are an infinite number of possibilities for 
snowriders and mountain lovers alike.

The cradle of skiing, Chamonix Valley 
organises competitions such as the famous 
Kandahar which brings together the world’s 
best downhill and slalom skiers for a stage of 
the Alpine Ski World Cup.

There is a provision of 1 Ski pass for 3 
countries which allows the visitors enjoy skiing 
on and off the pistes of the legendary Chamonix 
Valley, but also in Courmayeur, Italy and in 
Verbier 4 Vallées, Switzerland.

There are 10 ski areas in the Chamonix 
Valley:
Grandes Montets  Brevent -Flegere
Savoy   Balme Vallorcine
Les Houches  Planards
Vormaine  Chosalets
Poya   Tourchet

Besides ski and snowboarding the valley 
offers an assortment of soft and hard adventures 
such as:
Hikes in summer  Mountaineering
Paragliding  Mountain Bike
Climbing  Trail
Golf   Swimming Pool
Ice rink   White water sports
Fitness, bodybuilding Tennis
Hikes in winer            Paint Ball, 
   Lasergame, 
   Petangue bowls
Sledge with animals Adventure parks
Theme parks  Ice Climbing

The Training Program
The Mountain Academy has organised 

Level-2 Training program in Disentis, 
Switzerland and Chamonix, France from 3 to 
20 February 2017. A team of high caliber 
Nepali mountain guides participated in the 
training program in Disentis 3000, one of the 
popular ski areas of Switzerland. which was 
immediately followed by similar training in 
Chamonix, France, one of the most popular ski 
areas in the planet.

The training programs were organised by 
Nepal Mountain Academy (NMA) and Nepal 
National Mountain Guide Association 
(NNMGA) and supported a Swiss by Disentis 
3000 ski sports company, Ecole Nationale de 
Ski et d’Alpinisme ENSA France, Fondation 
Yves Pollet Villard (FYPV) Chamonix France, 
Nepal Ski Academy, Nepal Mountaineering 
Instructor Association (NMIA). Famous ski 
instructors: Mr. Anselme Baud from Yves 
Pollet Villard Foundation, France and Mr. 
Ervin Jecomet, from IFMGA trained ten Nepali 
mountain guides in the Alpine slopes of 
Switzerland and France.

 The program was coordinated by 
Pemba Gyalje Sherpa, a board member of 
Nepal Mountain Academy (NMA), and an 
international Nepalese mountain guide.

The program was participated by the 
following participants who are all Nepalese 
mountain guides having international 
credentials.
1.  Pasang Ongchhu Sherpa
2.  Tenzeeng Sherpa,
3.  Pasang Tenzing Sherpa,
4.  Tshiring Pandey Bhote,
5.  Jyamchang Bhote,
6.  Lhakpa Kitar Sherpa,
7.  Tendi Sherpa,
8.  Tshring Jangbu Sherpa,
9.  Ang Norbu Sherpa
10. and Pemba Gyalje Sherpa.
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Day by day program schedule
Day and Date Program Remarks

Day 1: 
February 3, 
2017

All the Nepali organizer, training 
facilitators and participants departed 
from Kathmandu to Geneva, Switzerland 
by Qatar Airways, flight no. QR 651.

Day 2:
February 4, 
2017

Arrival in Geneva, Switzerland and travel 
to Chamonix, France by bus. All the team 
members stayed in the accommodation 
in ENSA. In the afternoon the team 
organized ski equipment from Cocoche 
ski equipment renting shop. In the 
evening informal meeting was conducted 
with FYPV president and board members 
and IFMGA president.

Day 3:
February 5, 
2017

Early morning, 8am travel to Le Tour by 
bus, 9am to 2pm skiing training on the 
easy piste for basic level team, whole 
day skiing practice on the long run and 
difficult piste for advance level team.

Day 4:
February 6, 
2017

Early morning, 8am introduction session 
between ski training team and TV 3 local 
channel cameramen and
reporter. Travel to Le Tour to practice 
snow and avalanche safety and victim 
search training. Interview for TV 3 
about snow and avalanche education and 
practice system, its importance in Nepal. 
Participate in Skiing till 3pm on the piste: 
advance team on the long and technical 
piste and basic team on the short and easy 
piste.

Day 5:
February 7, 
2017

Early morning, 8am walk to base station 
of Gondola, travel to Brevent ski area. 
Advance team skiing on the easy off piste 
with Anselme and TV 3 crew for filming. 
Basic team skiing on the easy piste with 
George Allan. In the evening, meeting with 
various personalities, including IFMGA 
president Chritian TROMMSDORFF, 
Boss of Alpinism department in ENSA 
Mr, Francois MARSIGNY, Fondation 
Yves Pollet Villard president Anselme 
BAUD guides from Nepal, Bolivia and 
Chile.

Mr. Pemba Gyalje Sherpa 
proposed to ENSA to continue 
support for Nepalese ski 
education and development, 
Francois MARSIGNY ENSA 
representative gave
positive thoughts to continue 
help, ENSA will be sending one 
ski instructor in Nepal for one 
week ski level one course, Nepal 
Mountain Academy should 
provide travel expenses and 
local accommodation for that.
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Day 6:
February 8, 
2017

Travel to Le Houses by train, travel to by 
Gondola to top station. Skiing whole day 
on the long piste. Mr. Philip skier join 
with us as an expert.

This place is very famous 
because world ski championship 
was organized in 1962.

Day 7:
February 9, 
2017

Travel to base station of Gondola, practice 
RECCO device to search avalanche 
victims, RECCO expert join us as trainer. 
Travel to Brevent ski area by Gondola. 
Advance team skiing off piste around Lac 
Blanc and La Falegere. Basic team skiing 
on the piste and RECCO device practice 
to search avalanche victims, TV 3 team 
joined us for interview and filming.

Day 8:
February 10, 
2017

The basic team travel to Le Tour with 
George Allan and advance team travel 
to Argentiere glacier via Grand Monte. 
Skiing till to 2pm, TV 3 team joined 
with advance group for filming and 
interview. Director of ENSA also join 
with advance group for skiing. In the 
Evening group dinner has been organized 
at George Allan house. Khada and prayer 
wheels as token of love presented to 
Anselme BAUD, George Allan, Stephine 
M, Fracois MARSIGNY the Boss of 
Alpinism department in ENSA on behalf 
of participants and Nepal Mountain 
Academy (NMA).

Day 9:
February 11, 
2017

At 7:54am ski team departed from 
Chamonix to Disentis Switzerland by 
train via Martigny, Brig, Andermatt. At 
3pm the team arrived in Disentis and 
checked-in to at hotel Cuntera. Evening 
walk with snowshoes to VIVIAN hut for 
welcome dinner.

Day 10:
February 12, 
2017

The ski team went to Disentis 3000 shop 
and organized ski equipment. Whole day 
was spent skiing on the piste slope with 
Dr. Nick and Edit who were join us as 
experts.

Day 11:
February 13, 
2017

Early morning at 8am travel to Disentis 
3000 by bus and skiing with Mr. David, 
IFMGA ski guide and practiced stem 
Christie turn techniques, Parallel turn 
practice, Kick turn practice, walking, 
climbing and sliding with ski skin.
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In the evening Pemba Gyalje Sherpa, 
Ervin Jacomet and Tsheging Jangbu 
Sherpa prepared presentation for public 
about Nepal ski education project.

Day 12:
February 14, 
2017

Early morning at 8am travel to Disentis 
3000 and whole day skiing with Remo 
ski instructor, we practice kick turn, 
sideslipping, Hockey stop, traversing. 
Evening meeting with Mr. Ruedi the 
director of Disentis 3000 about next day 
presentation program.

Day 13:
February 15, 
2017

Early morning at 8am travel to Disentis 
3000 by bus, walking and climbing with 
ski skin, skiing practice on deep powder 
snow. In the evening the team organized 
public presentation program about the 
ski tourism and ski education in Nepal. 
House full of audience attended the 
program and collect some fund for Nepal 
Ski Academy.

Pemba Gyalje Sherpra, Tshiring 
Jangbu Sherpa, Tenzeeng 
Sherpa and Ervin Jacomet were 
the resource persons for this 
program.

Day 14:
February 16, 
2017

Early morning at 8am travel to Disentis 
3000 by bus and ski practice without 
pole. Travel to Oberalp pass by train, 
walking and climbing with ski skin to the 
Maighelshutte for overnight. Evening set 
up the program for next day ski practice.

Day 15:
February 17, 
2017

Early morning at 8am travel to Disentis 
3000 by bus and ski practice without 
pole. Travel to Oberalp pass by train, 
walking and climbing with ski skin to the 
Maighelshutte for overnight. Evening set 
up the program for next day ski practice. 
Early morning Bruno the owner of the 
Maighelhutte explained about the history 
of mountain lodge system in Switzerland,
environment and mountain tourism 
management in Swiss Alps. Walking and 
climbing with ski skin to the
summit of Cavaraedi peak. Skiing down 
on deep powder snow down to the train 
station and back to Disentis.

Day 16:
February 18, 
2017

Early morning at 8am travel to Disentis 
3000 and ski practice without pole. 
Hockey stop practice, sideslipping practice, 
walking and climbing with ski skin on the 
small summit, drone pilot join with us to 
take our pictures by drone camera.
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Day 17:
February 19, 
2017

Early morning at 8am travel to Disentis 
3000, walking and climbing with ski skin 
to the Piz TsenTsen (Red peak). Ski down 
to the Sedrun on the deep powder snow. 
Evening meeting with Ervin Jacomet 
about the Ski Level 3 project 2018 in 
Phuthahiuchuli 7245m in Nepal.

Andy the photographer was with 
the team to take
skiing pictures of Nepalese 
participants. Adrean the 
Swiss female guide also with 
the team as expert. About 8 
capable participants from all 
level two ski training were 
selected, and some participants 
from France and Swiss were 
also invited to organize the 
Nepal ski mountaineering 
expedition on Phutahhiuchuli 
7245m Nepal. Nepal Mountain 
Academy should facilitate gratis 
permit and some fund for the 
Nepalese participants, France 
and Swiss partner will organize 
the equipment and experts for 
expedition.

Day 18:
February 20, 
2017

Departure from Disentis, travel to Chur 
by bus and continue travel to Zuric by 
train and same day flight back to Nepal 
by Qatar Airways flight no QR 94.

Nepal Mountain Academy (NMA) organized public presentation program about 
the ski tourism and ski education in Nepal
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Conclusion and Recommendations
There are about 80 countries in the world 

where skiing is an activity. Among these, 
roughly 70 countries offer open-air ski areas, 
the rest having only indoor facilities. Even if 
snowfields are much more numerous, about 
2’000 ski re- sorts have been identified 
worldwide. Besides the major ski destinations 
in terms of skier visits, there are a number of 
other, smaller destinations, where skiing has 
been an industry for a long time, or is currently 
developing. The most obvious new destinations 
are Eastern Europe and China, but there are a 
number of other small players, spread out 
across the globe.

Despite having the longest stretch of the 
great Himalayas, the abode of snow, Nepal is 
not yet a destination for ski lovers. Nepal 
attracts some heliskiers who dared the vertical 
slopes of the Himalayas but the number of such 
enthusiasts is nominal.

The Mountain Academy of Nepal 
organised the Level- 2 Ski Training programs 
in Switzerland and France, the most popular 
ski destinations in the planet for the second 
time. These two countries offer the best 
landscapes for alpine skiing, possess the best 
ski infrastructure and facilities and cherish the 
heritage of ski culture. The team of Nepali 
participants have learned theoretical as well as 
practical lessons in two popular ski areas of 
European Alps, experienced some of the best 
ski runs supported by the best available ski 
facilities and have the opportunity to immerse 
in the Alpine ski culture of Europe.

The training tour to the heart of skiing 
capitals in Switzerland and France provided a 
great learning experience to the team members 
and provided enough credit to work as ski 
guides and ski instructors. After the training the 
team is also confident and convinced that the 
Himalayas of Nepal hold immense potential to 
be developed as an exotic ski destination.

Based on the training and observation 
tours of Disentis and Chamonix the team would 
like to draw the following set of conclusion and 
recommendation regarding ski tourism 
development in Nepal.

Conclusion
a.  The Alpine countries in Europe: Austria, 

France Italy and Switzerland are the global 
leaders in terms of ski areas, ski 
infrastructure and facilities and skier visits. 
USA and Japan have also great ski areas, 
infrastructure and great market base. 
Recently our regional neighbours Indian 
and China along with the Eastern European 
countries are emerging as new ski 
destinations as well as skier generating 
markets.

b.  In South Asia, Indian has 15 designated ski 
areas, 22 ski lifts, receives 200,000 annual 
ski visitors has 1,220,800 national skiers. 
Afghanistan does not have any ski 
infrastructure bust still has 3111 skiers. 
The team feels that Nepal should not lag 
behind and should embark upon developing 
ski areas with infrastructure and facilities 
and developing necessary human resources 
without any delays.

c. In some countries there are indoor ski 
facilities. Nepal has a large area where we 
have snow throughout the year. Further, 
the slopes of the Himalayas could be an 
exotic destination for the ski lovers. The 
ski tourism provides an opportunity of 
diversification to the almost saturated 
mountaineering and trekking tourism.

d.  It has been observed that the ski destinations 
have strong home-based markets, as skiers 
usually do not travel long haul for skiing. 
They have traditional ski cultures and 
prefer nearby destinations. The Chinese 
and Indian economies are growing fast and 
so will be the outbound Conclusion and 
Recommendations tourism and ski 
markets. Nepal can benefit from the ski 
industry as it has a very strong market base 
for skiing in China and India.

e.  The snowline in Nepal is above 4500m, 
which means the skier has to travel to even 
higher altitude for skiing. Building ski 
areas and facilities in high altitudes and 
transporting the skier into these high areas 
are not free from challenges. Therefore 
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long-term planning supported by adequate 
resources and public-private partnership is 
required for the development of ski 
industry.

f.  Support and partnerships with national and 
international organisations such as 
International Federation of Mountain 
Guide Association (UIAGM/IFMGA), 
International Ski Federation, Nepal Ski 
Foundation and Yves Pollet Villard 
Foundation is crucial for the development 
of skiing Nepal.

g.  Appropriate legal framework, investment 
in developing ski areas and human resource 
development are prerequisite in developing 
ski tourism industry.

Recommendations
The participants of the ski tour to Disentis 

Sedrun and Chamonix in Europe also presents 
the following suggestion for the development 
of ski industry in Nepal.

Recommendations regarding policy, plan 
and programs
1.  Formation of technical teams to conduct 

feasibilities studies the prospective areas 
in the various parts of Nepal. The team 
should be comprised of national and 
international ski and tourism experts who 
shall assess the technical and financial 
viabilities of the potential areas. The team 
shall be given the following terms of 
references:
a.  To formulate policy guidelines and 

suggest necessary legal ammemdments 
in relevant acts and regulations for 
development of skiing in Nepal.

b. To prepare national skiing strategic 
development plan for ten years

c.  To prepare short-term and anual action 
plans with progras to encourage 
private sector to invest in developing 
the ski faciliites in the selected areas

d.  To outlline marketing and promotion 
plans and programs of ski tourism.

 The existing tourism policy does not even 
discuss issues regarding the development 

of skiing in Nepal. However, there are sets 
of legal guidelines regarding skiing in the 
Directives issued by the Ministry of 
Culture, Tourism and Civil Aviation that 
are not practical and conducive for ski 
industry. Therefore, the government should 
formulate appropriate policy guidelines 
and support these policy guidelines with 
regulatory frameworks.

 Once the clear policy guidelines are in 
place, legal frameworks and long-term 
plans and programs should support them. 
The following principles are suggested to 
guide the preparation of long-range plans 
and to ensure sustainability required for 
the successful development ski tourism:
a.  Involvement of local communities 

while developing the long-range plans 
at ski areas and executing the plans.

b.  The ski built-in areas cover a large 
space so measures to mitigate negative 
impacts on environment should be 
adopted from the planning phase itself.

c.  Ski areas will be leaders in the 
application of environmental 
management, stewardship and best 
practices.

d.  Ski areas should also contribute to a 
unique, memorable national park 
experience.

e.  Ski areas should be built in such as 
way that they promote public 
appreciation and understanding of the 
heritage values of the park and local 
conservation initiatives.

Recommendations regarding developing of 
the ski areas
a.  Once the site for ski development is chosen 

and necessary permissions are granted to 
the private sector for site development the 
areas are modified for skiing: construction 
of physical works, or through clearing/
removal of trees and other vegetation, 
landscaping, terrain modification or other 
activity associated with ski area operation. 
It includes ski runs, lift lines, commercial 
buildings, operational buildings and 
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forested areas between ski runs. The 
perimeter of the Developed Area will be 
determined by the outer limits of formally 
cut ski runs/glade areas or approved Ski 
Terrain; and the perimeter of base, staging 
and operational areas. Professional team of 
developers who respect the ecology and 
local environment should carry out all 
these works.

b.  Within the site developed area, 
improvements to services and facilities 
should be considered. However, to ensure 
ecological integrity and address aesthetic 
issues, modification of physical terrain and 
forest cover should be carefully managed. 
Site guidelines should identify ecological 
management parameters to ensure 
ecosystem is maintained and that sensitive 
areas are protected. At a minimum, this 
will include maximum run width, 
minimum distance between runs, 
maximum number of new runs and the 
prohibition of development in sensitive 
areas. Other parameters will be determined 
on a ski area by ski area basis. The long-
term plan should include a run improvement 
and vegetation management strategy that 
ensures:
1. A sustainable alpine and forest 

ecosystem;
2.  Preventing the spread of exotic non-

native invasive plants and their 
elimination where practical; non-
native species are not introduced;

3.  The reclamation of degraded 
landscapes, no longer in use, to natural 
conditions;

4.  Wildfire facility protection;
5.  The maintenance and where practical 

the enhancement of wildlife habitat 
and movement in all seasons;

6.  The protection of habitat for any 
species at risk;

7.  Minimizing water erosion; and
8.  The maintenance and where practical 

the enhancement of the health of 

aquatic ecosystems.
Recommendations regarding capacity 

development
1.  The capacity of ski areas can increase but 

development will be permanently capped 
through Site Guidelines.

2.  Growth Limits will be established for Ski 
Terrain, the Developed Area and 
commercial buildings. These limits will 
represent built-out area.

3.  Within the developed area and the context 
of ensuring ecosystem functioning and 
terrain limitations, the balancing of ski 
area components can be considered. These 
components are Ski Terrain, commercial 
buildings.

4.  In determining Growth Limits and 
balancing requirements of individual ski 
area components, Parks may seek the 
advice of external experts.

5. Ski area development to the maximum 
Growth Limits can be considered ifthe 
principles and conditions set out in the 
approved Site Guidelines and Long-Range 
Plans are met.

6.  Developing lodges and facilities; and new 
warming huts and washroom facilities.
The ecological circumstances, sensitivities 

and adjacent land use strategies are different at 
each ski area. For these reasons ski areas should 
be managed on a ski area by ski area basis and 
proposals for changes  in use should only be 
considered where it can be clearly demonstrated 
that ecological issues can be successfully 
addressed. A precautionary approach should be 
applied to decisions on use. The plans proposals 
must demonstrate that the following criteria 
should be met:
1.  No significant increase in wildlife-human 

conflict, wildlife habituation, displacement, 
and disturbance or in human caused 
wildlife mortality.

2. Wildlife habitat and movement patterns 
are protected.

3. Visitor use is concentrated to minimize 
wildlife impacts.
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4. There is neither significant increase in 
access to sensitive areas nor increase in 
visitor use adjacent to the ski area.

5. The focus is on learning about the park and 
the site. Services and activities that are in 
direct support of facilitating visitor-
learning opportu nities can also be 
considered.

6. New activities will only be considered if 
they are consistent with the park 
management plan or related park wide 
direction.

7. Education must be an essential aspect of 
any new summer use outside of the base 
area.

8. The experience reinforces the unique 
location in a national park.

9. Potential impacts on other park users are 
satisfactorily addressed.

10. Initiatives complement broader area land 
use strategies.

 Guidelines for each ski area may identify 
additional site-specific requirements. 

Decisions on use should be determined 
through a Long-Range Plan and application 
of the prevailing environment related acts. 
Where it will be carefully managed to 
ensure ecological value is not compromised. 
Ongoing monitoring programs should be 
put in place to ensure ecological issues are 
being effectively addressed. Additional 
mitigations will be put in place if necessary.

Future of Skiing in Nepal
The future of ski tourism in Nepal is bright 

but it has a long way to go. The existing plans 
and policies for ski tourism do not get any 
priority from the government and the private 
sector is hesitant to invest in the ski industry. In 
order to develop and promote skiing as 
adventure tourism sport a clear long-term 
vision and development plan are required. The 
development plan has to be backed up by 
resources to implement the plan, and at the 
same time the private sector has to be 
encouraged and attracted to invest in the ski 
facilities to cater to the needs of the tourists.
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Public Speaking Program : Disentis 
Switzerland 2017
Date : 15 February, 2017
Duration : 1hr
Venue : Disentis, Switzerland
Time : 8 to 9pm

OPENING SESSION
• Slide picture of welcome curved on the 

rock plate
• Welcome speech by Ervin: “Today we 

have 9 Nepalese mountain guides. They 
are all Mt. Everest climbers who have 
successfully climbed Mt. Everest 40 times 
and about 12 times without supplementary 
oxygen, 75 times above 8000m peaks.”

• Ervin invited all the mountain guides on 
the stage and asked them to seflintroduction 
just by telling their names and addresses

• Ervin continued: “Nepal is very popular 
for trekking and mountaineering 
adventure, some people came to Nepal for 
ski mountaineering as well. Some peaks of 
Nepal is very good for ski mountaineering 
and some landscape are amazing for ski 
trekking.”

• The guides said: “Unfortunately we have 
no ski school and resort in our country, 
that’s why we are here to practice ski. We 
love ski, ski is our big dream because this 
is the best snow and mountain sports for 
all age group.”

• All the guides went back to floor.
PRESENTATIONS SESSION
• Ervin invited Tenzeeng Sherpa for 

presentation about Nepal & 
Mountaineering

• Slideshow of Pictures: Country map of 
Nepal, Everest and expedition’s pictures 
(Basecamp, Khumbu icefall, Lhotse face, 
South col, Summit pictures), 
Mountaineering in Nepal (Nepal is land 
lock mountain country in Himalaya 

between China and India. Geographically 
and culturally Nepal is beautiful.

• Nepal has More than thousand 6000m 
peaks, 100 hundreds of 7000m peak and 
summits above 8000m including Mount 
Everest top of the world, that’s why Nepal 
is very famous destinations for trekking 
and mountaineering adventure. He 
continued briefly about Mount Everest and 
climbing expedition on Everest with some 
pictures.

• Ervin summarized Tenzeeng presentation 
in local language about and invited invite 
Tshiring Jangbu Sherpa to talk about Ski 
education in Nepal.

• Tshiring Jangbu Sherpa SLIDE SHOW 
PICTURES: ski training picture in Manali 
2015, ski training picture in Disentis, 
Chamonix 2016/2017.

KEYNOTES OF TSHIRING JANGBU 
SHERPA
• Tenzing Norgay Sherpa was good skier 

before he climbed Everest. He practiced 
ski in Hindukush mountain area known as 
Chitral in India that time during 1940 with 
British.

• In 2014 summer I and pemba went to 
Gaurishankar mountain area for the alpine 
climbing training and we talked about the 
future ski education in Nepal.

• After I talk with Ervine about our concept 
and he was very happy to support Nepalese 
ski education project.

• Ervin came to Nepal for Mustang trek and 
we went to Nepal Mountain Academy to 
sharing our concept. Nepal Mountain 
Academy was very happy and interested.

• People from Chamonix France they like 
our concept and happy to support our 
project.

• Finally we got support from people 
disentis, Chamonix and Nepal Mountain 
Academy.

• In 2015 we successfully organize level one 
ski training in Manali India for 7 Nepalese 
mountain guides.

ANNEX
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• In 2016 we successfully organize level two 
training in Disentis and Chamonix

• In 2016 we successfully organize level one 
training in Manali India for 8 Nepalese 
mountain guides.

• This year we are 8 Nepalese mountain 
guides are here in Disentis and Chamonix 
for level two ski training.

• In coming March we are going to organize 
level one ski training in Mustang Nepal for 
8 Nepalese guides

• Ervin summarized about Tshiring 
presentation in local language and invited

• Pemba Gyalje Sherpa to talk about K2 
tragedy 2008.

• Ervin introduced Pemba Gylaje Sherpa: he 
is the active mountain guide since 20 years 
in Himalayas, also he is part of the ski 
project initiate with Tshiring, he went to 
Syria in 2016 to work as mountain guide 
consultant with United Nation peace 
keeping forces on Mount Hermon.
ABOUT K2

• Showing movie trailer about the THE 
SUMMIT FILM

• History about K2 triumph and tragedy 
2008

• SLIDESHOW PICTURE 2017 SKI 
TRAINING BANNER

APPRECIATION SESSION
• Pemba : “On behalf of Nepalese mountain 

guides and Nepal Mountain Academy we 
would like to express our deep respect to 
Ruedi the director of Disentis 3000. Ervin 
Jacomet mountain guide from Disentis, 
Hotel Cuntera, Hotel Reka, Ski School of 
Disentis and to all the people of Disentis 
for your big support for Nepalese ski 
education project. You provide big 
opportunity to practice ski and we will 
able to develop ski culture in Nepal 
Himalaya in future. You have provided 
foundation for our ski education.”

• Pemba presented the TOKEN OF LOVE 
FROM NEPAL to Ruedi, Director of 
Disentis 3000, Reca apartment, Ervin, 
Hotel Cuntera.

• Ruedi from Disentis 3000 accepted the 
Token of love and expressed a few words

INTERACTION SESSION
• All Nepalese guides, Ervin, Ruedi actively 

participated in the interaction with guests 
about mountain tourism and ski education 
and possible strategies in Nepal.
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How often do you call a plumber and a 
woman shows up to repair your water supply 
pipes? Or "a women" electrician who shows up 
for electrical repairs? Have you noticed a 
middle-aged lady smoothly driving a passenger 
bus?  The answer may have been a big "No" 
some time back but things are changing. I have 
seen many examples these days. Women are 
choosing career paths which are still considered 
male-dominated. Take Safa tempos for 
example. Most of them are being driven by 
women. And not many people remember the 
fact that the first ever tempo driver in Nepal 
was Laxmi Sharma, a woman.

More and more women are achieving great 
roles in public and private spheres of modern 
Nepal. The women who break the stereotypes 
and carve their way to success in these 
unconventional fields capture everyone's 
imagination and give courage to those who are 
dreaming of similar careers. There are fewer 
women than men in mountaineering and also as 
certified mountain guides. But things are 
slowly changing, as women are stepping with 
strength into the mountaineering world, which 
has been long stereotyped as a ‘man's world’, 
although with some remarkable exceptions like 
Pasang Lhamu Sherpa.

My article sheds light upon the issues of 
women who want to pursue their career on 
Trekking and Mountaineering field. It is 

Female Trekking Guides : Hopes of Nepalese 
Tourism Industry

  Neeru Karki 

completely based upon my experience being 
part of "Fourth Female Trekking Guide Course" 
conducted by NMA. As a member of organizing 
committee, I was there as a non-participant 
observer for tracking down effectiveness of the 
training model and listing out the 
recommendations from our participants for 
making the training as dynamic as possible. In 
the course of a month long training, as a female 
observer listening to their experiences, 
aspirations, and queries I had few insights 
about women choosing the Trekking Guide as a 
career in the adventurous land of Nepal.

Nepal is considered as an epicenter for 
adventure sports in international arena. The 
mountaineering profession is usually associated 
with risk, adventure, physical strength and 
excelling oneself in the harshest of 
environments. For most people, these features 
seem to be related almost exclusively to men. 
Nevertheless, many women are challenging 
this idea and taking their own place in the 
mountains, either as professionals or amateurs. 
Despite that, the public opinion still considers 
women in mountaineering as an exception than 
something ordinary. This reminds me of a 
humorous statement that My friend encountered 
from a Chinese friend in her student exchange 
visit to China last year. In an informal 
introduction session when My friend mentioned 
that she was from Nepal (Níbó'ěr as the Chinese 
call it) The Chinese girl promptly asked "Have 
you been to the Everest region. Do you want to 
climb it someday?". But in the ground reality, 
climbing Mt. Everest is a farfetched dream for 
most Nepalese women let alone even 
convincing the family members to join the so-
called unconventional work area of 
mountaineering being a female is not as easy as 
she thought. The 35 girls aged 18-35 who were 
the part of the course had their own stories 
behind joining the training and unique 
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aspirations to challenge the gender stereotypes. 
I have mentioned few of the instances in the 
article. One of the trainees from Sankhuwasabha 
mentioned her drive to prove that she is no less 
than her brother who is an experienced guide in 
their locality. She is an amateur guide who had 
assisted several base-camp expeditions in 
Nepal. She wished humans to be unbiased like 
the mountains; as mountains don’t differentiate 
whether you are a man or a woman. But travel 
agencies, fellow colleagues, even the clients 
undermine women in many cases. She was 
determined to thrive out of adversaries "I want 
to become self-equipped with all that it takes to 
become a full-fledged trekking guide", she said 
with a sense of confidence

Some girls in the group were travel freaks 
like me, they wanted to travel, explore more, 
and understand the diversity that Nepal 
incorporated and aimed to share it to the clients 
who want to explore Nepal. A lady who 
graduated in Social Work said, “I feel a great 
sense of freedom while travelling. It is quite 
different from how my society imposes so 
many rules, especially on women.” There were 
girls who wanted to stand for a greater good 
and serve their community. Instead of typically 
settling down and becoming homemakers. It 
was in fact very motivating to see women in 
their late 30's, married, with kids joining the 
training just to prove that it's never too late to 
follow your passion.

23 year old lady from Solukhumbhu with 
her hometown acting as a major stop on the 
path to Everest watched her uncles, cousins, 
neighbors, and foreigners stream through her 
village en route to climb the mighty mountain, 
and she wondered why there was no female 
guide to assist the clients and she was 
determined to become a guide who could 
represent the female participation in those 
expedition. I got an opportunity to know an 18 
year world lady who was a professional guide 
based in Pokhara and travelled all the way to 
Kathmandu to be trained and to get the guide 
license. She started working as an assistant 
guide to her brother at the age of 18 and unlike 
other ladies who had to convince their parents 

for a big time. She was told about the training 
by her father who also happens to be a guide 
based in Manang District. She has 7 elder 
brothers working in seven different places of 
Nepal and she said with pride, "Adventure is in 
our genes".  Newly married 20 year old lady 
from Sindhupalchowk is encouraged by her 
husband to pursue her dream as a trekking 
guide.

In the 35 days long training, NMA aimed 
at facilitating trainees with the expert facilitator 
from mountaineering field who could instruct 
them through the nitty-gritty teachings while 
working with the trekking guide. The program 
was designed to share and inspire the trainees 
to be fully prepared for the different situations 
that they might encounter while pursuing their 
career as a guide. NMA tries to help people to 
achieve their goals in the mountain. To do that, 
NMA is producing qualified mountain guides 
every year and is all set to launch Bachelors 
program in Mountaineering Studies (BMS) 
from this academic session, that serve the need 
of growing tourism industry worldwide.

The trainees had a lot of queries about the 
trekking sector. They shared their stories and 
most of them felt discouraged when often the 
media coverage glorified the extreme side of 
mountaineering; stories about avalanches and 
tragedies or about sleeping in the freezing 
mountain without proper equipments. These 
stories only tend to scare them out, they soon 
got rid of the wrong feeling: that high risk 
sports are only for a few. You don’t need to be 
incredible strong or like a large-than-life super 
hero to reach a summit. Everyone, with their 
own set of skills, knowledge of the dynamic 
aspect of mountaineering can conquer the 
mission.

Beside this issue, another important 
concern is that of women who dream to be a 
trekking guide but not only risks her life but 
she also leaves aside her family. This is 
certainly not perceived in the same way when it 
comes to men. It’s necessary then to notice 
these underlying messages and to start sharing 
stories that truly encourage all people to accept 
the notion of women career in the world of 
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adventure. Mountains are much more than 
excelling one self. It’s an attractive setting, 
being around the mountains brings the feeling 
of discovery, it is a majestic environment, for 
the clients. For the guides it holds a lot of 
obligation. If obligation duly is fulfilled then  it 
gives a deep sense of achievement. And for 
that, of course, it doesn’t really matter whether 
you are a man or a woman.

There are already excellent female guides 
in our community who have proven themselves 
even in international arena. One thing that 
woman guides should be cautious about is that, 
their abilities and professionalism have to be 
above and beyond what people expect of them. 
They might be called a rare breed. They might 
be posed by list long stereotypical questions 
every now and then but they need to be resilient, 
looking at it as yet another adventure where 
they have to challenge/test their own limits. It 
does take some extra effort sometimes - such as 

convincing friends and family that I do have a 
real job and do not need to come back to the 
“conventional work life”. The mental fortitude 
that it requires is something very few people 
possess and that fortitude of never giving is the 
success mantra. It's good to hear that a lot of 
trekking giants in Nepal have been including 
women in most of the aspects of their operations 
from executive board to logistic arrangement 
and field operations. I hope in the near future 
the women in the field of expedition and 
mountaineering sectors are taken as any other 
occupation.

An expedition to the mountain is also 
about team work and friendship.  I was happy 
to see the girls bonding up so quickly and 
performing their task in a team spirit. No matter 
what role you play in everyday life we are just 
part of an indivisible rope where everyone has 
to rely on others to reach the summit.
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Government of Nepal
Ministry of Culture Tourism and Civil Aviation

Nepal Mountain Academy

Annual  Progress Report on Fiscal Year 2073/2074

S.N. Name of the Project Annnual 
Budget

Expenses of 
fiscal year 
2073/2074

Progress Percentage 

Major Progress
Financial Physical

1 Mobile Training Program 
in Mountaineering and 
Trekking Tour

 500.00  500.00  100.00  100.00 Mountaineering and Trekking 
mobile training tour at Dolpa 
District where 30 male/female 
were benefited.

2 Female Trekking Guide 
Course

 800.00  800.00  100.00  100.00 Training Completed. 28 female 
got the guide license. 

3 Higher Secondary Education 
Program Operation and 
Management. (BMS)

 3,500.00  3,414.00  97.54  100.00 Along with the approval from 
T.U. The college is all set for 
exectuion.

4 Ski Level One -Training .  500.00  500.00  100.00  100.00 Training completed successfully. 
7 mountain guides completed 
level 1 ski-course training.

5 Ski Course Level 2 and 3 
Training held at Switzerland 
and France.

 900.00  900.00  100.00  100.00 Training completed successfully. 
9 mountain guides completed 
level 2  and 3 ski-course.

6 Meteorological Briefing 
in Mountaineering  and 
Trekking Trials during 
Expedition Season.  

 200.00  200.00  100.00  100.00 Technical issues due to poor 
climatic condition was mitigated 
in both season.  

7 Ski- Infrastuructural 
Development. 

1,000.00  785.00  78.50  100.00 Ski-Rule 2073 and Ski-Training 
Manual was created along  with 
the feasiblity study conducted  
in Sailung-Dolakha and 
Gosainkunda.

8 Adminstrative Operation 
Execution Cost.

3,500.00 3,388.00  96.80  100.00 Work completed

9 Adminstrative Building 
Construction 

3,000.00 3,000.00  100.00  100.00 Construction work completed

10 Class-Room Building 
Construction (TYPE 1) 

 9,500.00  9,500.00  100.00  100.00 Work in progress

11 Class-Room Building 
Construction (TYPE 2)  

 2,000.00  2,000.00  100.00  100.00 Construction Work completed 

12 Hostel Building 
Construction 

 2,000.00  2,000.00  100.00  100.00 Construction in the phase of 
completion 

13 Furniture  200.00  -    -    -   
14 Machinery Tools  200.00  200.00  100.00  100.00 Work completed 
15 Mountaineering Wall 

Climbing Construction  
 8,000.00  4,572.00  57.15  85.00 Work in progress

16 Upgrading Internal Road-
Way.

 5,500.00  5,500.00  100.00  100.00 Work in the phase of 
completion.

Grand total 41,300.00  37,259.00 






